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First in the Drycleaning Industry Since 1910 
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lt makes even more money while the plantowner sleeps .. . . See page 28 
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Oneu Hes Li yp, bupln Oo Aborto Aelvout life 
use HYFLO 


...it keeps your 
solvent clean, 
lengthens cycles 


B, removing all insoluble impurities 
and dirt from your solvent, J-M Hyflo* 
lengthens solvent life. This assures you of 
low filter pressure and clean solvent for 
many loads. Hyflo is the original high 
speed filter powder that gives you high 
quality work and long filter cycles. 


In addition, you can protect your filter 
screen and be sure of fresh, odor-free gar- 
ments by precoating properly and adding 
Hyflo to every washer load. With Hyflo, 
solvent recovery is almost automatic with 
every type of system, filter or solvent. 


Drycleaners have relied on the efficiency 
and uniformity of Hyflo for over 30 years. 
For the name of your nearest Hyflo 
dealer, write Johns-Manville, Box 14. 
New York 16, N. Y. In Canada, Port 
Credit, Ontario. eTrade Mark Reg. U. S. Pat. O@, 


The complete filter powder service 
for drycleaners: 


J-M Dealers—there’s one nearby, ready to 
serve you. 

J-M Drycleaner’s Handbook—ask your 
dealer for the 7th Edition. 

J-M Engineers—for help on 

any operating problems. 


J-M Drycleaning Labora- | 
tory — constantly studying 
thelatest cleaning methods. 


‘] HYFLO’ 
| SUPER-CEL 


’ ‘ 2 CHUTE PRODUCT 


§/%| vohns-Manville HYFLO 


ave THE FILTER POWDER FOR CHARGED SYSTEM CLEANING 


~ eee 
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can your sizing pass the 


*Thumb Nail Test? 


Why Dry Cleaners Like 


BUCKEYE TNT DRY SIZE 


TNT Sizing will not stick, gum, or build up on 
press plates, covers, or steam irons. TNT sized 


What happens when you scratch your 
sized fabrics with your thumbnail? Do 


garments finish faster — lowers production costs. 


Easy to use. TNT Size may be used by any of the 
popular sizing methods—dip tank, spray method, 
or in the wheel. 


Lower cost. Because of the concentration of TNT 
Sizing, it brings cost down and customer sotis- 
faction up. 


Why Customers Like 


BUCKEYE TNT DRY SIZE 


Absolutely No Scratch, Flake or Marking! 


Crease resistance. TNT enables fabrics to bounce 
back and resist excessive wrinkling. 


Gives garments that new drape and hang that 
assures customer satisfaction. 


Lustre and sheen. TNT enhances the “new look’ 
of any fabric. 


No odor. No complaints when TNT sized gar- 
ments are worn. 


they flake or mark? You no longer have 
to put up with unsatisfactory perform- 


ance from old-fashioned sizing. 


A modern new development in sizing 
BUCKEYE TNT DRY SIZE 
passes the Thumb Nail Test with flying 
colors .. . ABSOLUTELY NO FLAK- 
ING OR MARKING. 


called 


Contact your nearest jobber for information on this and 
other Buckeye products. 


 DBSOUIG 
SOAP COMPANY 


BOX 995 DAYTON 1, OHIO 





Producers of Quality Products for the Dry Cleaning Industry Since 1884 


SATISFY YOURSELF—SATISFY YOUR CUSTOMERS WITH TNT— THE ONLY SIZING 
THAT PASSES THE THUMB NAIL TEST! 
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utive and 


50, N 4 


Donnelley Corp. Exe« 
$6.00 per year. Volume 


Lancaster, Pa 1879 








latestaulerteis 
new 


exington 30 


you get more from 
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occupies 
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merican 


a press! 


CSS area 


than 


American Cleaners Equipment Company 

Division of The American Laundry Machinery Company 
Cincinnati 12, Ohio 

Please send complete information on the new Lexington 30. 
Name 

Care of 


Address 











TREMENDOUS CONVENTION ACCEPTANCE! 


introducing for ’59 


Packaging Magic 


lowest cost packaging 
high speed production 
minimum investment 


with the 


ving packaging for manufacturers and Distributors of 


RECORDS + HOSIERY + STATIONERY * HARDWARE «+ TOYS + BLOUSES 

* GAMES + UTENSILS + PRODUCE + SHIRTS + BRUSHES « SILVERWARE 

BOOKS + LINGERIE + PARTS & ACCESSORIES + AND MANY OTHERS 
POWERMATIC 


solve numerous packaging require- 


v engineers experienced in 


$0 SAVING ON MATERIAL COST PLUS TREMENDOUSLY INCREASED 
PRODUCTION RETURNS YOUR ENTIRE INVESTMENT 


Check these p/us features 
Complete open front assures maximum accessibility 
Adjustable tray provides positive control of bag width 
All welded steel construction guarantees minimum maintenance 


Safety engineered with manual release and completely enclosed heating unit 
assembly 


Compact, space-saving design 

Full year warranty on all mechanical parts 

Full visibility eliminates need of electric eye when using printed film 
Packages one or more items in same bag 

Completely field tested 


cost makes it economically feasible to purchase multiple units for 


t locations 


CONTACT YOUR LOCAL JOBBER OR WRITE 


MANOMATIC 


lek-All ag CORPORATION 


5663 BRIDGETOWN ROAD ° CINCINNATI 11, OHIO ° HUmboldt 1-9909 
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longer a match? 


Solvent stain* can make a cleaned skirt look dull 
beside its uncleaned jacket— and may make your 
customer look elsewhere. 


Premium DARCO®, especially developed for 
modern cleaning systems, keeps your solvent 
clean. This powerful super-activated carbon is 
particularly useful with light-colored soaps. 


Remove color, soil and fatty acid from your 
solvent with a daily dosage of Premium 
Darco. You cut filter clean-out work, reduce 
make-up of costly detergent, practically elim- 
inate distillation. One-pound power pack is 
easy to use, accurate and clean. Order Pre- 
mium Darco today from your distributor. 


2 Redepositing of colors, fatty acids and non- 
volatiles allowed to accumulate in solvent. 


MADE BY ATLAS POWDER COMPANY - WILMINGTON 99, DEL. 
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Writer's Cramp 


Yours truly was caught by the candid 
camera while busy signing the award 
certificates for the recent spotting con- 
test. As we reported in the February is- 
sue of NationaAL CLEANER & DyERr, 
there were hundreds of entries and a 
high proportion of winners 

Many entries came in after the dead- 
line, but those with passing grades still 
received certificates. The thing they 
missed was having their names published 
with the other winners. At this writing 
we are still receiving entries from many 
overseas readers. The total is up some- 
where around 400 

Each winner's name and his plant 
name have been hand-lettered on the 
certificate by our art department. Then 
I had the pleasant chore of signing each 
one 

he real work, however, was done by 
our very capable Cort Antonson who first 
formulated the questions and then per- 
sonally graded every paper. He has our 
sincere thanks and congratulations on a 
job well done 

The same goes for the winners. There 
is nothing wrong with an industry that 
has so many people completely wrapped 
up in their work. I am not referring to the 
plantowners. After all, they have a big 
stake in their business 

Most entries came from spotters, not 
owners. These are just fellows and girls 
on someone’s payroll. But their interest in 
the job goes beyond the mere punching 
of a timeclock, And that is good for the 
Art Schuelke 


industry 


REPRINT SERVICE FOR OUR 
READERS Please write promptly if you 
want reprints of any article appearing in 
this issue. Cost is 818 per 100, one side of 
a single sheet; 821 per 100, two sides of a 
single sheet (82711), Additional 100’s at 
$1.70, one side; 81.90, two sides. Minimum 
order is 100 reprints. For reprints in color 
or reprinted spreads or folders, please 
write for preces and additional imforma- 
tron. All prices F.O.B. Lancaster. Pa 
Address the Editor 

National Cieaner & Dyer 

305 East 45th Street, New York 17, N. Y 
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STREET) 


Conductivity Control 


efficiency and performance proved in over 6,000 drycleaning plants 


Enjoy the benefits of advanced research through controlled dry- 
cleaning in the Myce. Process. Over 7,000 Conductivity Con- 
trol units are in successful operation in drycleaning plants over 
the nation. Original units, installed in 1953, are still provid- 
ing trouble-free service with optimum drycleaning results. 
STREET’s Conductivity Control with 4% Formula 886 and sep- 
arate purified rinse delivers top quality drycleaning consistently. 
Wetcleaning and spotting are practically eliminated. Users report 
less wrinkling and shrinkage; truer, brighter colors; whiter whites 
and easier, faster finishing. Sales and profits increase with more 
satisfied customers. 


Pictured at the left is the sturdy sensing 
element in Street’s Conductivity Control 
Unit. This unit, placed directly in the line, 
accurately measures electrical conduct- 
ance in the charged solvent itself. It lasts 
the life of the in: tallation, eliminating any 
replacement cost, and its reliability remains 


constant, always. 


CANADIAN PATENTS 
NO. 530,043 AND 534,730 


OTHER PATENTS PENDING R. R.STREET & CO. INC. 561 West Monroe Street, Chicago 6, U.S.A, 
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New Location and 
Equipment Spell 
More Profit for 
Suburban Cleaner 


Switch from petroleum to perc 
unit cuts labor costs in half 
. .. Saves on solvent expense 


When construction of a new 
expressway forced the Colonial 
Cleaning Company to move 
from Akron to Cuyahoga Falls, 
Ohio, plant manager Phil Adel- 
man also decided to switch 
from his old-fashioned equip- 
ment to a new perchlor unit. 
After careful study of the var- 
ious machines on the market, 
he installed a Manitowoc Model 
35 2-bath machine complete 
with two Manitowoc- Olson 
tubular filters, 40 GPH still 
and super speed recovery tum- 


bler. This equipment replaced 
two 100 lb. and one 125 Ib. 
petroleum washers, two 5,000 
gal. filters, a 250 gal. still, one 
48” extractor and three 100 lb. 
drying tumblers. Running a 
continuous 8-hour shift, the 
Manitowoc machine easily sur- 
passes the volume of the nu- 
merous former units . . . and 
with greater economy. 


Lower Labor Cost 


With the old units Mr. Adel- 
man employed 10 people. Now, 


Mr. Phil Adelman, manager of the Colonial Cleaning Co., with Manitowoc 


Perc Unit. 


Attractive new store of the Colonial Cleaning 
Company, located in Cuyahoga Falls, Ohio. 


the new plant is easily worked 
with half the personnel! The 
old machinery required three 
times the space of the new unit, 
with washing, extracting and 
tumbling each handled by a 
separate machine. The Mani- 
towoc Model 35 takes care of 
the entire job with only two 
pieces of equipment. 


Top Solvent Mileage 


Mr. Adelman has discovered 
that perc lasts longer with the 
exclusive solvent-saving fea- 
tures of the Manitowoc system. 
The Diverti-Flo solvent di- 
verter is a fool-proof, mechani- 
cal connection which positively 
prevents the inter-mix of soap 
and rinse solvents. Two Mani- 
towoc-Olson filters, each with 
a capacity of 2,000 GPH, do 
a perfect filtering job. (And 
cleaning is simple . . . no messy 
bags to work with.) For the 
most efficient distillation, a 40 
GPH ‘“No-Surge-Over”’ still* 
purifies the solvent without 
surging-over or foaming-over. 


Highest Soil Removal and No 
Shrinkage 


Tests conducted by the solvent 
supplier for Colonial Cleaning 


*Pat. Applied for 
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Co. disclosed the following re- 
sults: soil removal, 97.7%; 
water soluble soil removal, 
96.4%; no shrinkage; good 
stain removal; and 0% to 
0.7% fading. As Phil Adelman 
puts it, ““The contrast between 
our old work and today’s gar- 
ments is nothing short of amaz- 
ing. We no longer have trouble 
with streaks or swales 

greying has been eliminated.” 


No Fire Danger . . . Lower Insurance 


Because perchlor is not flam- 
mable, insurance premiums are 
reduced. The Colonial Clean- 
ing Co. experienced two tum- 
bler explosions in the old equip- 
ment ... both in a two month 
period. The machines were 
completely destroyed, together 
with the garments inside. 


Automatic push-button control of cleaning allows Mr. Adelman to wait on 
trade while the machine is running. 


Modernize now to 
Increase your profit 


Take a tip from Phil Adelman 
and switch from money-losing, 
old-fashioned cleaning methods 
to a new Manitowoc synthetic 
system . . . 2-bath or single 
bath. And for a perfect all- 
around service, Manitowoc 
offers a full line of finishing and 
spotting equipment. Contact ; 


denture help ful Manitowoc jobber Super-speed recovery tumbler recovers up to a gallon of solvent from 35 Ib. 
now for all the facts. load. Entire processing time is 50% faster than former unit. 


MANITOWOC ENGINEERING CORP. 


A Subsidiary of The Manitowoc Company, Inc. 
Manitowoc, Wis., Dept.'MS-2. 


Tumblers 


: ae 


Rush further information on the following: 


Perchior Dry 
Cleaning Systems Name 


DRY CLEANING and 


Tumblers 
|_| Filters Vile 
| Petroleum Dry 


Cleaning Systems Company 


di FINISHING SYSTEMS 
Stills » 


Stills Address 
] Spotting and 
Finishing Equipment City 


- —_— 

Finishing — 
Equipment Petroleum Dry Perchlor Dry 
Cleaning Cleaning 
Systems 


Systems 
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NEW PRODUCTS 


AND LITERATURE 





MAFS Muck Cooker 





MAFS Corporation has intro- 


mu k 


company 


duced i 
the 
tiriiqp ue ith 


new cooker 


which states is 
permits 


method of keeping 


design ind 


a versatik 


iny filter free of powder or 
muck, maintaining low filter 
pressure with the benefits of 
maximum filter How daily 


According to the manufactur- 


er, as the solvent circulates 
from the filter to the cooker, the 
entire powder content of the 


filter is transferred to the cook- 
er. This is true of any bag, tube 
filter. After all 
have drained 
back to the 
the cooker 

from the 


or screen type 
ind 
the 


cleaning 


solvent soap 
muck 
machine 
extracts the 
di iined muck 

Designers of the 
that 
will 


from 
solve nt 


MIAFS cook 
the 
troublefree 


er feel simplic ity for 


cleaners mean 
operation since this cooker does 
atter- 
wrem hes or 
MAFS points out 
advantage of the 
still coil so 
ind still residue will 
the distilla- 


not use any motors 


gears 
coolers scTrecns 
steam chests 
another unit 

1 self-cleaning 
that grease 
not reduce rate ot 
tion 


For additional information on 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your let- 
terhead, Be sure to men- 
tion NATIONAL CLEANER 
& DYER. 

















the cooker write MAFS Corpo 
ration, 53-07 Van Dam St., 
Long Island City, N. ¥ 


New Press Pad Literature 


American Felt Company has 
announced a booklet on its new 
Nylopress Pad for laundries. 
Nylopress pads, constructed of 
Feutron, American Felt’s line 
of mechanically interlocked syn- 
thetic fiber felts, are 
troduced to laundries in several 
standard weights or 
tured to individual plant speci 
fications. Rolls or cut pads are 
available from distributors 

Recently completed field 
tests, according to the manu- 
facturer, indicate 
siliency, heat control and long 
life, as well as the economical 
advantages of a semi-perma- 
nent laundry pad. The 
new booklet swatch 
samples of Nylopress and de- 
tails on weights and operating 


being in 


manutac- 


superior re- 


press 
contains 


features. Jobbers and_plant- 
owners are invited to write 
American Felt Company, Gen- 
eral Offices, Glenville, Conn., 


for copies and further informa- 


Butler Finishing Booklet 





A free booklet, entitled 
“Modern Principles of Finish- 
ing,” is now being offered to 
drycleaners by the Butler Man 
ufacturing Company. 

Written by George Schlemon, 
Butler’s press and finishing con 
sultant and a veteran of more 
than 30 years in his field, the 
booklet contains helpful facts 
and actual experiences for fin- 
ishing departments 

Discussed in the 44-page 
booklet is finishing of pants and 
coats, showing the most up-to- 
date according to 
Butler 

A free copy may be obtained 


methods, 


by writing to George Schlemon, 
Butler Manufacturing Company, 
7400 E. 13th St., Kansas City 
26, Mo. 


New Petroleum Solvent 





solvent 
woolens 
minutes 


A  petroleum-base 


that deodorizes from 
in a maximum of 25 
at greatly reduced tumbler tem- 
peratures has been announced 
by the Anderson-Prichard Oil 
Corporation. 

APCO has named its new 
solvent Deodorized APCO 140, 
claiming it as “one of the most 
important advances in the dry- 
cleaning industry in the past 21 
years.” The solvent is manufac 
tured under an exclusive, pat- 
ented depolarization 
which is said to eliminate com- 
pletely impurities that normally 


process 


cause residual odor in gar- 
ments. 
C. H. Dresser, above, vice- 


president of industrial market- 
ing for APCO, has noted that 
the new solvent shortens tum- 
bling time to a maximum of 25 
minutes, for woolens. 
Maximum tumbler temperature 
of 135 degrees makes for faster 
spotting and fewer wrinkles, he 
adds. The solvent requires no 


even 


new equipment for the 140-F 
operator and retains all the ad- 
vantages of APCO 140-F, Mr. 
Dresser adds. 

For further information on 
new Deodorized APCO 140, 


write to Anderson-Prichard Oil 
Corp., 1000 Liberty Bank Bldg., 
Oklahoma City 2, Okla. 


La France Expands Service 


La France Dye House has 
announced expansion of _ its 
wholesale dyeing and refinish- 





ing service to include garments 
of all fabrics, drapes and rugs. 
(In the past the company has 
handled leather and suede gar- 
ments exclusively. ) 

In addition to dyeing and 
revitalizing fabrics, La France 
maintains a complete repair 
service for all types of gar- 
ments, regardless of fabric, and 
minor repairs are made at no 
additional cost. 

Founded in 1871, La France 
handles garments from all parts 
of the United States. For mail 
labels, order forms and detailed 


information write La France 
Dye House, 7606 Carnegie 
Ave., Cleveland 3, Ohio. 


Kling Makes New Unit 





Kling “100” Corporation an- 
nounces the production of the 
Kling Airmatic synthetic dry- 
cleaning machine with air-actu- 
ated timer and “flow through” 
circulation (both patent applied 
for). 

rhe latter introduces solvent 
through the center of the basket 
and is said to cut down on spot- 
ting. The unit has a two-pocket 
36-by-20-inch cylinder. The 
clear rinse filter has a capacity 
of 760 g.p.h. and weighs ap- 
proximately 4,000 pounds. 

Washing, rinsing and extract- 
ing cycles are automatically 
controlled by air-operated 
valves, says Alfred G. Kling, 
corporation president, in intro- 
ducing the Airmatic. 


For further information on 
the Airmatic write to Kling 
“100” Corporation, 2842 N. 
Birch St., Franklin Park, IIl. 
Small-Plant Drape Folder 

Ze-Drape Folder, Jr., has 


been introduced by Zimmerman 
Products to answer the need of 
smaller cleaning plants. 

The maker claims that now 
all cleaners can return drapes 
in decorator folds, instead of 

Continued on page 84 


NATIONAL CLEANER & DYER 





Guaranteed 


“Perma-Pad" spring cushioning has been proven in over 20 
years of laundry press service. Springs are securely fastened to 
a metal base plate which locks on buck. Asbestos retainer ring, 
furnished with “Perma-Pad"’, speeds steaming and vacuum. 


Permanently resilient —can’t The “Perma-Pad” is your newest time and work-saver from 
bake or pack down! No hol- = Zeidler — a spring cushioning guaranteed * for the life of your 
tow spots! drycleaning press, under normal operating conditions. Think 
Positively will not harm zip- —_ of it! No more time wasted on replacing other types of pad- 
pers and buttons. dings! Easily installed, the “Perma-Pad” can be padded with 
Full, open construction per- = minimum material and covered with any style of service cover. 
ar egy Y= Now available for most utility model dry cleaning presses. 
money! Economically priced — write for complete details. 


*spring cushion only 


Newest in the Fine Family of ZEIDLER Time and Work-savers 
for Drycleaners and Laundry Operators 
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“A p”- a- B | B brings you right into your 


customers’ homes... and picks up 
added sales on the way 


f 





TURNS P 


2-WA 


...alSo gives customers extra 
service... Saves you time and money 


KWIK-KOVER TIE BELT HANGEMS ... 
ANOTHER PLUS SERVICE FOR CUSTOMERS. . - 
ANOTHER TIME AND MONEY SAVER FOR YOU 





He I ror ! 
‘ ! re beeen il 
wu packa t ind 
belts. kach hangem hold uj 
t hi t kach mad 
belt ret we | ' 
pureke ist i emi 
ind inspection m pin 
nin ne taping et oti 
ind belts can never tall off 
Customers = love them 
ideal good-will builders that 
ire kept and used per 
fect reminders of your bet 
ter service (Available with 
" | ha ) 


Kwik 


Now with “AD” -a-BiB. every complete 
cleaning job takes your name and sales 
message right into your customers’ 
homes . . . shows you at your best and 
acts as a continuous sales-reminder right 
at the point where profit-making sales 
originate. In addition, these full-color 
advertising slip-over bibs, printed two 
sides to show right through the front 
and back of your poly bags, pick up 
extra sales while on the way to delivery. 
Prospects see your name, see your ad 

every garment actually becomes a 
walking billboard always selling for you. 


And AD -a-BiB offers customers 
extra service by protecting collars from 
dust and smudges while saving you valu- 
able time and money by eliminating the 
need of costly collar tissue and printing 
ol poly bags 


For full information contact, your 
jobber or write for samples! 


OVER SALES COMPANY 


410 North Kedzie Avenue ¢ Chicago 172, ill. 
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SIGNS of the TIMES 


How To Use Statistics: A booklet ad- 
vising small business operators how 
to make the best use of statistics is- 
sued by the U. S. Government is now 
available from the Superintendent of 
Documents, Government Printing Of- 
fice, Washington, D. C., for 20 cents. 

The Small Business Administration 
booklet, entitled “Practical Business 
Use of Government Statistics,” sug- 
gests ways in which the small business 
owner Or manager can use data pub- 
lished by the U. S. Government, and 
offers practical illustrations on the 
scope and variety of various statistics 


Mobile Fabrics Program: The Better 
Business Bureau of Mobile. Alabama, 
recently initiated a fabrics program 
there to promote mutual understand- 
ing among cleaners, laundries and re- 
tailers and the general public. Repre- 
sentatives of the industries met re- 
cently for the first session of panel 
discussions to build a program of 
good will. The group will serve as a 
mediation board where complaints 
arise that cannot be settled equably 
between the consumer and cleaner, 
launderer or retailer 


Public Service: Leon Miller, treas- 
urer of Rand Stores, Inc., Brooklyn, 
N. Y., has been named chairman of 
the Cleaners and Dyers Division of 
the Commerce and Industry Commit- 
tee for the 1959 Brooklyn Red Cross 
Fund Drive 

A copy of Dr. Lyle’s book, “Focus 
on Fabrics,” was recently presented to 
the Home Economics Department of 
the Tappahannock (Va.) High School 
Richmond, Modern 
Cleaners, Tappahannock. The book 
was published by the National Insti- 
tute of Drvcleaning. 

The Chelsea (Mass.) Dry Cleaners 
(Association has announced its inten 
tion of awarding a trophy to the out- 
standing scholar-athlete in the 1959 
graduating class of Chelsea High 
School. The award will thereafter be 
made annually, with the trophy on 
display association 
member stores in various parts of the 
city 


by Lawrence 


periodically — in 


Edward J. Meier, vice-president of 
Meier Cleaners, Inc., Muskegon, 
Mich., was named “young man of 
the year” for 1958 recently at the 
twentieth annual Distinguished Serv- 
ice Award Banquet of the Muskegon 
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Junior Chamber of Commerce. Mr. 
Meier, an active Jaycee for the past 
11 years, is a member of the board 
of directors of the Michigan Insti- 
tute of Dry Cleaners and is treasurer 
of the West Michigan Dry Cleaners 
Association. He is a leader in Boy 
Scout activities and a member of the 
Muskegon Elks Lodge, American 
Business Club and the Old Newsboys 
organization. He also holds the rank 
of assistant captain of the 4th Degree 
Commandery, Knights of Columbus, 
and plays an active role in the affairs 
of his church 


Zoning Test on Shirts: A test case 
ruling handed down by the New York 
City Board of Appeals (572-57A) has 
determined that shirt pressing and 
shirt washing as an accessory to dry- 
cleaning are permissible providing the 
equipment used has been approved by 
the Board of Standards and Appeals. 

The ruling added, however, that 
the washing machine cannot exceed 
the 25-pound load size and equip 
ment must bear a permanent label of 
approval 

The case, as re porte d by the Neigh 
borhood Cleaners Associations (New 
York) Bulletin, was taken by the Met 
ropolitan Machinery Distributors and 
the Forse Corporation at their ex- 
pense. 

According to the legal counsel for 
NCA, the ruling does not constitute a 
change in the New York City zoning 
resolution, but merely a successful ap 
peal in this specific case which should 
make it easier to obtain a variance in 
the future 


Safety Citation to Cleaner: Webb’s 
Cleaning Services. Wilmington, Del., 
recently received special recognition 
from the international Association of 
State and Provincial Safety Coordina- 
tors for wrapping 200,000 shirts with 
bands which read, “Slow Down and 
Live 

The award was made to William 
and Larry Webb of the cleaning es 
Austin C. Chidester 
field representative of the Delaware 
Safety Council 


tablishment by 


Massachusetts Withholding Tax: In a 
bulletin published by the Massachu 
setts Laundryowners’ Association, Inc., 
it has been announced that a booklet 
of instructions and tax tables has been 
provided for employers by the De- 
partment of Corporations and Taxa 
tion at 40 Court St., Boston. 
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The new Massachusetts state in 
come tax withholding laws have been 
passed and deductions commenced on 
February 15, according to the bull 
tin. It also noted that employee with- 
holding 
certificates were soon to be mailed to 


exemption and deduction 


each employer in the state 


Loan Volume Up: The total numbe1 
of business loans approved by the 
Small Business Administration during 
January 1959 declined from the total 


of the previous month, but dollar vol 


REFUSE SUBSTITUTES 


ume increased slightly, according to 
a SBA release. 

In January 399 business loans for 
$20,278,000 approved, 
pared with 438 approvals in Decem- 
ber for $19,938,000. In January 1958 
the agency approved 289 business 
loans for $13,820,000 


were com- 


Willis Named to Board: Harry (Hal) 
Willis, Daly City Cleaners, has been 
appointed to serve as an examiner 
with the California State Board of 
Drv Cleaners. 


... frantic efforts and 
double-talk by substitutes 


to equal the efficiency and economy of the azégé, 


Pre-Marked Strip Tags, have been futile, — just 
added proof that there are no substitutes for 
the axcgcnal system that IDENTIFIES! 


Pre-Marked Strip Tag field representatives are 
as near you as the post-box, - just mail coupon 
below, for a personal conference free from any 
obligation, - this visit will prove invaluable to you! 


INSIST ON THE 


Oniginal! 


...for Operators of large and 
small plants — in effecting a time 


and money-saving (far more profit- 
able), marking identification, control 
of work flow, and final assembly ! 


..-for You Distributors - 
inventory-stock control, intensive 


MAIL THIS 


sales training and personal on- 
the-job representation to your 
customers! 


a: your free 
copy of this 
hot - off - the - press 
edition, loaded with 
proven applications 
to all marking iden- 
tification systems, - 
with illustrations. 


COUPON 


or ASK YOUR JOBBER t 


13 








NOW! CERTIFIED PROOF-FORD TRUCKS COST LESS. . 


"59 Ford Trucks Win 
—average 25.2% 

















Ford pickups runnin ne of the 
nv Showdown courses set up by 
research engineers. Like all the new 
pi kups tested, these we regular 
wdels with a standard six-cylinder 
peed transmission and stand 


le ratio 


All tests 
conducted and results 


CERTIFIED 


by America’s foremost 
independent automotive 
research organization* 
"NAME AVAILABLE ON REQUEST 
end inquiry to: P.O. Box 2687 


rd Division, Ford Motor Company 
Detroit 31, Michigan 





@ Biggest comparison tests of truck gas mileage ever 
conducted by an independent research firm! 


@ Pickup models of all six makes tested in all kinds of driving! 


e Both new and used trucks tested—534 units all told! 


The difference between the right truck 
and the wrong truck can cost you hun- 
dreds of gallons of gas the first year 
alone! 

A pretty startling figure? It’s just one 
of many findings from the most far 
reaching tests of truck fuel economy 
ever made. 

These tests dug out the actual facts 
on gas mileage the only way they could 
be gotten—every truck pitted against its 
brother in an Economy Showdown. 

To keep the tests fair and impartial, 
Ford Motor Company went to America’s 
leading independ nt automotive testing 
firm. The project was outlined, the funds 
provided, and the Economy Showdown 
became solely the research organiza- 
tion’s baby 


FIRST TESTS—NEW 'S9 TRUCKS 


Standard six-cylinder models of the six 
leading half-ton pickups first were put 
through exhaustive road trials. All ’59 
trucks — Ford and competitive — were 
bought from dealers, just as you would 
buy them. After at least 600 miles break- 
in, all were brought up to manufacturer’s 
recommended specifications. 

The trucks were then tested at con- 
stant speeds of 30, 45 and 60 miles an 
hour. Next came stop-and-go _ tests, 
ranging from moderate city traffic to 
normal retail delivery operation. Accel- 
eration rates were carefully timed in 
each gear to insure accurate results for 
all makes. Here are the results—certified 
by America’s foremost independent 
automotive research organization. 
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Economy Showdown USA 
better gas mileage: 


CERTIFIED SHOWDOWN RESULTS 
The ’59 Ford Sixes, in every test, aver- HOW NEW ’59 SIXES RATE IN GAS MILEAGE 


aged more miles per gallon than every 
other make! 


Combining all tests, the 59 Fords led 25.2% 31.1% 9.6% 42.6% 22.0% 25.2% 


the average of all other °59 pickups by "59 FORD more miles more miles more miles more miles more miles more miles 
oe) somsene | meme | oem | meme | eee | eee | ree 
To put it another way, for every 1,000 — -— near —- —- average of 
miles driven, the 59 Fords gave an extra 
252 miles gas free. 
For the typical truck owner driving IN ONE YEAR| 129 160 49 219 113 129 
10,000 miles annually, this would amount (10,000 miles) 


to a saving of 129 gallons of gas the first FORD SAVES 7 pe pe — ee yo ney — 
year alone. 








all makes 





























WHAT’S THE SECRET? 


How can a 759 Ford Six make four gallons 
do the work of five in other trucks? HOW GAS MILEAGE DROPS FOR OLDER TRUCKS 

First, of all pickup Sixes, only Ford has : 
modern Short Stroke design. This new Everybody knows that gas mileage falls "59 FORD GAS MILEAGE BETTER BY 
off as a truck gets older. But how fast, a eo ee 


; . ; r T r 1 
ngine is basically far more effi- : os ° ; ; 
% ad _ ; . . lo : je i > Si » a R how tar? 499 pic kups were tested. In 125.6 " 127.5% | 124.67 | 115.2%} 
mrt A We GCs cae ee these tests, the 59 Fords were tested |! | } i ' | 


pickups—most of which were born before ott tenelade. ! ' | 
World War II! As you can see, gas economy tends }/---4 P———- | !- end 

Second, to this modern engine Ford to drop sharply somewhere between the | %te | [oy 3- to 
has added a new economy carburetor. By second and fourth years . . . levels off 
metering fuel more precisely in both low- after six years. Had the new '59 Fords 


and high-speed ranges, Ford’s new car- been broken in (as all 1959 trucks were old old old 
in the tests above), they would have 
achieved a much greater advantage. 





a ee ae 


2-year 
11-year 8-year 5-year 
old 
buretor boosts gas mileage in every type 


of driving. And it’s standard at no extra 
cost. 


trucks trucks trucks trucks 



































WHAT SPEED GIVES BEST ECONOMY? 
Economy Showdown tests reveal that, HOW DIFFERENT KINDS OF DRIVING 
with any make truck, actual miles-per- 4 AFFECT GAS MILEAGE 


gallon depend upon the kind of driving ; 
you do. In normal retail delivery oper- 80° Here is how gas economy in various Showdown tests compared 
ation, tor example, gas mileage drops to with ae aaa point of maximum mileage. 
less than half that obtained at a steady 30 30 68” 

miles per hour. MPH 4s 63% 

High speeds are hard on economy, too. 0 
At 60 mph, it takes 16 gallons to go the STEADY MPH NORMAL 60 48 
same distance that 10 gallons will take SPEED STEADY city MPH NORMAL 
you at 30 mph. STEADY RETAIL 

You can’t always tailor your driving to SPEED TRAFFIC SPEED 
get absolutely maximum economy, of DELIVERY 
course. But of this you can be sure. No 
matter where or how you drive, no other 
leading truck will give you the gas savings 
of Ford’s modern combination: Short 


Stroke Six plus new economy carburetor. Go FORD-WARD for savings 


Economy Showdown USA proved it! 


Your Ford Dealer now has the full re- FORD TRUCKS COST LESS 
port of Economy Showdown USA. Why 
not call him today and get the whole story 
firsthand? LESS TO OWN... LESS TO RUN... LAST LONGER, TOO! 
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Four New Appointments at Prosperity 


LESTER C. BRANDT BERNARD FLETCHER 


MILTON CROW E. G. SCHWARZ 


rt \V 
rthwe 


Brandt 


He 
Milton Cro 
presentative 
dlistrict 
Schwarz 


caistri nana 


hb rancise 


Eaton Holds Sales Clinic 


n Chemic il and Dye 
Detroit 


( linic on 


stuff 
with om Vv oft 
perity ( ve i iual sales 
man in the Detro irea 
ter ( Brandt been Detroit 
ointed regional ile man \\ 
the Western group of dent of 
Prosperity district offices. He eral 
vill uper f the 
activities meeting R F 
the Chicago St executive ice 


Februar 
t the University Club in 
Th 
the 
chairman of the clini 


| imbke 


company, 


ipson 


pre l 


gen 


PI 
ger ot was 
and 
industrial chemical sales 


Mi Don ild 


president in 


be responsible for 
the 
| vent t 


ising ind devel 


| 


16 


held its 


THE ALLIED TRADES 


eral manager, conducted the 
drycleaning and laundry sales 
meetings 
Berrien 
the board, 
with a brief 
by guest speaker, 
Hedke, retired 
president and general manager 
The 1838 Club 


chairman of 
the clini 
followed 
Richard C. 


vice- 


Eaton, 
opem d 
address, 


executive 


consisting of 


employees with more than five 
years of service, held its annual 
dinner the evening of February 
5 at the Prince Edward Hotel, 
Windsor. During the dinner, a 
silver coffee service was pre- 
Gerald T. McCray, 
former vice-president who re- 
tired at the end of 1958 after 
41 years of service 


sented to 


Pantex Managers Gather for Sales Meeting 


Sales and service progress in 
1958 was the theme of a recent 
three-day sales mec ting held by 
the Pantex Manufacturing Cor- 
poration at the company’s gen- 
eral offices in Pawtuc ket, R, I 

Division managers the 
U. S. and Canada heard Presi- 
dent Norbert House the 
past business year, and they as- 
with vice-president and 
Marvin Green, 


service 


from 
review 


sisted 
sales Manager 
in planning additional 
for the 


During the 


expansions industry in 


1959 meeting 


managers previewed the newest 
equipment and visited 
the area to watch 

| 


other Pantex products undergo- 


Pantex 
plants in 


ing operational tests 

at the meeting 
Del Bonnem, 
Nevin Miller, 
Angeles; Marvin Green, vice- 
pre side nt Bill Fre idell, Kansas 
City; Norbert House, president; 
Gaston Albright, Montreal; B. 
4. Porter: George Gundrum, 
Pawtucket, and James Macrae, 
Ne Ww York 


Among those 
were, left to right 


Chic ago Los 


Dow Holds Sales Meeting in Michigan 


Solvents field service spec ial- 
ists, salesmen, sales office super- 
from 16 
Dow Chemical Company sales 
offices attended a January 
vents sales meeting in Midland, 
Nic h 

Sponsored by the ( hlor- 
Alkali Sales Department, the 
neeting included discussions on 
distributor 
technical 
ind other topics relating to in- 
dustrial and drycleaning solvent 
Frank Larabee, manager 
of the solvents section of Chlor- 
Alkali, chairman of the 
meeting. Speakers included Leo 


sors and 


managers 


sol- 


rie rchandising, re- 


lationships service 


sale Ss 


was 


B. Grant, chemicals sales man- 
Ken Wildes, Chlor-Alkali 


sales manager; Joe Sherk, chem 


ager; 


icals merchandising manager. 
Among the Dow personnel 
present for the meeting, above 
were, standing, left to right: 
E. T. Mann, St. Louis; R. M. 
Upright and Carroll Giles, 
Cleveland; Donald K. Ballman, 
director of sales; D. H. Mac- 
Donald, Midland; ]. C. Tucker, 
Pittsburgh; T. H Caldwell, 
Charlotte; William R. Dixon, 
Dow general sales manager; W. 
D. Steele, Cincinnati; E. H. 
Killheffer, Buffalo; A. J 


Continued on page 86 
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When Modernizing Your 


Plant, Specify... 


When you are modernizing your plant and putting 
in new presses, be sure to have the press manufac- 
turer install a Lamson Dryset Unit with his equip- 
ment. This he'll gladly do—because he knows that 
a good press plus a Lamson Dryset works together 
for fast, efficient dry cleaning. 


Producing 15% to 58% more vacuum (at equal 
capacities) Lamson Unit-type Drysets dry the 
garment instantly. You do an hour's work in 45 
minutes! And Dryset drying is thorough—none of 
the rough or puckered areas that come from re- 
tained moisture. Press bucks stay cool and dry. 
Padding lasts longer. You save up to 50% on steam 


...as Original Equipment 


costs. No steam is discharged into workroom—a 
less humid, more comfortable atmosphere leads to 
higher production. 


Only Lamson offers a complete line of unit-type 
and cast-iron air vacuums. Lamson Unit-Type 
Dryset with capacities from 1 to 8 presses. Lamson 
Cast Iron Drysets with capacities from 8 to 250 
presses. Either type gives you more air for faster 
drying in the exact capacity you need. 


Whether you need an air vacuum as original equip- 
ment with a new press or whether you are in the 
air vacuum market alone, be sure that your equip- 
ment is Lamson. 


Write us or call your Dryset dealer today. 


_ 





LAMSON CORPORATION 


410Lamson Street, Syracuse 1, New York 


Plants in Syracuse and San Francisco * Offices in All Principal Cities 
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VIC NEVER OVER RATES! 
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CUSTOMERS 
REPORT... | 

SOLVENT | 

| 

| costs of 1/¢ | 
| or less per Ib. | 


| when combined 
with 


Make us prove 
this statement! | 


*Patented 











Your key to better cleaning—Is DEPENDABLE RATING! 

Before you buy equipment you are entitled to an Honrest RaTINc! .. . 

After you own the equipment you are entitled to HONEST PERFORMANCE! 

ON BOTH COUNTS VIC NEVER LETS YOU DOWN .. . SO COMPARE BEFORE 

YOU BUY... BE SATISFIED, NOT SORRY! 

WHAT DO YOU GET WITH A VIC ECONO? 

eA LIBERAL SizE CYLINDER engineered for Quality Cleaning 

e A Proper Size FILTer for maximum filtration 

e LARGE SOLVENT FLo LINEs for maximum soil removal 

e A LIBERAL SizeEp SOLVENT Saver for solvent recovery and faster drying 

e New “THREE-Way ViBRo-PRoor’’ Mountincs (Pat. Pend.) provide 
smoother, vibration-free operation 

e FuLLY Automatic or Semi-Automatic in choice of Single or Two 
Bath Operation 

AN HONEST 40-POUND DRY CLEANING MACHINE THAT WILL MAKE MONEY 

FOR YOU IN YEARS TO COME! Write Dept. NA-115 


Yf You cane — yl all compane and buy 


MANUFACTURING COMPANY 


1313 HAWTHORNE AVE. + MINNEAPOLIS 53, MINN. 
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VIC NEVER, NEVER OVER RATES! 


A TRUE 


t 


\"/ 4 Cc automatic 


LOMET 


\ a 


| . 
‘RRR AAARA) 


> ONLY THE VIC KOMET...A TRUE 


j 


| 


mm fm ~~ 


VYYYYYY 


50-POUNDER 


@has a 14.54 cu. ft. cylinder! (Com- * 
pare this with any other 50-pounder'!) ) 


@has a 3000 gal. tubular 
filter, 91.6 sq. ft. (Other size 
filters available.) 
@ has split tank construction 
for two-bath operation, which 
is built to prevent intermin- 
gling of the two solvents. 
One-bath operation has 
single tank. 
@has Vic's handy Solvent 
Level Control (Optional) that 
washes lightly and heavily 
soiled articles at any preset 
level. 
.. and when combined 
with the 


Mileage Booster’ 


| The Vic Komet soars ahead of all other 50-pounders! 
It has the most generous cylinder ever designed for a 
50-pounder (compare—you'll find Vic’s is the most 
conservatively rated). The Komet has famous Double-V 
Three Way Vibro-Proof mountings that absorb vibra- 
tion, permits immediate installation on second or third 
floor. Vic’s exclusive Automatic-Control lets you change 
the cycle any time with the flick of a dial. Choose yours 
now in either two-bath or one-bath. It’s the Vic Komet 
for top production and top profits . . . see your nearest 





Vic jobber quick as a flash! Write Dept. NA-116 


... your Solvent Costs go down to Ye ' 
or less per Ib. of Quality Dry Cleaning! Yf You Cane — \¢ ul 00 COMpANE and buy 
We'll be happy to show you how! Write 


( *Patented 


NA ASS a we ee ee 
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—) MANUFACTURING COMPANY 


1313 HAWTHORNE AVE. + MINNEAPOLIS 53, MINN. 
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BUSINESS BUILDERS 





Fur Swatches Displayed in Call Office front of this arcade store, with a 


printed drape on three sides to en- 
hance its appearance. This leads pass- 
ersby to drop in on impulse and dis- 
cuss work they want done. Mrs. Miller 
bases this conclusion on the number 
of people who consult her first, then 
return later with the garments to be 
altered or mended. 


Teen-Ager’s Posters Appeal 


By > PROUD as cap 
a&, . 
: | he 

} % 


=~ * 


¥ 
we 


Swatches of various kinds of furs framed to be hung as a wall fixture. 
we dramatized in the call office at The swatches are large enough to : 
Barnes Cleaners. Des Moines. lowa easily distinguish one tvpe trom an- When } ty Ke them 


lwenty-eight diflerent varieties of fur other. Each one is labeled with its VAU r 7G? 
> | 
were mounted on heavy board and ippropriate name lO £1 G! iN 4 ry 
Water - color posters (14 - by - 20 - 
inch) mounted on Philippine mahog- 
Seamstress Tends Store, Draws Traffic any panels are used to advertise the 
seasonal services of Vaughn’s Dry 


Cleaners of Tulare, California. They 
are hung at the head of ready-garment 


~~ CE — 


rails. 

The paintings are done by owner 
Vaughn Shahinian’s teen-age daughter 
and have caused a lot of favorable 


comment 





ATTENTION: 
Spotting Quiz Winners 


Many entrants in our recent 
contest have written, saying that 
they planned to use the award 
certificates for promotional pur- 
poses. And probably many more 
plan to use this good selling tool 
to build business. 

Having a seamstress tend its 10-by- alterations, which she handles inde- Will those who promoted the 
25-foot shopping-center outlet holds pendently, and from paid repairs on award please write and tell us just 
down labor costs for Diane’s Cleaners drvcleaning received through that out- how it was done? Also tell us the 
in Pensacola, Florida. Mrs. Lynn let only, on which she is paid piece results of the promotion such as 
customer reaction, free newspaper 
space or radio time. We want to 
tell our readers about your expe- 


: riences. Thank you very much. 
the Town and Country Plaza. The she makes as a seamstress. The ma- ._Kasros 


Miller is paid a small wage commen rates 
surate with the volume of cleaning Mrs. Miller provides her own sew- 
and laundry handled in this store at ing machine and supplies, keeps all 








rest of her income is trom repairs and chine stands close to the all-glass 
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Dependable 
Warco Products 
Your Best Aids 
to Better Textile 

Maintenance 


from coast to coast. 


Gallon cans 
Case of 6 cans 


30 gallon drums 


a 





TEN MINIT 
BLEACH 


Makes whites whiter but retains the 
original softness and feel of the 
fabric. Takes 2 to 10 minutes in cold 
water. Most widely used bleaching 
compound on the market. 


TEN-MINIT 
BLEACH 


10 Ib. jars 
Case of 4 jars 
5 lb. jars 
Case of 6 jars 





The Accent is on G and P a 


GREASE AND PAINT REMOVER 


At last, a grease and paint remover 
that really does the job. Completely 
soluble in cold water, G and P 
grease and paint remover whisks 
away paint, tar and oil deposits 
from fabrics and other materials in 
a flash. This remarkable new chemi- 
cal is widely and effectively used by 
drycleaning and laundry plants 





ALL-COLER 
BLEACH 


10 lb. jars 
Case of 4 jars 
5 lb. jars 
Case of 6 jars 


ideal agent for bleaching color com- 
binations. Brightens colors, whitens 
whites. Bleaches out annoying per- 
spiration and other stains. Safe for 
all colors and fabrics. 


8 ounce jars. Case of 24 jars 


An Industrial Hand Cream recom- 
mended for persons whose hands 
are often exposed to the injurious, 
harsh and damaging effects of sol- 
vents and chemicals. The high per- 
centage of Silicone in Sila-Hand 
forms a protective coating against 
the penetration of strong chemicals. 
Sila-Hand also contains Lanolin 
which helps restore the natural 
body oils to rough, dried-out hands. 





PRE-OIL- 
BREAK 


Gallon bottles 
Case of 4 bottles 


Removes oxidized oils, grease, but- 
ter, fats, syrups, beverages, etc. 
Effective in removing up to 95% 
of all stains. Often self-sufficient 
without use of other spotting agents. 
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SCRAM 
BLOOD 


Gallon bottles 
Case of 4 bottles 


The instant blood removing agent. 
Recognized as the best, Scram 
Blood is ordered and re-ordered by 
drycleaners everywhere. Compare 
it with anything of its kind. 





Sila-Hand is new and original. 


ORDER FROM YOUR JOBBER TODAY 


SEND FOR OUR 
FULL LINE BROCHURE 


13609 S. Normandie Avenue 


Gardena, California 


Write direct for 
Min FREE SPOTTING CHART 




















Shortly before her untimely passing, we ran an article about 
Miss Edna M. Michelsen. There are few at this moment who 
are not aware of her many years of service to the industry 
through her work at the National Institute of Drycleaning. 

Her accomplishments will leave a permanent mark on that 
organization. However, the passing of time can dim her name 
in this passing parade of life. To insure against that happening, 
the Alumni Society of the NID has created a student lounge 
int her Memory 

Beautiful carpeting, furniture and drapes have been pur- 
chased by the society to fit out a room in the classroom building 
in Silver Spring. A portrait of “Miss Mike” has also been hung. 
It appears in the background of the picture above. 

As a contribution to the furnishings of this attractive room, 
we were given the privilege of presenting an enlargement of 
the article mentioned earlier. It spells out her contributions 
and the esteem with which she was held by industry leaders. 
We hope it will serve as a constant reminder to new students 
of the character of this great person. 

While the room is already in use, the formal dedication cere- 
monies will take place in August of this year at the Back Home 
Day program held annually by the Alumni group. The timing 
is proper since Miss Mike did so much for those in the group. 
It is also fitting that the memorial took shape in the form of a 
student lounge. Her life was devoted to the past scholars of the 
Institute. And in a sense, she continues to serve. We are very 


proud to play a small part in this fitting memorial. 


In case anyone doesn't know, the gentlemen at the left are 
Dutch Rothe, president of the Alumni group, and George Ful- 
ton, general manager of NID. 
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What drings customers back ? 


Perfectly finished garments 
that have no moire, no steam marks 
| and 90% less shine 

... Fegardless of the fabric! 





ee. sen romney wiscininaye Blin, <x 


vacwe-Sefe Customers come back again and again when presses 
| are equipped with | 


CUSHNtop & 


(_)) 
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OLSON 


the filter you clean without changing bags! 


That’s because there are no bags to change—or anything else for that matter. Olson Superflow tubular 
filters are automatic, self-cleaning. The entire job takes less than 5 minutes! §§ Just set controls to 
backwash position and start the pump. Pump forces liquid back through tubes (from inside out), 
knocks dirty filter cake off screens and allows it to settle to the cone of the filter. If sludge packs or 


hardens and cannot be removed by gravity or normal pressures, a specially designed agitator com- 


pletely dislodges and breaks down caked or solid dirt for easy removal. §§ Complete cleaning process 


OLS 


can be done in 1 to 3 minutes without removing one single part. §§ Olson Superflow 


tubular filters are available in 7 different sizes. §§ Write today for free illustrated 


booklet containing full details including engineering data and specifications. 


LSON FILTRATION ENGINEERS 


Cincinnati 12, Ohio, Filters - Stills, Division of The American Laundry Machinery Company 





_ BISHOP DAVID FREEMAN ot OF MFRS., EVANSTON. ILLINOIS, U.S.A 


ARE YOU 
SATISFIED WITH 
YOUR PRESENT 

SOLVENT? 


NOW! Super-fast EVAPORATION 
rohako Me MOR MeO] LO) Mm ata, 


ESPESOL DriRex 


EXCEEDS ALL STODDARD SPECIFICATIONS! 
®@ EVAPORATION -— Over twice as fast as regular Stoddard solvent. 
® ODOR - Extremely low ® COLOR —- Crystal clear 

@ FLASH POINT -100°F plus 


NEW ESPESOL DriRex helps you ® APPROVED by tehitelatel| 
with two big problems — increasing your : ‘ 
net profits na improving customer rela- Institute of Drycleaning 
tions. Because of its extra-fast evaporation 
rate, DriRex increases plant throughput 
giving you added production. And because 
residual odor is practically non-existent, Complete stocks are available 
your customers will be happier . . . better for super-fast delivery from 
satisfied! Ask your solvent distributor nove ae ee — 
today about the superior performance of barge and drum. 

ESPESOL DriRex, or write directly for 
complete information, 


—_ 
OTHER ESPESOL SOLVENTS i— 
. _ ~—_—a 


ESPESOL 300 - Regular Stoddard 7,8 


Solvent 


ESPESOL 320 -— Regular Stoddard 


Solvent where High flash point required 


ESPESOL 350 — 140° F. flash point 


EASTERN STATES 
PETROLEUM & CHEMICAL Corporation 


merly East s Chemical 


Post Office Box 5008 — Houston 12, Texas — Phone WAlinut 3-1651 U. S. TERMINALS: 

Chicago Office: 1011 Lake St., Oak Park, Illinois, Phone Village 8-5410 Houston, Texas 

New York Office: 10 Rockefeller Plaza, New York, Phone Circle 7-2520 Chicago, Illinois 

Cleveland Office: 20800 Center Ridge Rd., Cleveland, Ohio, Phone EDison 3-0188 East Liverpool, Ohio 

Louisville Office: 4th and Broadway St., Louisville, Ky., Phone JUniper 3-7634 Madison, Indiana 

Atlanta Office: 3121 Map le - ve, N.E., Phone CEdar 3-3227 Brownsville, Texas 

os Angeles Office: 110 i, Pasadena, Phone RYan 1-0278 Savannah, Georgia 

Carteret, New Jersey 
Los Angeles, Californi 
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Novel Scale Setup 


The absence of a floor scale doesn’t 
deter 
Colorado. from weighing its cleaning 
loads. Here Byron Beasley, 
demonstrates the arrangement he has 
worked out 

He wanted to avoid the nec essity ot 


Paradise Cleaners of Denver, 


manager, 


lifting each hamper load. To accom- 
plish this he attached the block-and- 
tackle irrangement to the 
shown nm the photo The 


shaped ring makes the 


scale as 
metal O 
installation 
permanent 

\ length of heavy rope is perma 
nently attached to the handles of the 
hamper. It is a simple matter to slip 
the rope through the hook at the 
bottom t the tackl 


Air-Cooling Safeguard 


Hoping to keep his finishing depart 
ment employees comfortably cool dur- 
ing the summer heat, a drycleaner in 
the Southwest installed an elaborate 


cooling system Along the plant wall 
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he set up a number of evaporative 
coolers capable of introducing cool air 
at the rate of 22,000 cubic feet per 
minute, with the air of a 48-inch ex- 
haust fan to insure a constant change 
ot cool air. 

However . . . you guessed it . . . the 
finishers at the front windows messed 
up the whole system by constantly 
opening the windows there. Naturally, 
with the big exhaust fan located just 
above them, it simply pulled warm 
air from the windows and could not 
help circulate the cool air from the 
coolers. 

To offset the open windows, a 16- 
foot-long metal cylinder, 48 inches in 
installed along the 
ceiling, leading from the big exhaust 
fan to above the center of the 36- 
by-45-foot room. The original effici- 
ency of the cooling system has been 


diameter, was 


regained. If the gals insist on opening 
their front windows it no longer dis- 
rupts the desired change of air for 


the rest of the employees 


Gaskets 


dent. fication 
Tag 


4 ~ Plomberé 


A place tor everything, and every- 
thing in its place” is the rule at one 
Western plant. Personally, we felt the 
“plumber’s friend” had no place in 
the scheme of things, but all in all it 
looked like a terrific idea for keeping 
track of certain gaskets, bearings and 
washers that assume an importance 
out of all reason at the time when 
they are needed 

Gaskets, usually stored in drawers, 
are far less liable to be torn or scuffed 
when stored in this manner. Best of 
all, this coat-hanger idea for storage 
makes it a lot easier to locate a par- 
ticular item at the time it is needed. 

Incidentally, the paint brush had 
been carefully 
wrapped in an airtight piece of alum- 
inum foil 


cleaned and was 


Rail for Sunken Cleaning Room 





The cleaning room at Wonderland 
Cleaners in Mount Shasta, California, 
is about 6 feet lower than the finish- 
ing department at the front of the 
plant. In keeping with common plant 
practice, owner Harold McGee hangs 
garments on hangers as soon as they 
come out of the tumbler to hold down 
wrinkling. However, the benefit of this 
is lost if he then has to carry them up 
the stairs and to the finishers in arm- 
loads. 

So Harold built himself an express 
rail for better transportation from 
cleaning room to finishers. Hangered 
garments are pushed up the speedrail 
a few at a time by anyone who hap- 
pens to be going to the office. Most 
often it is Harold. since he is quite 
often called to the office during the 
course of the day 


Plastic-Tape Dispensers 


Electricians’ 
Plastic -Tape > 


Gllviese 
Tape Dispenser 
EE ——————————————— 


Cellulose-tape dispensers are said 
to be just the thing for holding small 
rolls of plastic electrician’s tape. No 
more fumbling around trying to find 
the end each time it’s used. 
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Fast... efficient 
easy to operate! 


SOLVENT RECOVERY 


TUMBLER 


SAVES DOLLARS 


in reclaimed solvents! 


Huebsch Save-O-Solv is your answer if 
you are looking for a tumbler that de- 
odorizes fast ...and, at the same time, 
assures maximum recovery of Perchlor- 
ethylene solvent. 


in servicing time! 
The Huebsch Save-O-Solv can be cleaned CUenns . econo / 
in seconds! There is nothing to discon- tn & e 
nect, and no pipes, panels or bolts need Merely tilt the top back, as shown above. 


be removed! The interior is instantly exposed for 
quick, easy cleaning and maintenance. 


For complete information and specifications, send for SAVE-O-SOLYV circular. 


HUEBSCH ORIGINATORS 


MILWAUKEE 1, WISCONSIN 
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What is happening in Green- 
field is typical of the entire coun- 
try. For example, Nashua, New 
Hampshire, a city of some 35,000, 
already has six coin-op installa- 
tions. And this in less than two 
years, The second oldest has been 
running well over $500 a week, 
and the rest are all doing well. 

An equipment representative we 
know recently took on a line of 
coin-op machinery, Within two 
months he sold 11 separate instal- 
lations. Within the third month, 
three of the original purchasers 
placed orders for second installa- 
tions. 

This particular supplier has a 
profit-sharing plan for his employ- 
ees. The employees voted to spend 
over $7,000 on a cooperative ven- 
ture in the city in which they are 
located, That's some vote of confi- 
dence! 





A corner location, neor supermarkets, was a prime consideration here. Store is open 24 hours 
o day; evening volume exceeds daytime sales 


Have You Considered a Coin-Op Laundry? 


If so, you can cash in on the experiences 


of this drycleaner ... 


ee 
non DRY + : be 
Baran ara 
WORMAL LOAD of 16° wit eosin 20 
DRYING TIME .. pre 
ond their Welcnr 2 2 * TWPEe Clovues 58 ‘ 


EACH DRYER WILL HOLD : 
of CLOTHES UP TO us 14-20 Ibs 


‘ 


30 minutes 








Instruction signs are painted in soft colors to match decor Electric coin changers and supply vending machines add to customer convenience 


28 NATIONAL CLEANER & DYER 





April, 1959 


1 


Note vents above washers (open and closed). During warm weather they are left open to 


provide comfortable ventilation in store 





By ART SCHUELKE 


IF YOU ARE PLANNING a coin-op- 
erated laundry. there are ideas galore 
for vou in the most recent installation 
of Rovl Cleaners, Greenfield, Massa- 
chusetts. This firm operates this profit- 
able sideline under the name Coin-A 
Matic Launderette, and the Greenfie Id 
venture is its second installation 

The first operation was installed in 
Turners Falls. a suburb of Greenfield, 
last fall. Within three weeks the vol 
ume exceeded $300 a week and since 
then has climbed steadily. 

Because of the quick success of this 
first coin-op in northwestern Massa- 
chusetts, owner Win Dadmun rushed 
plans for his second unit in Greenfield, 
where he operates Roy] Cleaners. (He 
had quickly learned that claims of 30 
to 50 percent profits in this red-hot 


sideline were tru 
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His first project was to find a suit- 
able location. He found a piece of 
vacant property on the corner of the 
main street in town, within a block or 
so of two large supermarkets. There 
is also a large retail store of Sears very 
close by 

{ premium price was asked for the 
property, but the location is ideal. In 
addition it's an oversize lot with 
plenty of room to build additional 
stores for income through rent. The 
lot measures 96 feet wide by 212 feet 
deep. The $20,000 « inder-block build 
ing that Win Dadmun constructed is 
22 feet wide and 110 feet long 

There are 112 feet more space for 
still another structure and room to 
park 65 cars at a time. Meanwhile, the 
present building is used for the laun- 
derette and a separate call office for 
the drvcleaning business. At the time 
this was written the call office wasn’t 


“=f 


completed. It will make an interesting 
story later; it will be completely self- 
service. 

The launderette occupies the front 
part of the building and is 22 feet 
wide and 66 feet deep. It houses 
twelve 16-pound washers, six 9-pound 
washers and ten gas-fired tumblers. 
These items, plus miscellaneous equip- 
ment, piping and installation, came to 
$20,000. 

Win Dadmun’s first plant has 
twenty 9-pound washers and six tum- 
blers. He feels that the addition of 
larger washers in his second operation 
is more practical and profitable. 

Miscellaneous items include three 
coin changers, One is for dimes, one 
changes quarters and the third is for 
half-dollars. It was decided to put in 
electric changers since the mechanical 
ones, with a hand crank, can get 
jammed too easily. The 10- and 25- 
cent changers cost $114 and the 50- 
cent changer was $124.50. 

Che launderette has two detergent 
and bleach dispensing machines, just 
like candy vending units. These cost 
$385 Both the bleach and 
detergent are individually packaged. 
Win uses a nationally known brand- 
hame 


apiece. 


detergent The housewives 
recognize the product and are more 
inclined to use something with which 
they are familiar. The plant pays 4 
cents a package for the detergent and 
charges the customers 5 cents 

There is also a cigarette vending 
unit, installed on a rental basis 


Professional planning 


This launderette has many special 
features worthy of mention. At first 
Win planned to design his own build- 
ing, but he then wisely decided to call 
in a professional architect. He ex- 
plained, with the help of the equip- 
ment representative, just what would 
have to be done to house the installa- 
tion. Then the architect designed the 
structure around it. The result is an 
attractive, eye-catching structure, in- 
practical ideas. 

One small example: Most of the 
washers and all of the driers line one 
wall. The back portion of the units is 
partitioned off. The customers have 
access only to the loading portion, the 
controls and the supply feeds. There 


corporating many 


is no chance for tampering with the 
mechanism, Any repairs are done in a 
narrow passageway, hidden from view 
In this same gangway, there are 
louvers to the outside to draw in ait 
for the tumblers which use up 14,500 
cubic feet of air per minute. In the 
winter, this takes care of the air re 
quirements without affecting — the 
ventilation in the customer area 


Continued on page 30 
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This gangway, hidden from customers’ view, permits repair 


work on tumblers and washers 


pri 


Continued from page 2£y 
Just above the units. in the ceiling 
of the launderette itself 


series of woode mn “dampe rs whic h are 


there is a 


kept closed during the winter. How 
ever, in the summer months the store 
ventilated 


can be kept pleasantly 


merely by opening the Se dampers 
Then the tumblers will be drawing ai 
through the store area from the doo: 
wavs 

lo demonstrate how much air can 


he pulled Win opened the S¢ 


temporarily At once the two doors 


vents 


that enter into the plant were drawn 
half way open 

The architect took care of prope! 
planning for water and waste. The 
building is equipped with a 4-inch 
copper waste line. Incoming fresh wa 
ter enters through a 2-inch coppel! 


line Che 


cement platform to provide for easy 


washers are all set on a 


—about waist 
A trough 
has been formed in the cement just 
below the loading spot to help keep 
excess water off the floor 

The water heater deserves special 


This compact unit 1s lo« ited 


loading ind unloading 


high for the average person 


mention 
in a separate room that can only be 
ntered through the drvcleaning call 
office. No one can tamper with it, The 
unit occupies a space approximately 
{ feet wide, 8 feet long and 8 feet 


30 


Benches are built right into structure to discourage vandalism. At the same time 


they are attractive and comfortable for waiting customers 


high. It provides 1,100 gallons of 170 
F. water per hour 

This heater is fired by a combina- 
tion oil-and-gas arrangement, The city 
t Greenfield recently acquired natu- 
il gas for heating purposes 

Win Dadmun has a setup to fire his 
boiler with gas during off-peak periods 
it a special rate. That is, as long as 
the outside temperature is above 25 
degrees the plant can heat its wate 
cents per therm. How- 
ever, when the temperature drops be- 


with gas at 71% 


low that figure the plant agrees to 
switch to oil for water heating. 

Che gas-fired tumblers are on a rate 
of 13 cents per therm. In order to en- 
joy this special rate, the boiler is on 
1 separate meter from the tumblers, 
which must use gas all the time. 

Because there is always the possi- 
bility of water on the plant floor. it 
isnt practi il to use wax on it to keep 
it clean. It’s too dangerous. Therefore, 
Coin-A-Matic utilizes a special vinyl 
tile. Damp-mopping a couple of times 
i day keeps it spotless and safe 


Modern, colorful decor 


Flooring is a soft pastel shade of 
mottled green. It ties in nicely with 
the colors chosen by the architect for 
the interior. Two shades of soft beige 
re used for trim inside. Interior signs 


ire of compatible pastel shades. The 


heavy ceiling beams are of natural 
redwood, The ceiling planking is 
painted white, and of course all the 
washers and tumblers are sanitary 
white. 

The entire plant front and one side 
wall are solid glass, running from floor 
to ceiling. The roof of the plant slopes 
gently from the store front to the back 
wall, for a modern, pleasant effect 

The outside signs are lighted by 
hidden cold cathode lighting tubes 
They turn on and off automatically 
by means of a timeclock arrangement. 
The fluorescent lights inside the plant 
are on 24 hours a day. 

To provide comfort for the custom- 
ers and discourage vandalism, benches 
are built right into the building along 
the front and side windows. (Win had 
seen some plants using chairs that had 
to be held in place by chains to avoid 
theft. His setup is more attractive 
without any risk.) 

Through the center of the store 
there is a long, wide folding table 
Signs instruct customers to use these 
tables for folding finished work in- 
stead of folding right out of the tum- 
blers. They are sold on the idea of 
doing it this way since it is more con- 
venient and the loads cool off a bit 


from the 190 degree drying tempera- 


ture. 
tasteful signs over the 
equipment to tell how to use the 


There are 
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newsletter 


SERVICE 


cotton clinic 


livens 
summer business 


Sanitone’s famous Cotton Clinic ends summer 
slumps because of (1) quality work which your 
customers will like and (2) an easy-to-use 
advertising kit to increase your sales and 
your PROFITS. 

First, cleaning quality —new Sanitone 30-90* 
cleans clothes including cottons and wash-n- 
wear fabrics better than any other cleaning 
agent on the market today. Colors sparkle. 
Exclusive Style-Set® finish makes them feel 
like new again. Your customers will note the 
amazing difference. 

Next, the special promotion kit backed by 


National Advertising gives you everything you 


*Patents Pending 





~ 
. 


3 
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need to set up a strong local campaign. Free 
newspaper mats, workable suggestions for 
Radio and TV advertising, direct mail pieces, 
and other effective sales aids, build sales... 
and profits. 


Get all the facts NOW! If you’re equipped for 
quality work find out how you can have a free, 
no-risk demonstration of Sanitone 30-90 to 
check cleaning results and cost-savings. Then 
you can take a look, too, at Sanitone’s volume- 
building Cotton Clinic. Write today. 


IN DRY CLEANING 


SERVICE 


Sanitone Dry Cleaning Service 


A DIVISION OF EMERY INDUSTRIES, INC. © CAREW TOWER, CINCINNATI 2, OHIO 
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ind wl it the Vari 
Win Dadmun charges 
Ly pound load 
for a 16-pound load 


v ishers ind driers 
ous Charges are 
20 cents tor 50 cents 
rhe tumblers re 
quire 10 cents for each 10 minutes of 
use The normal drying cycle is 30 
tumbling 


minutes. In other words, the 


4) cents 


cost ire 


Che washers have two 45-minute 
suds CVE le s 


a pack of the 
utes, then 


Che customer puts in half 
waits 5 min 
remainder, Then, 
These, plus ex 


WW ish ‘ cle ot x0 


detergent 
idds the 
thre t 


traction rive i 


there ire rinses 
rrairiuite 

carefully 
Win or his 
present at the launderette 
They wanted to 


OUSé ives get used to this 


mis iit 
signs, ¢ ithe I 


tew weeks 


! 
mh iu VY service 


Consistent maintenance 


Win as anxious to keep the plant 
in spic-and-span order at all times, He 

make sure the equipment 
During 


pDucs nuit too 


after the initial 


shakedown, the plant is serviced twice 


normal operations, 


a day The floors are mopped, the 
equipment wiped and the com and 
supply dispe nsers ¢ hecked 

At the 


lady 


furners Falls launderette a 


living in an apartment upstairs 
does this janitorial work twice a day 
a week, for about $15. Win 
three outlets will 
warrant the employment of a full-time 


Meanwhile he and 


six days 
Dadmun says that 
maimtenance 
other 


| 
cleaning 


nat 
plant personnel from the dry- 
operation take care of these 
duties 

His experience at Turners Falls con 
that the latest 
have customer 


quickly But he 


value of 


vinced him 
would 


ance 


coin-op 
good accept- 
also knows the 
launch the 
he had 100 spots on the 
Saturday 


the day the plant opened 


idvertising To 
new venture 
radio on Sunday and on 
Monday 

He also ran quarter-page ads in the 
local paper three days preceding the 
Saturday before the 


there was two-page 


opening The 
event also a 


spread in the newspaper. This was a 


aa 


Tables for folding flank washers in center of plant 


typical “grand opening” ad, with sev- 
eral blurbs from the building contrac- 
tor, supply people and the like con- 
gratulating Coin-A-Matic on the new 
building and business. Costs for this 
ad were shared by those participating 
firms 

Win Dadmun’s costs were approxi- 
mately $300 for the entire promotion 
And it paid off very well, It turned 
out that opening day, Monday, Jan- 
uary 5, was a record breaker in more 
ways than one. 

The temperature was exactly 15 de- 
grees below zero, the streets were 
slick and the wind averaged 50 miles 
an hour all day long. Yet, in spite of 
this, 435 free loads went through the 
plant from nine in the morning till six 
that There other 
prizes or inducements; just the free 


during the 


evening! were no 
laundering the first day 
hours mentioned 
According to late reports, the plant 
Thanks to careful 
preplanning, sound installation ideas 


is going to town 


and good advertising, it was just 


bound to be successful. # 2 
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“Flag” your specials! 


“SCOTCH” BRAND 
No. 246 Colored Tape 
does a standout job! 


4 








Whatever your reason for flagging an order, “Scorcu’’ BRAND 


No. 246 Colored Tape does it fast—and sure . . . saves costly errors. 


Loop just an inch or so around the top of your hanger with ends 


stuck together to form a tag. 


Use a short strip to group two or more hangers for insertion in a single 
garment bag. “ScoTcH’’ BRAND No. 246 holds tight— 


can be snapped apart when customer gets home. 


Choice of four bright colors 


for every flagging need... RED...BLUE...GREEN...YELLOW 


“SCOTCH” is a registered trademark for the pressure-sensitive adhesive tapes of 3M Co., St, Paul 6, Minn, 
Export: 99 Park Ave., New York 16. Canada: London, Ontario. 


Mitamesora Affinine ano [Affanuracturine company 
-+- WHERE RESEARCH IS THE KEY TO TOMORROW 





“Tag 


“SCOTCH” BRAND 





The spot you tag with “Scorcn”’ BRAND No. 246 Colored Tape is quickly 
and easily identified . . . speeds work flow. Saves on re-examination 


and rehandling time—saves you money! 


Four easy-to-“‘spot” colors: Red, green, blue, yellow. Key your colors... 


one for marking loose or missing buttons, one for tears, one for spotting, etc. 


“ScoTcH”’ BRAND No. 246 Colored Tape sticks at a touch to all types of fabrics, 


yet comes off easily without leaving a trace of sticky residue. 


EG US PAT OFF 


See your supplier today for the work- SCOTCH BRAND 


saving tapes and handy dispensers that 
“Flag your specials .. . tag your spots” | Tapes for the Cleaning Industry 





MARLOWS 


The new “Ec -Magi as designec ave ti ry é ° 
Selected A Ss The new “Econo-Magic” was designed to save time, labor and space: 
Available in 40 Ib., 60 Ib., 90 Ib. and 120 Ib. models, these machines 


Standard Equipment incorporate all the features of a washer-extractor combination and 


a filter in one compact, packaged unit. Extra heavy duty construc- 


ON NEW CMC UNI | tion assures longer life... trouble-free service. 


Simple to operate, the “Econo-Magic” is controlled by means of 
only two switches. The unit can clean and extract a full load in less 
than 30 minutes with no handling of wet clothes. To assure the best 
possible operation of their new machines, CMC selected Marlow 
self-priming pumps as standard equipment! These Marlows handle 
solvent from the filter to the washer-extractor cylinder. 

COMPACT For many years, Marlow Pumps have helped make good dry- 
cleaning better! Marlow drycleaning pumps are specially engi- 


” ECONO-MAGIC “ neered for the job. A patented mechanical seal eliminates shaft 


leakage. There’s no solvent loss... floors stay dry and clean. And 
USES Marlow handles petroleum or synthetic solvents with equal ease. 


Fewer shutdowns, less maintenance, space-saving design, sturdy 
SPACE SAVING construction, quiet operation...are just a few of the many advan- 
- . . 
tages that Marlow offers the dry cleaning industry. 


For information on these efficient, dependable, long-lasting 
VERTICAL pumps, see your Marlow dealer or write for Bulletin DC-04 today. 


TAA | MARLOW PUMPS? 2x°2%Siser co. 


Midland Park, New Jersey * Morton Grove, Illinois * Longview, Texas 
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1926 This was Baird Cleaners workroom 33 years ago. Extent of spotting aids those days is shown by items on table. Lineshaft- 


powered tumbler is in right background 


Remember the Good Old Days? 


Long-time reader recalls cleaning practices of 45 years ago 


By LOU BELLEW 


According to Mr. Baird, the indus- 
try was constantly confronted with 
the danger of fire. due to the nature 
of the cleaning fluid then used. This 
“gas,” was 
actually benzine . . . a cross between 
gasoline and kerosene, which made it 
i highly explosive product. 


fluid, always referred to as 


Health and safety hazards 


The first pressing machine he re- 
members was a Daley with a gas- 
heated head. This head was lowered 

; ; onto a dampened canvas cover which 
1 iis: Cae Gaui anew 20 cde Gas bet separated the hot head and the gar- 
920 Sician teens Otiiions ment during the pressing operation. 
If the solvent hadn't been properly 
evaporated from the garment before 
the pressing operation, the flames in 
the press head would ignite the va- 

FORTY-FIVE YEARS ¢ Lperience L.. C. Cotter, bought the business and pors and fire would result. 
lrycleaning industry in Boise operated it as Baird and Cotter Clean- Cleaning was done in small hand 
has been chalked up by E. D ers until 1924, when Mr. Baird be washers, and extracting was accom- 
Still active in the firm that came sole owner. Mr. Cotter, who was plished in hand-operated, friction- 
ime Mr. Baird began his an excellent tailor bv profession, is drive extractors After cranking the 
i routeman with a now retired and lives in El Paso, extractor for a while, a cleaner con- 
clearly remen lexas, after many years as manager sidered himself lucky if he completed 
i the Hilton Hotel laundry and clean- the extracting without “getting a jag 
ing plant there on” from the benzine fumes. Garments 
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TarGo" is 
a better 
product 
because it's 
made by 
WILSON, 
house of 
stain 
removal 
specialists 


for 


rougn 


oe o/|- 


mat) base 


stains 


You don’t have to be a magician to make difficult stains dis- 
appear in a wink. Just switch to TarGo, the unique dry or wet 
spotter that makes short work of even the peskiest hard-set 
stains. TarGo works faster because it’s charged with extra stain 
dissolving power. Formulated with more concentrated active 
ingredients, TarGo naturally does a more thorough job . . . saves 
time and labor too. If you’re running into more stain problems 
these days put in a call for TarGo. Once you use it, you’ll never 
be without it. 


A. L. WILSON CHEMICAL CO. 


KEARNY, NEW JERSEY 





were then hung in the sun for drying, 
with no fear of colors fading since 
there were no fugitive dves to con 
tend with at that time 

Spotting went no further than soap 
A good 


knowledge of tailoring was a necessity, 


ind water for the most part 


too. since the coat linings ind shoulder 


pads ot 
mov ar scrubbed with soap and 


good job of cleaning. The 


mans suit had to be re- 


ide for the drvcleaner was 
te s s Mr. Baird remembers 

lin the 
keep a coupl ot 
close to the 


of needed benzine. Dirty benzine was 


old days it was customary t 
55 gallon barre Is 


wasl er tora handy source 


barrels and about a 
half pint of sulfuric 
into each full barrel and stirred for 
Overnight the 
matter would settle 


placed in these 


it id Was poured 


half i rmriinute I sO 


i id ind tore 


to the bottom, and the “clean” benzine 
could be bucketed into the washer as 
care being taken not to dip 
too deep and get the acid into the 
load of clothes 

Mr. Baird thinks the greatest boon 
to the industry was the introduction of 


needed 


continuous-flow filtration about 1925 
Baird Cleaners was one of the first to 
provide this system in the Boise area. 
Caustic clarification had been used for 
a time before this, so most drvclean- 
ers were familiar enough with valves, 
pumps and other controls so that the 
idea of continuous-flow filtration met 
little sales resistance when it was of- 
fered 

Suits in the early Twenties con- 
sisted of three pieces—coat, pants and 
vest, and since all suits had silk lin- 
ings it was necessary to do a great 


deal of hand-finishing. This finishing 


1921 This is a far cry from an air-driven press but a vast improvement over the old 


tailors goose 


This float of 1930 depicted drycleaning as practiced during the 


crude by present standards! 


1849 Gold Rush 


was mostly done with a gas-heated 
iron weighing about 8 or 10 pounds, 
called a tailor’s goose. Production 
amounted to perhaps four suits pet 
hour. There were very few ladies’ gar- 
ments processed at that time, except 
occasional tailored suits which 
came from ladies of questionable repu- 
tation. 

Hangers were expensive and scarce 
Customers were requested to send in 
their suits on hangers, if they wanted 
them returned on hangers. In case the 
customer didn't provide his own it 
was common practice for the route- 
man to remove the heavy wooden 
hanger from the suit when he deliv- 
ered it. Customers accepted this part 
of the transaction and there were no 
complaints. 

Mr. Baird well 
wages of his first job at the plant in 
1913. He made $12 a week for deliv- 
ering with the horse and wagon and 
working inside the plant. It was con- 
sidered a good-paying job in those 
days. Suits were cleaned and pressed 
for $1.50. Boise had a population then 
of between 12,000 and 15,000. 

With the exception of two years 
spent in service during World War I, 
when his partner, L. C. Cotter, car- 
ried on the business, E. D. Baird has 


remembers the 


been in the drycleaning business con 
tinuously in Boise over a span of 45 


years. 


Family joins in 


In 1928 a younger brother, John 
came out from the southern Iowa 
home place to enter the organization. 
John has a vivid recollection of his 
first job there, because the plant at the 
old location had just changed over 
from benzine to Stoddard solvent . . 
and he dug the hole for the new 
1,000-gallon underground tank 

A newcomer to the industry, he did 


and even up to 1920. Very 
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ere at last! TheAmazing New 
JAX DOUBLE-BUCK CABINET 
OSOM BODY PRESS... 
utproducing Any 1-2or3 Girl 
hirt Hnishing 
UnitEverBuilt * 


it makes all other shirt finishing methods 

old-fashioned! 

@ The exclusive AJAX Expanding Buck fits 
every shirt, consistently insuring the fin- 
est shirt quality, anywhere. 

Flexible and Versatile, it can be used 
asa 1, 2, or 3 girl unit, to handle vol- 
ume variations. 

Compact, 10’ x 10’, it requires little 
more valuable work area than one girl 
units. 

Interchangeable shirt bucks, an exclu- 
sive AJAX feature, handles boys’, la- 
dies’, and military shirts. 

Ajax Double-Buck turns out more shirts 
than any 1, 2, or 3 girl unit ever built. 


Only AJAX can increase 
your profits beyond the capabilities of 
conventional units. Put AJAX to work for 
you. Contact your AJAX representative, or 
write directly to AJAX, Box 449, Salt Lake 
City, Utah. 


Since 1929 


AJAX PRESSES 


“A PRESS FOR EVERY PURPOSE” 


619 S. 5th W.-Salt Lake City, Utah 


April, 1959 


COLLAR & CUFF 
PRESS 


2 Presses in 1 . . . high velo- 
city heads . . . Presses collar 
while cuffs are being laid. 


CABINET SLEEVE 
PRESS 


Finishes both sleeves auto- 
matically. Features AJAX ex- 
clusive “MAGIC EYE" Seam 
Indicator for varying sleeve 
lengths. 


FOLDING TABLE 


Provides simple, fast opera- 
tion. Full or semi-automatic 
models, with stand-up or 
lay - down collar blocks. 





BAIRDS DRY CLEANERS 


by al __- 
7 


Today's plant is four blocks from original site which consisted of 800 square feet of space. Baird's grew with the city and now runs 


this large operation 


all the odd jobs. One was to person- 


ally collect all the current bills for a 
time, which saved the cost of mailing 
is well as giv ing him something to do 
In addition he learned the dye busi 


ness Brother E. D 
1, 


would mix the 
es and get him started and then let 


John finish up 


Dyeing then and now 


As John recalls, this was done in a 
home type coppel boiler like the ones 
the ladies at that time boiled their 
washing in. A perforated pipe in the 
bottom of the container had one end 
out of the top. To this John 
had to attach a steam hose and keep 
the contents of the boiler at proper 


sticking 


temperature. Baird Cleaners is today 
one of the few drycleaning plants that 
still offers dveing on the premises 
John Baird was graduated from the 
National Institute of Drvcleaning in 
1937, and has been quite active in 
drycleaning issociation work since 
He is currently serving his fifth term 


Idaho 


Association, 


is secretary-treasurer of the 
Launderers & Cleaners 
d was president in 1947 
Another brother, Lloyd 
organization in 1930 


Llovd, a great many 


joined the 
According to 
types of new 
equipment and new ideas have en- 
tered the 
1930 


steam 


drycleaning industry since 
In this period spray guns and 
guns took the place of hand 
operated spray guns and the ever 
water pan and sponge for 
About 1931 the ait 


vacuum took the place of steam vac 


present 


needed moisture 


uum, and reduced the pull on plant 
boilers. It is actually hard to imagine, 
in Lloyd's mind, all the problems his 
brother | D 


those é urls 


must have faced in 
vears, trving to turn out 
] 


satisfactory drvcleaning 


4( 


1930 that Baird 
Cleaners moved from the original site 
to its present location. At the old 
plant they had one route with a driver 
who made $10 per week plus 10 per- 
cent commission. The truck was a 
Ford. which cost about $500 

The present location has three or 
four times the fioor space of the old 
plant, so the first step was to put on 
three more routes to “fill the place.” 
In the early 
E. D 
known in this area since there was so 
little cash available. Those were rough 
days, going into the depression years, 


It was also in 


Thirties, according to 
Baird, cash-and-carry was un- 


and with credit on a month-to-month 
basis there was considerable loss. in 
spite of the fact that the Bairds knew 
most of their customers personally. 

By 1937 the depression had eased 
off a bit and times were on the up- 
swing. There had been some fluctua- 
tion in prices through this period but 
they had held pretty well around 
$1.50 which is still the cleaning 
charge for a suit at Baird’s. Which 
causes E. D. Baird to reflect that just 
15 vears ago the cleaning charge for a 
suit was also $1.50! 


Source of ideas 


We asked Mr. Baird if he recalls 
about when he first became acquainted 
with NATIONAL CLEANER & Dyer, and 
this was his reply: 

Back in November 1919 he was on 
his way home to Boise after being 
mustered out of service. Returning by 
way of Portland, Oregon, he decided 
to visit a number of drycleaning plants 
there in hopes of learning more of the 
It was in these plants that 
NATIONAL CLEANER & 
Dyer, and decided he needed it in 
his own plant. Through all the years 


business 
he first saw 


since it has been something to tie to. 

“Even in the old days the technical 
stories dealing with methods that were 
told in understandable details, that 
everyone could put to immediate use, 
were invaluable. The magazine was, 
and still is, a constant source of new 
ideas that have made plants success- 
ful. Even the ‘gadgets and gimmicks’ 
that have been tried and proved out 
in other plants are a big help in solv- 
ing problems that plague the average 
drycleaner. I have always read Na- 
TIONAL CLEANER & Dyer religiously. 

If I have attained any success at 
all in this industry over the past 45 
years I owe it primarily to NATIONAL 
CLEANER & Dyer,” says Mr. Baird. 

\ long-time member of the National 
Institute of Drycleaning, E. D. Baird 
served as director from 1942 to 1945. 
Besides being a past president of the 
Idaho Launderers & Cleaners Associa- 
tion, he has held a great many offices 
in both state and local association af- 
fairs. Currently active in many Boise 
organizations and community 
projects he figures now, at the age of 
72, it is time to retire and get his fill 
of fishing. # # 


civic 





The above story is another in a 
series which began in the March 
Guidebook issue of Nationat 
Crieaner & Dyer. To commemo- 
rate the 50th year ef publication 
of this magazine we are giving 
recognition to our oldest  sub- 
scribers. 

The purpose is twofold. First, 
to honor these long-time readers. 
But more important, to bring to 
the newer members of the indus- 
try the principles of sound busi- 
ness practiced by these veteran 
plantowners. Watch for another 
article next month and in subse- 
quent issues throughout the year. 
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DEODORIZED APCO 140 
GIVES YOU-— 


a @ High Flash SAFETY 
» yf’ @ Lower Tumbler TEMPERATURES 
~ @ Unexcelled Cycle SPEED 
e QUALITY Only Petroleum 


Can Give 


After 21 years, 140-F. plants can now 


add FAST SERVICE to their safe, 
QUALITY operation with DEO- 
DORIZED APCO 140. Ask your 
APCO solvent man how you can 
speed up your service, save man- 
hours and increase your profits with 
this great new product! 


... AAPCO 


stop-so. AND We haa ty Ve 
DEODORIZED APCO 125 We.) \ Joey Y 


ANDERSON-PRICHARD /7/ Coytoralion 


OKLAHOMA CITY, OKLAHOMA 
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N. I. D. Convention 
Smashes All Records 





Huge exhibit hall, even the vast stage, wos crowded with equipment displays 


16,239 jam exhibit hall to buy— 













EXHIBIT CONVENTIONS always 
draw good crowds. But this vear’s 
show in Atlantic City, New Jersey, 
was outstanding in all respects, For 
example, over 275 manufacturers used 
some 65,000 square feet of floor space 
to display their wares 


And the registrants to the annual 


President Ted Bowers pre 
sided at opening session 


Allied tradesmen served 


as models in Heavenly 
Body Fashion Show. Here 
C B Kasson introduces 


Ernie Heidersbach, his co 
worker at R. R. Street & Co 
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not just look at—new equipment 


convention of the National Institute 
of Drycleaning were in an optimistic 
buving mood. Scattered reports trom 
several manufacturers stated that all 
equipment on display was sold several 
times over. Items relating to the new 
trends received spec ial attention 

Coin-operated laundry equipment, 
automatic drycleaning devices and 
plastic packaging came in for more 
than their share of the crowds. The 
same goes for new stvle presses shown 
by several firms. There probably were 
more equipment and supplies sold at 
this convention than ever before, 

In keeping with the high tenor of 
the event, the convention sessions had 
high-caliber speakers. After the usual 
formalities of the opening meeting on 
March 5, Frederick E. “Ted” Bowers 
introduced John R. Bunting, business 
economist from the Federal Reserve 
Bank of Philadelphia 

Continued on page 44 


NATIONAL CLEANER & DYER 








BIG CAPACITY 








small price 


DIV 
All Meee PROSPERITY 4O LB. 


DRY CLEANING UNIT 


(j es | It’s ALL NEW! It is really BIG CAPACITY . . . a full 40 Ibs., 
a dry weight. A quality-packed Prosperity machine . . 
Yellow Pages the newest addition to the Prosperity “family” of synthetic 
e-— drycleaning machines. The finest machine in the low-priced 
— field. Immediate delivery. Call your Prosperity man, now! 


Vee i OS PE Jong ITY Company 


DIVISION OF WARD INDUSTRIES CORPORATION 
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Copyright 1959, The Prosperity Company 
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Plantowner Pov! Weitzel tells how 
his plant improved production, sales 


Continued from page 42 


Business, he said, can look for in 


creased prices in the coming months. 


But this will not deter Americans from 


} 


uVving However. the average buyer 


; 


today is a much more sophisticated 


person, The egghead—sometimes de- 


cribed as a nonconformist—is stylish 


day. People’s interest in foreign cars 
| 


players and continental 


hi-fi record | 


tvling of clothi bear out this egg 


P ypulation increases and the gener- 


ila ot optimism that prevails point 
to ¢ itinuing prosperity But said 
\I Bunting ndividual business men 
ist learn to under tand their cus 
tomet ind their changing attitudes 
It necessal to create i desire in 
the buyer's mind for the services we 
ell lo do tl it we must take idvan 
tage { the tools that mot tion re 
ch has provided u 


The next speaker. Frank W. Love 


of Socony Mobil Oil ¢ ompany 
vas no stranger to the majority of the 
trants. Hi ippearance was a re 
turn command performance The title 


t his talk w is ‘Selling i | ivorable 
Image of Your Company The first 
word vas the essence ot his remarks 
He said that this is no time for dry 
to be complacent They must 


merchandise harder than ever before 


cleaner 


His explanation of merchandising was 
that this is what makes people like 
ind belic ve in ind buy our services 

He warned of the dangers of price 

itting. It can't build permanent busi 
ess and won't lure new customers. It 
ilso gives the impression that quality 
has suffered. Instead 


idvertise on 


cleaners must 
positive note for real 
rrowth, said Mr Lovejoy 

Through the efforts of the NID, 


there was something of great signifi 


cance evident it this vear’s show 


That is the growing cooperation be- 
tween fiber producers and our indus- 
try. For example, the second day’s 
session was devoted to wash-and-wea! 


nd the principal pe iker represented 
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“Our firm is helping your industry to edu- 
cate the housewife that woash-and-wear is 
drycieanable Dr. D. F. Holmes 








Eleanor T. Hamilton addresses cleaners on 
sales training of counter girls 


me of the country’s largest producers 
if synthetic fiber. He spelled out ways 
for drycleaners to take advantage of 
vash-and-wear. He told further how 
his organization is helping to educate 
the house wite to realize that wash 
ind-weat 


Another 
came out of the stvle show held as one 


apparel IS drvcle anable 

example of cooperation 
of the evening's entertainments. This 
was sponsored by the Cotton Coun- 
cil. High-stvle cotton dresses were fea- 
tured, many of them very expensive 
garments, There was a hilarious high- 
light on this show but more of that 
later 

Che first speaker on the wash-and- 


Donald F 


wear session was Dr 


Holmes, manager of the men’s wear 
division, Textile Fibers Department 
of E. I. Du Pont de Nemours & Com- 
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Oscar Neilsen (left) and Ben Rosen- 
field told of their associations’ efforts 
on group advertising 


pany. He likened the development of 
wash-and-wear and its impact on dry- 
cleaning to the reaction television had 
upon the movie industry, The latter 
survives, and very well, too, because 
the movie people adjusted themselves 
to the situation. They began produc- 
ing a better product, used better tech- 
niques, such as wide screens and ster- 
They 


movies for television 


eophonic sound also produce 


According to Dr. Holmes, the same 


situation confronts the drycleaners 
Wash-and-wear is here to stay, and 
Is growing by leaps and bounds. In 
1955 sales of garments of synthetic 
material amounted to $70 million at 
the retail level, Last vear the figure 


had soared to $260 million 

These figures apply only to men’s 
ind bovs’ wash-and-wear suits and 
slacks. Add to that rainwear, jackets 
and shirts plus the whole field of fe- 
male attire, and sales were a whop- 
ping $1.4 billion! And that’s onlv the 
beginning 

Aside from the 
which will build sales, there is also the 


population growth 


fact that housewives want the conve- 
nience, the maintenance economy and 
neatness retention of wash-and-wear 
garments. But. said Dr. Holmes. the 
consumer will still want professional 
cleaning service, Wash-and-wear is 
not in itself the competition 

Since the drvcleanet offers a serTroice 
his competition is the customer whom 
he services. We have always had the 
job of persuading the housewife to let 
us do the work rather than have her do 
it herself. We still have the same job 
of persuasion. Only the sale approach 
has changed. In the early davs our 
predecessors convinced most house- 
wives that it was safer, simpler, easier 
and more effective to let them clean 
the drycleanable-only garments. Wash- 
and-wear synthetics simply represent 
cleaned either 
way. But cleaned they must be. by 


garments that can be 


someone. The more the novelty wears 
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PROSPERITY 


Cabinet Body Press with 


YOKE IRONING 
ATTACHMENT 






@ Makes your shirt finishing department a 
tighter, more compact, flexible unit! 


® High speed operation for top production with 
minimum operator function! 


@ 3 Girl — 2 Girl — 1 Girl Operation . . . folding 
inside or outside of the unit! 


@ Yoke Ironing Attachment is integrated with 
cabinet body press . . . eliminates separate 
yoke press! 

@ Maintains “overlap” ironing! 

® A single form presses all regular Men’s shirt 
sizes from 14 to 18! 





TREE ime 


In The 
Yellow Pages 





— ” 
— 


The PROS PE my ITY Company 
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olf and the larger the total wardrobe 
of wash-and-wear, the better oppor- 
tunity we have to get the lady to turn 
the task over to us, said Dr. Holmes 

The customer must be educated to 
the fact that we can handle these gar- 
ments; that they are drycleanable. His 
firm is doing that kind of job on con- 
sumer education. A recent television 
show sponsored by his company had 
i three-minute commercial on this 
iudience amounted 
27 million people. Du Pont is 
ilso providing some 800,000 “fact” 


cards explaining that drycle aning 1s 


very subject Phe 


to sore 


available for wash-and-wear These 


cards are distributed to retail store 


sales personnel for their education 


The professional drycleaner can of 


fer for wash-and-wear superior clean 
ing services that combine wet and 
drvcle ming These new fabrics ure 





Visitors in our booth at the ex- 


hibition hall included Mr. and 
Mrs. Joseph Adamowski, Salzburg 
Drycleaners, Bay City, Michigan, 
winners of the national “prestige” 
awards for their efforts at demon- 
strating a friendly concern for the 
interest of the consumer. Salzburg 
Drycleaners entry was based on 
a style show of drycleaned gar- 
ments in their home town of Bay 
City, Michigan 

Runner-up was Adelman Asso- 
ciates, Inc., Milwaukee, Wiscon- 
sin, for the skillful quality of the 
plant’s year-round advertising and 
public relations program. 

I'wo associations of drycleaners 
also received first-place awards. 
They included the North Carolina 
Association of Launderers and 
Cleaners for a series of weekly 
newspaper articles offering answers 
to consumers’ questions about fab- 
rics and their care. The other 
award-winning association was the 
Cleveland (Ohio) Cleaners Insti- 
tute whose entry was based on the 
activities of a speakers’ bureau to 
supply information to the public 
about selection and care of fabrics 
and clothing. 

The awards were presented by 
Institute Frederick E. 
Bowers, Lynn, Massachusetts. 


President 
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creating an enlarged interest in cloth- 
ing. It’s up to us to take advantage of 
it 

The next section of the meeting was 
conducted by a distinguished panel, 
with Dr. Dorothy Lyle of the National 
Institute of Drycleaning as moderator. 
They gave a progress report on a re- 
search project being conducted jointly 
by the NID and the University of 
Maryland. This project is designed to 
test the effectiveness of wash-and- 
wear suits. Garments are being worn 
by men in different walks of life under 
careful study and evaluation. Some 
identical suits are washed only: others 
ire drycleaned only 

Che panel reporting consisted of T. 
Faye Mitchell, head of Textile and 
Clothing Department, School of Home 
Economics, University of Maryland; 
June Wilbur, professor of home eco- 
nomics, University of Maryland; Elea- 
nor Young, assistant in textiles and 
clothing at the same school, plus Jud 
Randlett 


cle aning plant 


who manages the Institute 


Wash-and-wear report 


Each panel member gave a detailed 
report on his participation in the re- 
Then Di 


whi h 


search project Lyle gave a 


summary brought out these 
facts 

1. Men generally like the comfort 
factors more than the “ease of care” 
features 

2. Suits and slacks present no un- 
usual produc tion problems in the dry- 
cleaning plant 
3. Drycleaners can remove stains 
better than housewives. 

t. Cleaners must finish these gar- 
ments better than the housewife in 
order to get her business 

5. The public must learn about time 
and energy involved in doing these 
suits and slacks at home. including the 
‘touch-up” problems 

6. The public must learn that dry 
cleaning is better for these garments 
than home laundering. 

7. Customers must learn that there 
are many variations in appearance 
What looks good to one 


may be unacceptable to another per- 


standards 


son. And nothing makes these gar- 
ments look better 
drvcleaning 


than professional 


8. Cleaners must educate custom- 
ers that next to a professional plant 
job, the best thing is to launder the 
garment at home and then bring it to 
the cleaner for proper finishing. 

After that industry 
men told the attendants how they are 
using wash-and-wear to actually build 
volume 


session, two 


The talks were given by Os- 
car Nielsen of Nielsen Drycleaners, 
Aurora, Nebraska, and Ben Rosenfield. 
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secretary, Chicago Drycleaners Asso- 
ciation. Oscar performs in a similar ca- 
pacity for the Nebraska Drycleaners 
Association. 

Mr. Nielsen told of a cooperative 
effort to sell the drycleaning of wash- 
and-wear. Some 50 member plants of 
the association pooled funds to ac- 
quire newspaper mats, bundle stuffers 
and call-office cards selling wash-and- 
wear on a positive basis. The product 
wasn’t knocked; the ads merely stated 
that the cleaner could make the house- 
wife's job easier. The mats and some 
other materials were made available 
to any cleaner who would use them, 
member plant or not. 

The campaign was launched early 
last summer to combat the usual slump 
cleaners in that area encounter, Then 
last fall a conducted 
among those plants that participated 
The general consensus was that the 
campaign accomplished its purpose. 
That it did is borne out by the fact 
that the plants are going ahead with 
a similar program this year. Even 
though many plants still felt the 
slump, they felt it would have been 
far more serious without the program 

Mr. Rosenfield told of a similar 
group effort put on by his association 
That organization was able to build a 
fund that provided $1,000 a week to 
run a television campaign, It started 
in May 1958 and ran for 39 weeks. 
The campaign was handled by a pro- 


survey was 


fessional advertising agency, and in- 
cluded streamers, posters and bundle 
inserts 

While the program was designed to 
promote all types of drycleaning, one- 
third of the expenditures and television 
time was devoted to wash-and-wear. 
Just as the Nebraska group did, the 
Chicago plants talked on the positive 
side of wash-and-wear. They stressed 
the fact that drycleaning lengthened 
the life of the garments, for example 
indicated the 
campaign was a success. But Mr. Ros- 
enfield pointed out some other bene- 
fits. In 
welded together what had been com- 
petitive, dissident, antagonistic busi- 


Customer reaction 


a recession, the joint effort 


learned more 
facts on wash-and-wear; how to proc- 
ess it, what to charge, how to ask fo 
it. And the final benefit is that the 
Chicago market was made aware of 
the fact that cleaners can handle these 
garments 


nessmen. The group 


The third day of the program was 
John Daly of 
the NID gave a slide talk on various 
merchandising ideas used by _plant- 
owners from coast to coast, Then Carl 
D, Franke of Paris Cleaners, Spring- 
field, Illinois, gave another slide talk 
He has several call offices in that city 


devoted to sales ideas 


Continued on page 50 
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THANK YOU! 


... FOR THE WONDERFUL RECEPTION YOU GAVE 
US AT ATLANTIC CITY. YOUR COMPLIMENTS MADE 
MAFS THE HOTTEST COOKER AT THE CONVENTION 


AND REMEMEER .. . 


The NEW MAFS COOKER and STILL 
Offers You These Big Advantages... 


Uses your present filter—no addi- 
tional filter required 


Filter powder transferred by circu- 
lation 


No motors, pumps, gears, screens, 
air compressors, aftercoolers or 
steam chests to worry about 


Bridging and clogging completely 
eliminated 


Solvent and soap drained before 
cooking 


The only still with self cleaning 
coils 


Filter pressure kept to a minimum 


A FEW DISTRIBUTORSHIPS STILL OPEN 
DIRECT INQUIRIES TO— 


MAFS CORP. 


53-07 VAN DAM ST., LONG ISLAND CITY 1, NEW YORK 
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FROM MORE THAN 
90 YEARS 
RESEARCH AND 

. EXPERIENCE... 


From Adco’s laboratories comes the 
Miracle Method of Cleaning... the 
result of more than SO years research 
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and experience. This perfect combina- 
SA® tion of water white charge soaps backed 

by Adco’'s “‘Klean’’, triple strength 

Super Activated Carbon, guarantees you 
maximum efficiency of plant operation 

. maximum quality cleaning. Faster 
and more economically! 










ta Deal 








ry bhidil 


IMM | li OVER 60 ADCO ENGINEERS TO SERVE YOU! | 
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ADCO’S 
MIRACLE METHOD OF CLEANING 


FOR FOR 
PETROLEU ENT PLANTS PERCHLORETHYLENE PLANTS 


, : >} 
XXX DRI-SHEEN — PERK-SHEEN 


PLUS 


/’KLEAN |ALEANE 


SUPER ACTIVATED : SUPER ACTIVATED ¥ 
CARBON x CARBON 


QUALITY GREATLY IMPROVED—COST CUT 30% 
DISTILLATION ELIMINATED WITHOUT DETERGENT LOSS 


Triple X Dri-Sheen and Perk-Sheen have eliminated dark solvent in the charge system. 
Now it is possible to maintain light colored solvent even with a 4% charge. Neither of Adco’s 
charge soaps is removed by the use of Klean, Adco’s Super Activated Carbon. Your solvent 
remains water white and free from impurities. You enjoy faster movement of garments 


through your plant while greatly improving the quality of your cleaning. 


For the first time in drycleaning history you are guaranteed purification of your solvent 
while you are cleaning. Through the use of Klean, Adco’s Super Activated Carbon, in your 
filter, your solvent remains continuously pure. Your garments are continuously rinsed 


in pure, clean solvent from the beginning to the end of each run. 


Results - cleaner, brighter clothes... faster and more economically / 
WORKS PERFECTLY IN ALL CONDUCTIVITY AND 


HUMIDITY CONTROLS 


Tidco, 





Continued from page 46 


and his slides showed what he had 
done to make them attractive 

Next, Sidney Tuchman of Tuchman 
Cleaners Indianapolis, gave some 
ideas on how to glamorize call offices 
At least in his case he has come up 
with a novel, but effective idea. He 
uses artwork—paintings to create in 
terest and goodwill for his firm 

He has affiliated with a local group 
illed the Indianapolis Art League 
Most members are in the 


ome bracket and 


upper in 
ire amateur paint 
ers ilthough iccomplished ones Each 
spring they hold a sidewalk art sale 
at the main plant and call office. The 
paintings are displayed on the side 
walk, in the office 


ire seattered throughout the press and 


the fur vault and 


embly ireas 

| t veal ome 2.000 people care 

show which runs over a week 

They spent $1,000 for paintings 

iturally got a tour of the plant 
rocess It ] is been in excel 
ess builder 


Session on sales 

Then Phil Markowitz of We Ilworth 
Cleanet ! Newport News Virginia, 
speaket Mrs 


vho IS area train 


introduced — the next 
Eleanor T. Hamilton 
specialist, Distributive Educatio1 
irginia State Department of Educa 
She brought out many important 
ot 


stresse d 


1 connection with train 
iles personnel She 


' 


rd 
is 


the importance of good grooming, pat 


ticularh m our industry hecause we 


ell good grooming 


Salesgirls must be aware of the cus 


tomer s desire tor personal service and 


recognition The customer must not 
be kept waiting while the girls con 
verse with each other or someone on 
the phone She wants to feel the sales 
girl knows all about the cleaner’s serv 
ices, The girl must be cognizant of the 
fact the 


concern about her clothes, a very pet 


housewil« has a very deep 


sonal possession A more detailed a 


count of her report will be uried in 
in early issue 

Then Paul K. Weitzel of the Weit 
Wooster 


ncre ased 


rel Drycleaning Company 
Ohio, told how sales were 
in his plant. After first setting his 
house in order, internally. he then 
went after sales 

First changes were made in pac k 
aging. Sweaters had been wrapped in 
brown paper, but a switch was made 
to a transparent bag rhe bag was 
folded around a shirt board and the 
bag then staple dtoa hanger Sweater 
cleaning went up 40 percent. On for 
mals, the plant raised prices from $2 
to $6, but began stuffing bodices and 


sleeves with tissue paper and using 


50 


Lucky Winner of a 1959 Ply- 
mouth car raffled off during the 
convention of the National Insti- 
tute of Drycleaning was James 
Woodworth, route supervisor for 
Miller Laundry and Drycleaners, 
Wapakoneta, Ohio. Mr. Wood- 
worth has been associated with the 
plant for more than 10 years. He 
owned a 1949 Oldsmobile and was 
planning to sell it for a new model. 
He happily accepted keys to the 
new car from Institute President 


Frederick } 


Bowers 











polye thvlene bags. There was no cus 
tomer resistance 

rhe plant then analvzed its sales- 
people and was surprised to find how 
little the men knew about dryclean- 
ing and selling. After this was reme 
died, the appearance of the trucks was 
enhanced through a better paint job 
ind the men were provided with unl- 
forms. These and many other ideas 
have increased sales and greatly in- 
creased plant efficiency 

Jeff Coats, president of the Profes- 
Akron 


Ohio, wound up the session on mer 


sional Sales Training ¢ ompany 


chandising. His slide talk and com- 
ments brought out the fact that a 
selling job involves changing people’s 
firms. But to 
theirs, we must first change 


ittitudes about our 
change 
our own. We must take those negative 
factors in our makeup—such as fear, 
resentment envy and hate —and 
counterbalance them with the positive 
factors of love. forgiveness, gratitude 
Until we have it with- 


in ourselves, it will be difficult to 


ind ace eptance 


change the attitudes of oul employees 
and customers, said Mr. Coats 

The last session of the convention 
opened with a panel discussion on 
how to handle customers, Actresses 
from the Convention Players of At- 
lantic City acted out skits between 
the “counter girl” and the “customer.” 
The panel then pointed out the flaws 
in the counter girl's methods and ex- 
plained the right way to do it. This 
program was moderated by William 
Browne of the NID. The panel mem- 
bers were Dorothy Matthai, merchan- 
dising manager of the Baltimore Bet- 
Albert Johnson 


ter Business Bureau: 


of the NID, W. Clay Hardin and 
Thomas Donohoe, both of the Insti- 
tute 

Then Charles Riggott of the NID 
discussed quality and what it means. 
His comments, as well as those of 
Dr. Joseph Wiebush who followed 
him, will be carried in an early issue 
of this magazine 

The formal business sessions found 
Frederick E. Bowers and Ray Ver- 
meers reelected as president and vice- 
president, respectively. Three new di- 
rectors were elected, too. Arthur R. 
Furman of Beloit Dve Works, Beloit, 
Wisconsin, now represents District 5 
Leo B. Aherne, Prine Cleaners & 
Launderers, Ilion, New York, was 
chosen for District 3, Newly elected 
for District 6 is Robert Walker, Walk- 
er, Ine... Omaha, Nebraska. Samuel 
Coronis of Coronis Cleaners, Nashua, 
New Hampshire, had been filling an 
unexpired term. At this session he was 
duly elected to continue as director 
for District 1 for the next three years. 

On the entertainment side there was 
the usual lavish night club night called 
“Streets of Paris The 


mentioned stvle sh 


previously 
W brought those 
attending completely up to date on 
the latest fashions in cottons. The 
show was entitled “Heavenly Shapes,” 
commentary by Margot Herzog, fash- 
ion director of the National Cotton 
Council. But before the beautiful fe 
male models came down the runway, 
Miss Herzog first introduced ( B 
“Kass” Kasson of R. R, Street who an- 
Shape 
theme included both sexes. He had 


nounced that this Heavenly 


rounded up a crew of male beauties 
They 
opened the show with a dazzling dis- 
play ot 
trunks. His cast included such love- 


among the allied tradesmen. 


cotton bathing shorts and 
lies as Wayne Wilson, American Laun- 
dry Machinery Company; Paul Jacob- 
sen of Wallerstein Co.; Noel Grady, 
David-Bishop-Freeman Co.; James 
Chisholm, Sanitone Division, Emery 
Industries, Inc. Also participating 
were John Young of Davies-Young 
Soap Co., Jack Ireland of Caled Prod- 
ucts, Ernie Heidersbach of R. R. 
Street and Co., and Joe Diepenbrock 
ot Washex. Inc 

The boys stopped the show, or I 
should say, got it off to a flying start. 
They made later appearances model- 
ing sports wear, rainwear and formal 
cotton garments 

Other entertainment included the 
Oldtimers Dinner, the NID Alumni 
Cocktail party (at which last year’s 
president, Jack Ireland, received an 
electric wristwatch), a press luncheon 
and the final night’s banquet enter- 
tainment and dancing. It was a fitting 
climax to the greatest convention ever 


held by the NID. # # 
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Eperienced operators choose. 


WASHEX . 


for synthetic cleaning. 


SWIFT CLEANERS, UNION, : NeW JERSEY 


7 


Yes, after having operated other machines, Sam Nelson and 
moneda a 

Harry Diamond chose WASHEX S7270@@0a0@% for their 

new drive-in plant. For these plain facts go with WASHEX: 


®@ Superior and fastest cleaning with an open pocket, 
non-confining cylinder 

® Saves more labor than ay other machine 

@ Simplest to load and unload—just like a tumbler 

® Versatile automatic and manual controls 

@ Most rugged and dependable in performance 


Like most experienced operators, Sam Nelson and Harry 


Diamond know the value of good equipment . . . and 


WASHEX is their choice. 


Yes, for the best in synthetic cleaning equipment, write 
for more information by attaching this ad to your letter- 


head and forward to us. No obligation of course. 
"2989 
WASHEX MACHINERY CORPORATION 
© 192 BANKER STREET, BROOKLYN 22, N.Y. @ 





1. Garments are thoroughly inspected for 
stains, analyzed and so noted for remov- 
al. Each garment is measured for size at 


time of receiving 


Leathers 
Are 
Profitable... | 


IF the skills of cleaning and refinishing 


are properly applied 


d leather garments By HARRY YEATES 

ownel think can be proc 

other items of wearing ap 
parel, Anyone who has paid damage Skins, however. tend to dry out as 
claims for mishandling these garments thev age. This starts even before the 
in the plant realizes that special tech yarment is made up by the manufac- 
niques are required, entirely different turer. When a garment is worn it be- 
trom those used on silks and wools comes more ¢ xposed to light rays, sun 
The majority of suede and leather and atmosphere. The life-giving oils 
garments are fat-liquored and dyed washed into the skins by the tanner 
by the tannery before the finished gradually begin to evaporate. As basic 
sarment is delivered to the retail store oils evaporate skins become soiled 


This process gives the softness, sheen Soil absorption also destroys these oils. 


ind bright color characteristic of new Garments with a glazed finish are 


suede and leather garments sometimes referred to in the retail 


business as cape, goat, horse or calf 
skin. The rougher finished garment is 
called suede. Both are to be found in 
ladies and men’s apparel. Heavier 
suedes used in men’s heavy coats are 
known as full-skinned garments. The 
lighter weight used in men’s suede 
coats and most ladies’ apparel are 
called split skins. 

Drycleaners frequently run_ into 
trouble if they forget that skins must 
be replenished with fats and oils be- 
fore they can be properly processed. 
Here is a method recommended by 
professional suede cleaners, proving 


2. Special stock solutions restore basic oils to garments before cleaning process 


3. Free fats, dirt and all dead color are flushed from the garment during the 


cleaning cycle 


4. Garments are turned inside out and laid smoothly around extractor basket 


after cleaning cycle 


5. Drying in controlied temperature fluffs the skins, reviving their original sheen 


and luster 





nate on pote wn... ULE Spray Spotter 


The concentrated liquid spotter that cuts down on wet- 
cleans, spotting time, finishing time. Just spray it on, toss 
clothes back in wheel and get rid of 95% of your spotting. 


Here’s all you do: Mix | part CALED Spray Spotter 
with 4 parts water in a spraying tank or other container 
Spray or brush lightly on badly soiled garments. You 
don’t have to scrub or rub. CALED Spray Spotter does 
the job itself—saves you time and labor. Throw the 
garments back in the wheel with dry load. That’s it! 
You've taken care of 95% of your spotting. Clothes will 
come out really clean—ready to finish as fast and as 
easily as the rest of your work. 


It’s fast... It’s easy ... It saves you time and labor. 
Use with any system—all charge soaps « Use on any 
garment—any fabric « No tamping e No scrubbing « 


No feathering « Big help for inexperienced operators. 


Get badly spotted pants, car coats, shirts, 
dresses, overcoats clean in a hurry! + Cut 
general spotting down to a bare minimum! - 
Get today’s work out today! + Use a one-shot, 
one-time spotter that will take care of almost 
all normal spots and will speed production! 





Protect your profits—get your Caled Representative to show you what Caled SPRAY SPOTTER will do! 








that suede and | 


is satel other 


Marking 


All garments should be thorough! 
inspected for stains such as paint, tar 
et They must be carefully checked 
for thin places in the skins. If thin 


spots are discovered they should he 


reinforced to avoid any damage in 
cleaning. All buttons should be re 
moved before cleaning. If no suede 
buttons are available a small sample 
is clipped from a seam to guide the 
finishers on the specific color origin illy 
dved 

Each garment is measured for exact 
size. Sleeve length is measured from 


underarm seams to the cuff; the 


54 


6. Skilled finishers remove all dead tissue, shape and 
press garment to styled proportions 


7. Experienced operators spray each garment with 
specially prepared dyes or dressings to add more water- 
soluble fats 


8. Inspection follows final pressing and shaping after 
dyeing 


length from the neck seam to the bot etc.—are spotted with fatty liquor 
tom. The width of the garment is leather soap, then feathered out. Gar- 
measured from one underarm seam ments are hung in the open air to al- 
to the other. Chest measurements are low moisture to dry out for at least 
ecorded from underarm seams to the three to four hours. Dirty linings are 
edge of the facing on either side scrubbed with a special cleaning com- 
pound 
, . Garments are scrubbed on a board 
Sorting and prespotting with a solution of fatty liquor soap 
All suede garments are sorted into A dull knife blade or fingernail will 
different color categories. It's impor- help penetrate paint or tar spots. 
tant to sort different types of skins for Blood, beer and other substances that 
separate handling just as heavy and must be digested are treated sepa- 
fancy clothing is sorted for dryclean- rately. 
ing Lightweight suedes can be handled 
Beige, tan and light brown gar- in the same manner. In prebrushing 
ments are separated from high colors the linings the fatty liquor soap should 
such as red, green, blue, yellow, be applied with the same skill. Colors 
pastels and grays. Dirty areas on may bleed into the linings from high- 
heavy suedes—sleeves, collars, cuffs, color suedes if too much moisture is 
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Another U-SAN:O First 


1 ¢ to manufacture “Applied-in-the-wheel” 
Ss Mothproofing 


2 t to offer Mothproofing insurance with the 
s world’s largest insurance company 


Ist to manufacture Mothproofing with Mildewproofing 


1 & to manufacture Mothproofing with Mildewproofing 
s ... AND... with a Built-in Deodorant* 


} t to manufacture Laundry Mildew Control with 
Ss a Built-in Deodorant* 


AND NOW... 
First Again With 


U-SAN:O DoupL) stRENcTH 


MOTH AND MILDEWPROOFING 
with BUILT-IN DEODORANT* 


*(That combats perspiration odors in garments BETWEEN CLEANINGS) 


COSTS LESS TO USE... 
than any other mothproofing on the FREE ADVERTISING PROGRAM 


market today ! TAILOR-MADE FOR YOU 
Y2% CHARGE 


(% Gal. to 100 gallons of solvent) 
(For Petroleum Plants only) AMERICAN MOTHPROOFING CO. 


2510 Hampton Ave. 
U-SAN-O D. S. available in: St. Lovis 10, Missouri 


15, 30 & 55 Gallon Drums Please have your U-SAN-O Distributor call on us 
ORDER FROM YOUR JOBBER = 
U-SAN-O Double Strength Moth-Mildewproofing 


with Built-In Deodorant 0 
U-MIL-O Laundry Mildew Control wifh Built-In 


Deodorant for Shirt Laundry Operations 0 


FA 2 T Hi fF? R o °o F $ MK Cc i @ Please send Free samples of Advertising 
+ 


” FIRM NAME 
2510 Hampton Ave. St. Louis 10, Mo. 
- ADDRESS 
Sewing the Industry for 26 Years 


* Pat. Pending 


April, 1959 





9. Complete service includes work of experienced alteration and repair operator who repairs 


thin spots, restyles garments, sews buttons, etc 


|. It is recommended that all pre 
ru hed suedes ilso be hung it le is 


hours be tore ( le aning 


three to four 


Cleaning 


suede should he 

i conventional evlinder 
rather than a pocket washer 
vides more mechanical action 
ind leather should be cleaned 
listilled 


cle ined mia charged 


leather 


ised twice in clean 
Suede 
otten produces in oilv sub 
tance, causing the garment to 
shrink 
Normal load for a 36-by 
12 to 14 coats. Garment 
placed in the washer in 
ibout a dozen revolutions 
mits the solvent to thoroughh 
the irment 
The washer should be oj 
solvent level lowered 
hould not measure more than one 
inch it the deepe st place I the 
evlinder. Co out evenly 
so that they cover the entire bottom 
f the cvlinder 
\ specially 


ompound IS 


its are spre id 


prepared liquid soap 
idded. One-half ounce 
to one ounce of water is added to each 
‘int of liquid soap used. The amount 
f water added to the soap depends 
itmospheric conditions such 
humidity r extremely 


veather This should 


poured over the coats rather than 


solution 


the cvlinder Che W isher is closed 


run tor 25 to 30 minutes 


At the end of the wasl 


tion tank while the coats are running. 
The washer should then be refilled 
with 3 or 4 inches of fresh, clear sol- 
vent and run for 10 minutes. It is 
dumped again into a distillation tank 
Then, another batch of clear solvent 
is added to the wheel for the final 
rinse. During the second rinse the sol- 
vent is pumped into the washer at a 
high enough level to float the gar- 
ments 

Special cleaning compounds should 
be applied to slick leather garments 


including the 


pe irlized type now gain 


country. 
Outer skins and linings should be 


ing popularity across the 


wiped with toweling after prespotting 
Capeskins and slick-finished garments 
should be allowed to dry for at least 
24 hours rinsing in pure dis- 
tilled solvent 


he tore 


Extracting 


Suect nal 
; ] ] 


leather 
out betore plac ing in the 
should be laid 
smoothly and evenly around the ex- 
tractor basket and run at 1,200 r.p.m 


tor 5 minutes The 


varments are 


extractor! They 


extractor should 
then be run at 800 r.p.m. or below 
for an additional 2 or 3 minutes 
Drying 

Garments should be shaken out by 
hand when removed trom the extrac 
tor. They are tumbled cool for 5 min- 


The rate of temperature is grad- 
] 


increased to 120 degrees Che 


vu cvcle should be completed in 
$5 minutes 


seams or pockets are still not 


deodorized at the end of the drying 
period, garments can be rerun for an- 
other 5 minutes. Garments should be 
examined while still in the tumbler to 
prevent chilling. 

Some heavy leathers frequently 
carry considerable moisture. If the 
humidity is extremely high these 
coats can be predried before cleaning. 
This can be done either in a dryroom 
or a tumbler, Otherwise, these gar- 
ments tend to shrink during the clean- 
ing cycle due to the additional mois- 
ture. 


Finishing 


Suedes are brushed with a specially 
designed hog-bristle brush after clean- 
ing and tumbling. This removes all 
dead tissue and opens up the pores 
without damaging the small fibers 
which form the suede. The garments 
are then pressed firmly on a hot-head 
press. 

Capeskins and pearlized garments 
are also finished on a hot-head press. 
All garments are pressed firmly with- 
out steam flow to prevent shrinkage. 
The heat of the press permits the 
waxes and oils to saturate the gar- 
ment. This restores the original sheen 


and softness. 


Dyeing and dressing 


Skilled operators mix the colors to 
match each garment. Garments are 
spray-dved with special dyes and 
dressings, adding more water-soluble 
fats to the suede. They are dried at 
room temperature for 24 hours 

Neutral-color suedes need no dye 


\ dressing prevents water marks that 


might appear after wearing. Colored 


suedes cape skins and pearlized gar- 
ments are sprayed with specially pre 
pared dye solutions 

A spray gun is used in a fanning 
motion at a spraying distance of 6 
inches from the garment. Gold, bronze 
and silver metallic finishes are sprayed 
with a special solution using filtered 
dry air 

If garments are not ail dried over- 
night they should be dried in a cold 
tumbler for 20 minutes or more before 
spraying. This also depends on atmos- 
pheric conditions prevailing in the 
plant 

Garments should be firml, pressed 
again after the dye process has been 
completed. A rubber sponge is used 
to give the garment a final brushing. 

Expert workmanship and skill are 
necessary to make this sideline profit- 
able. Unless plantowners have facili- 
ties to process suede and leather gar- 
ments correctly, it’s best to send them 
to a plant that specializes exclusively 
in this tvpe of work. # 2 
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“How HOYT Westport I Tumblier-Dryers Attract Customers... 


EVERYBODY WANTS ‘LOADTROL’” 








‘NEVER SAW 
| ANYTHING LIKE IT? 


i, 


“ARENT THESE NEW WESTPORT IC 
DRYERS BEAUTIFUL, MARY ? THEIR 
STAINLESS STEEL SURFACE * ALWAYS 


/) SAYS 

Hii LOOKS LOVELY. AND JUST WAIT TILL 

iH] : YOU SEE WHAT A DIFFERENCE THEY 

are MAKE IN DRYING TIME AND IN THE 
FINISHED RESULTS!" 
OWNER 

MEADOW BROOK. * STAINLES6 STEEL FACING 


OPTIONAL AT EXTRA COST 
SELF-SERVICE 
LAUNORY 


























\ x 
\ y “ 


“TV ae 


“FIRST, YOU JUST SET THIS 'LOADTROL' AT THE NUMBER f 
F R ‘ oe M rw 
FIVE...AND Mae TUM@UNG SPEED IS Priorrtaptd "OTHER PLACES HAVE SMALL DRYERS AS WELL "AND THE LINT TRAP IS SELE-CLEANING! LAST WEEK 
- THE COMPARTMENT WAS BEING CLEANED AND | 
ADJUSTED To GIVE THE RIGHT DROP FORTHE Quickest || AS LARGE ONES BUT HERE ALLTHEDRVING 1S 1 | Aone a aac ofr LiKE A BLANKET 
DRYING AND THE SOFTEST, MOST PLIABLE FINISH DONE IN THESE NICE 1G TUMBLERS WHICH ARE EACH ao ME porte mtn 9 halk pop rl 
TO YOUR GARMENTS. THIS IS REALLY TWO DRYERS LARGE ENOUGH TO GIVE QUICKER AND BETTER OF ROOM IN THE COMPARTMENT TO HOLD UP TO SEVERAL 
IN ONE. IT HANDLES YOUR SMALL WASH LOADS OR ORYING WITHOUT HARD WRINKLES OR NEED FOR WEEKS’ ACCUMULATION OF CAST-OFF LINT DEPENDING 
Bié LOADS EQUALLY WELL. | USUALLY HAVE THREE LATER IRONING. EVEN PANTS ARE DRIED witHOuT 


ON HOW MUCH THE MACHINE'S IN USE. YOU'LL FIND THAT 
OR FOUR WASHER LOADS AND | CAN Dry THEM AT CREASES AND NEED SCARCELY ANY HAND IRONING.” THESE MACHINES, BEING ALWAYS CLEAN, SPEED UP 


Q ONE TIME IN THIS MACHINE.” © 'O. DRYING AND SAVE YOU A Lot OF TIME!" 


“THOSE BIG WESTPORT IL DRYERS ARE SURE FAVORITES WITH MY CUSTOMER-FRIENDS. AND THEYRE IN 
USE AROUND THE CLOCK...YOU CAN ALWAYS DEPEND ON THEM. HOYT DESIGNS THESE DRYERS RUGGED AND 


SIMPLE SO THEY STANQ UP AND CAN BE MAINTAINED BY ANY HANOYMAN. IT WAS MY LUCKY DAY WHEN 
| BOUGHT THOSE WESTPORT II's" 























USE THE COUPON TO FIND OUT MORE AGOUT THE SURPEISING NOW FEATURES 
OF THE WESTPORT IL WITH CONTROLLED TUM BUNG(OAT. PENDING). You PAY 
NO MORE TO GET THESE FEATURES. COMPLETE WITH METER AND ALi 
FEATURES, THE WESTPORT IT '5 PRICED AT ONLY $555. 


dijo. 


HOYT MANUFACTURING CORP. 
14 Forge Road, Westport, Massachusetts 


Please send me illustrated bulletin describing 
your Westport II Dryer. 








Name 
Title 


Company 
(A FEW MINUTES LATER) Address 
“LOOK AT BOBGY'S PANTS! SEE HOW SOFT AND 
LIKE NEW THEY FEEL. THE ‘LOADTROL’ GIVES THE RIGHT 
TUMBLING ACTION TO EQUALIZE THE HEAT OW ALL SIDES 
OF THE GARMENTS AND MAKE THEM ORY UNIFORMLY 
ANDO QUICKLY . THE LOW, EVEN TEMPERATURE IS SAFE, 
TOO, FOR EVEN YOUR MOST DELICATE GARMENTS” 


LS 


April, 1959 


City 

















Ss 


Major new equipment to handle rug shampooing includes duster (left) and three-brush automatic cleaning machine, both 16-foot. Walter 


Werner, Jr 


vice-president and manager of rug cleaning operation at Werner's in Pittsburgh, is shown inspecting equipment 


Now Available: Wet or Dry Rug Cleaning 


Advent of new fibers induces drycleaner to install 


completely 


\IANY PLANTS can boast com 
facilities for automatic wetclean 

1d drycleaning of rugs. One that 

ver, is Oswald Werner & 

Pittsburgh, Pennsylvania 

it major installations make this 

ne of the finest equipped plants 
nvwhere for quality rug cleaning 

Essentially a drvcleaning establish 

nent, Werner has been in that busi 

ness since 1864, It is under the cu 

ent active supervision of Walter E 

Werner cretary-treasurer, and Wal 


ter Werner, |r vice-president and 


Special ductwork in dryroom is pointed out 
by Walter Werner, Jr 
producing higher temperature at wet end as 


as instrumental in 


drying cycle begins 


manager ot the rug cleaning opera 
tion 

The firm has been drycleaning rugs 
for the past 50 years, Lately it has 
used two single-pocket wheels, sizes 
54 by 144 inches and 48 by 120 
inches, with a special cleaning solvent 
developed by the company, With rug 
cleaning volume on the upswing in 
recent years, together with an in 
crease in the number of cottons, ray- 
ons, nylons and blends, it was found 
that considerable wetcleaning had be 
come necessar®ry 

We just didn't have the facilities 
to process all our rugs quickly 
: Walter E. 


Werner, “and we had to do something 


enough according to 
ibout it or lose our rug volume to the 
That's 
decided to look into wet- 
cleaning equipment.” 

The Werners started out with the 


other cleaners in Pittsburgh. 


whe hn we 


idea of buying just a wringer and 
cleaning unit, 
with other steps to be taken one at a 


high-pressure spray 


time to complete an automatic plant. 
But, as the Werners put it, “Before 
we knew quite what was going on 
we had decided to order complete 
automatic equipment, Of course, hav- 
ing a couple of equipment salesmen 
at your elbow helps you to decide in 
favor of complete mechanization, too.’ 

Building a new plant to accommo- 
date the enlarged operation was out 


automatic wetcleaning equipment 


of the question because of the costs 
of real estate and construction in 
Pittsburgh. 


ing the maintenance shop 


This was solved by mov- 
stealing 
some of the garage area and cutting 
out the flooring in one section between 
the second and third floors to accom 
modate a dryroom. 

Thus, the Werners were able to 
make use of existing space at com 
paratively low cost for alterations. 
They were advised in this project by 
the engineering section of the equip- 
ment firm that supplied the new ma- 
chines. 
three-brush 


4 dusting machine 


iutomatic washer 56-pole conveyor 
dryroom and a delinting brush—all 
in 16-foot widths were installed, 
along with various other pieces of 
small equipment to make a fully auto- 


matic operation 


The washing procedure 


Washing is done with a heated de- 
105 degrees for 
wool nvlon and rayon carpets, and at 
140 degrees for cottons, The Werners 
use a 900,000 B.t.u, input instan- 
taneous boiler to heat the water for 
the automatic washer and for a wash- 
wheel in which soft-backed cottons 
are processed. By 


tergent solution at 


using an instan- 
taneous hot-water boiler, they have 


Continued on page 62 


NATIONAL CLEANER & DYER 





oe 
“> BLENDSOL Spra 
Spotter 


April, 1959 


| C AIC I 
IT’S NEW! a new, patented anionic surfactant blended with highly 
active co-solvents designed to remove 95% of all stains 


IT’S OLORLESS! The new patented surfactant in Blendsol is sub- 


it 


stantially water-white. Eliminates rings and swales 


r CDODA\ cA ' ‘ 

| SPRAYS FASTER! The 1-4 spray solution is optically clear. It 
Sprays much faster than the milky emulsions, and at safer air pressures. 
Eliminates separation in spray tank. Eliminates clogging of spray gun. Speeds 


production 





GUARD YOUR FAMILY ! 
a wn 


‘ 


FIGHT CANCER WITH 
P CHECKUP AND A CHI 


David L. Harrington, 1959 Crusade Chairman of the American Cancer Society and Mr. and Mrs. Edward Ney and daughter, of Darien, Connect- 


ut, who were the models for the poster 


Guard Your Family,” 


shown in the background 


Hitch Your Mousetrap to a Cause 


National Chairman of the 





Mr. HanrincTon is chairman of 
the board and chief executive 
ficer of the Reuben H. Don 
nelley Corporation and _ presi 
dent of the Illinois State Cham 
her of Commerce. The NATIONAI 
is published 


hy the Business Pape rs Division 


CLEANER & DYEr 


of the Donne lle y ¢ ‘orporation 











ONCE UPON A TIME the man who 
made better mousetrap didn't have 
to look for customers 

But in 1959 the best of all possible 
mousetraps wont se ll without a skilled 
public ity campaign to tell the people 

and sometimes also the mice—that 
this indeed is the trap of the future 
1 Superior product for discriminating 
mice and men. Generally this is costly 
And generally it’s worth the cost 

Some 


dentally discovered a way of securing 


yvears igo however. [ accl- 
consumer goodwill at no dollar cost 
And I consider this an excellent sup 
our re gular public relations 
I ight 


f profit or mousetraps, I be 


ple ment to 


program without 


thought 


years ago 


By DAVID L. HARRINGTON 


came a volunteer for the American 
Cancer Society. Looking back, I sup- 
pose I joined because I was asked to 
dearest 
Watching 
Then there was 
young 
woman whose life was snuffed out by 


M father, who was my 


tric nd 


had died of cancer 
him die wasn't easy 
my secretary—a dynamic 
cancer in a few short months, These 
experiences might have led me to feel 
that vou can't do anything about can- 
cer; but there was also my dear friend 


companion, Jack Holland. 


He was operated on for lung cancer 


ind fishing 


eight vears ago. Last vear we went on 
a pretty rugged fishing trip to Alaska. 
Jack held his own 
and the Cancer Crusade permitting, 


This vear, business 


Jack ind | hope to catch a couple ot 
big ones off the Isle of Pines in the 
Caribbean 

My friend Jack is one of 800,000 
Americans cured of cancer, They owe 
their lives to the American Cancer So- 
ciety's network of re- 
education pro- 


nationwide 
search service and 
grams 

Che Society devotes millions of dol- 
lars to research. It needs many mil- 
lions more 


1959 Cancer Crusad¢ 


Most of the 30 million dollars con- 
tributed to the Cancer Crusade last 
year came from small donors. Business 
and industry failed to give their full 
And this despite the fact 
that cancer costs business and indus- 
try billions a year in absenteeism, in 
lost goods and _ services, lost buyers 
and in indirect costs for medically in- 
digent patients 


fair share 


Here are a few facts every business 
know. 
man-years are lost 


or professional man _ should 
Fifty thousand 
each year to business and industry 
through cancer disability. The disease 
more prolonged absenteeism 
other illness. The annual 
hospital bill for cancer is 300 million 
dollars 


causes 
than any 


a year, excluding home care 
and follow-up treatment. Cancer cre- 
ates more medical indigents than any 
other disease. 

Now, medically indigent families 
cannot contribute to the community; 
in fact, they must be helped by it. 
Most of us absorb much of the cost of 
maintaining those whom illness has 
rendered incapable of helping them- 
selves 


\ healthy, thriving community con- 
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plant after plant— 
hundreds of operators 


STEP UP 


ono ay 


using the COMPLETE PANTEX LINE 





WANT PROOF? : | SS 
Here’s the way—finer qual- “ 

ity cleaning with less time and —F Xi 

attention (thanks to exclusive ic 

Perk-O-matic deep-drop de- ; 

sign and fully automatic fea- 

tures)...low, low finishing eeeoeee0d 

costs (with the Hydro-Air 

swift, sure perfect pressing )— 

and top-quality shirt service 

with fool-proof finishing on a 

Shirt-O-Matic Cabinet Body 

Press! Make yours an all- 

Pantex, all-profit plant. Re- 

member, Pantex cost-cutting, 

balanced production layouts 

are free. Write or call your 

representative now. 


The complete Pantex line includes a selection of models and 
range of sizes to match your exact volume requirements. 


tee 
mS ) 
P Vaniex 
y MANUFACTURING CORPORATION, Pawtucket, Rhode Island 


April, 1959 





tributes to prosperity What's good for 
the community is good for everybody. 

To get back to mousetraps by way 
of detour, after working for the Amer- 
ican Cancer Society in various capaci- 
ties, in 1957 | 


chairman of the Illinois Division. This 


served as Crusade 


year | was asked to assume national 
1959 Crusade, I 


knew it was a demanding job entail 


chairmanship of the 
ing extensive travel and time away 
trom my business. But I wanted to 
contribute all I could to this great 
cause. | accepted the chairmanship 
bec itis | consider the conquest ot 


incer America’s most urgent health 


need. And I'll be frank to admit that 
I also accepted it because I knew it 
was good busine SS. 

Che major assets of The Reuben H 
Donnelley Corporation are people, our 
more than a million customers and 
our employees. If they're in good 
Che American Can- 
cer Society helps keep them on the 


health we benefit 


job 

In quite another way, my work for 
the Society is also good business. My 
public service through the Society's 
Crusade has gained The Reuben H. 
Corporation the kind of 
goodwill that money can’t buy. My 


Donnelley 


OHIO CLEANER EQUIPS 


THREE PLANTS WITH.. 


SAYS: ““MASTER-MATIC 
PAYS FOR ITSELF!’ 


4 MASTER MANUFACTURING CORPORATION 


t 125 Main St Sioux City, lowe 


d me complete details and descriptive literature 


reclaimer 


Please sen 
| on the MASTER-MATIC “perc” 


Name 


City 


; Address 
i 


Company 


GEORGE TITONIS, President 


REGARDLESS OF YOUR PRES 
ENT FILTER SYSTEM TYPE 
MASTER -MATIC WILL RE 
CLAIM NEARLY 100 OF 
PER( FROM FILTER 

JE 


Transfers Muck from 
Filter 

Reclaims all ‘Perc"’ 
from Filter 

Reclaims ‘‘Perc’’ from 
Still Residue 


Cleans tubes, screens 
and bags from every 
type of filter 


Requires only 2° x 2 
Floor Space 


Mail Coupon Today 
FOR COMPLETE DETAILS 


MANUFACTURING CORP. 


125 Mein St. Sioux City 2, lowe 


Lees eeeeeeeeee 


salesmen tell me it helps when a cus- 
tomer says, “Reuben Donnelley 

oh yes, your boss spoke at a big can- 
cer meeting last night. He's doing 
quite a job.” 

My mousetrap is publishing and 
advertising. We keep on trying to im- 
prove our products and services, And 
I think we have the best public rela- 
tions men in the country working for 
us. But there is no substitute for the 
welcoming warmth of a customer who 
knows that you are giving to the com- 
munity as well as selling to it. 

The Cancer Crusade has a simple, 
universal appeal, Cancer strikes in two 
out of three homes. Knock on any 
door, and you'll find that some mem- 
ber of the family or a close friend has 
had the disease 

If you do something for the Cru- 
sade, the Crusade will more than re- 
pay you. You will have the rewarding 
experience of taking part in a great 
humanitarian effort—and it will show 
a profit in many other ways. # # 


WET OR DRY RUG CLEANING 


Continued from page 58 


saved the plant space that would have 
been required for a storage tank for a 
regular boiler. This is in addition to 
saving on gas that would be used to 
reheat any water left over in a storage 
tank at the end of the work day. 

The hot water is piped from the 
boiler to a soap carburetor, where it 
is mixed with a detergent concentrate 
to the desired solution proportion, 
and then into the washer. In this way 
it is not necessary to run detergent 
through the boiler tubes at any time. 

Dryroom temperature is set at 125 
degrees, using two direct-fired gas 
heaters rated at a total output of 
1,550,000 B.t.u. An innovation in 
ducting was worked out by the equip- 
ment manufacturer which has resulted 
in faster drying at lower temperatures, 
with economical consumption of gas 
One of the dryroom heaters is con- 
trolled by a humidistat, firing auto- 
matically only when the humidity is 
high at the wet (incoming) end of 
the room. General humidity is also 
controlled automatically and a battery 
of disturbing fans keeps the air mov 
ing inside the room 

Before the conveyor carries the rugs 
into the dryroom, they are prefinished 
by an automatic brush that removes 
the lint and brushes the nap in one 
operation. This keeps the finishing 
problem to a minimum when the rugs 
are inspected after drying. 

The Werners feel that labor savings 
alone should pay for the equipment 
within four or five vears, with in- 
creased volume representing a sub- 
stantial profit gain. 7 
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60 Romanelli Avenue, South Hackensack, N. J. 


Get yourself a 


water repellent service 
with 
name that sells! 


Do vou ever ask for a no-name coftee, 
or a no-name cigarette, or a no-name car: 
You preter a brand you know. People preter 


products and services with names they trust. 


It is this buying habit which gives vou a 
plus when vou offer people a water repellent 
service like “‘Cravenette’’—1t 1s the original 
name in water repellents known to more 


people than all others combined. 


do vou get a name that sells, 


but vou also get a service that sells——-a com 
plete package ot ideas and aids to help your 


promotion. It is sales that make profits. 


On top of that is the quality of the 
“Cravenette”’ product with spray ratings of 100 
percent under test in the best of laboratories. 
With the new “Cravenette” product now avail 
able it doesn’t make any difference whether 
vou use petroleum or chlorinated solvents 
you get a quality result regardless of your 


method of cleaning. 


WRITE - - - PHONE - - - WIRE 


The Cravenette 
ompany, U.S.A. 


HUbbard 9-6775 


April, 1959 


Company 


The Cravenette Co., U. S. A. 


60 Romanelli Avenue, South Hackensack, N. J. 
Gentlemen: 


Please send me full information about your newest 
water repellent usable with all types of charged systems 


Street address 
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Fig. 1. Different views and types of unit packaged air conditioner. (a) Vertical remote type unit air conditioner. (b) Re- 
mote floor type room unit air conditioner. (c) Self-contained water-cooled air conditioner 














Call-Office Air Conditioning 


Here are questions — and the answers — to keep in mind 


By JOSEPH C. McCABE 


AIR-CONDITIONING the customer it in the winter. Fig. 1 gives you an How serious is the maintenance 

irea or the store front of a plant for idea of the workings problem? 

the summer months in this country is Ae : 

The outstanding source of difficulty 
How about the maintenance of in these unit air conditioners is usually 


such a close-packed unit? dirty filters. The fans that push out 


etting to be as common as heating 
that same area in the wintertime It 
are iot already doing it you can 


to within the next veal if you Access T take off panels are pro- the heated o1 cooled air depending on 


compete with other business vided on all self-contained units to the scason, and create the drafts for 


permit ready servicing and mainte- air circulation are considered light- 
‘ weight types and most susceptible to 
resistance to free air flow. But since 
changing filters is always felt by 
maintenance men to be a dirty job and 
therefore is likely to be overlooked, 
we would suggest making the filter 
change as easy as possible. To our 


How big a job is it? nance of the equipment. However, 
these pane ls are already in place and 

Equipment manufacturers have so on initial installation do not cry out 
improved air-conditioning units that that they are there. Do not, therefore, 
the usual store front can be comfort make the frequent mistake of installing 
tbly handled with a_ self-contained these units in closets or up against 


unit that looks like a big refrigerator adjoining walls in such a way that the ; 
way of thinking the job is an easy one 


if the filters are placed at a level 
where they can be reached readily. 
Again we suggest a look at Fig. 1. 


It can be made a built-in design so it panel, let alone the space needed for 
loesn't take up customer floor space i man to reach into the opened area 
ind work on the unit, is beyond 
/ . human ingenuity to get at and use 
What about winter heating? 

Furthermore, whenever the unit is 


Avain the manufacturers have taken put up against an outside wall where What does this mean in the way 


of plumbing? 


is forme! probl m and made it into in the winter the coils might clog or 
idvantage. You can buy the unit freeze, be sure there’s enough space 
nditioner, of built-in design, that to get at them so you don’t have to \ water supply of adequate ca 


ols the air in the summer and heats tear down part of the building pacity and pressure 1s necessary to 
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knocks out dirt=stops static 


*Designed for Perchlorethylene Plants Only 


This modern, light-color detergent makes it easier for you to spot the 
build-up of color and other impurities in your solvent. 


..and you can better control this easily seen build-up of contaminates with 


PREMIUM BARCO” 


Ask your Davies-Young Buckeye dis 


the super-activated carbon, also 
especially developed formoderncharged tributor about Buckeye Code 166 
ask him about Premium Darco, too 


and 


soap systems which use highly efficient 
and valuable detergents such as Buck- SYMBOL OF QUALITY 


eye Code 166. 
Darco—Reg. Trademark, Atlos Powder Compony 


Producers of Quality Products for the Cleaning and Laundry Industry Since 1844 
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Customer 
Address 
Estimate by Date 


Buyer 
Space to be used for 
Approval 
|. People Number Sitting or Moving Slowly 
Number Working, Dancing, or Similar Activity 
Windows Exposed to Sun (Total Sq Ft 
Figure this item for the one sun exposure having largest window area 
Lights and Electrical Appliances (Total Watts in Use) 


Include in this item only those appliances not listed in Table B.) 
1. Other Heat Sources 


>. Sub-Total—Sum of Items | through 4 

Windows Not Included in Item 2 Total Sq Ft 

Walls and Partitions Sq Ft Windows Sq Ft 
Sq Ft—Windows Sq Ft 
Sq Ft—Windows Sq Ft 

Floor lotal Sq Ft 

Ceiling otal Sq Ft 

Ventilation or Infiltration CFM 0 

Sum of Items 6 through 10 
Hour Cooling Load to be Used for Selection of Unit—Sum of Items 5 and 11 
COOLING LOAD FACTORS 





WINDOWS EXPOSED TO SUN-SOLAR RADIATION FACTORS FOR DIFFERENT ORIENTATIONS TO BE INSERTED AT A 


Wis ‘ ra ‘i 





' SI s sw Ww 











OTHER HEAT SOURCES TO BE INSERTED AT B 





Number of Operators vsreeee X 2000 
lotal Nameplate HP < 2800 
Number < 6000 
Number < 900 
Collee Capacity in Gallons < 1400 
Sq Ft Area of Top . 550 
Sq Ft Area of Top < 1300 
Btu/ Hr 
Insert Total at B 














WINDOWS, WALLS, FLOORS, AND CEILING TRANSMISSION FACTORS FOR VARIOUS OUTSIDE DESIGN TEMPERATURES—INSERT AT C 
Outside Dry Bulb, °F) 86 | a7 | #8 | 





99 | 100 | sor | 102 | 103 | 104 


| 
21 : | . 
7 





No Su ; ia] > ‘Bx 
tT | | 
; | | 


| 
Nl 
| 
} | 
| 
| 
| 
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| ‘ 











| 
| 
| 
| 
| 
| 
| 
| 











i 
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VENTILATION OR INFILTRATION QUANTITY TO BE INSERTED AT D 


r f both ventilation and ir tra nm, and use ire ‘ tft pe minut (CFM Use no le har 


irawt e by exha far 


nm a nt dr 1 pa 

VENTILATION REQUIREMENTS INFILTRATION 

No. OccuPANTS H Room Height,( L) Length, ( W )Width,(G Wall Factor 
Room with one outside wall, (G) l 


I'wo outside walls, (G) 8. 











Three or more outside walls, (G 2 


cru — i <(L) <(W 
60 











VENTILATION OR INFILTRATION FACTOR FOR VARIOUS OUTSIDE DESIGN TEMPERATURES IN °F WB TO BE INSERTED AT E 
Outside Wet Bulb, °F 64 65 66 67 68 69 70 71 72 73 74 75 7%6~=COT7 78 79 
: 1s : 2 7 30 7 i 1 























Fig. 2. Guide to unit size. (For more details see Handbook of Air Conditioning, Industrial Press, New York City) 
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CHECK! 
COMPARE! 


CISSELL 
DRY CLEANING 


DRYERS 


SEPARATE MOTORS FOR FAN AND BASKET provide contin- 
uous fan operation during loading and unloading. When door is 
open, basket stops automatically —fan continues to operate, exhaust 
ing vapors from dryer area and keeping it comfortable Double 
Walls for extra strength Static Steam Spray Two-Way Fire 
Extinguisher Air Filter standard equipment on 42” x 42 Large 
basket shaft in gear reducer, supported by Timken Bearings, has 15 
year life expectancy under continuous 40-hour week operation. Here's 


everything you could ask for in a Dryer! 


Cisseil Steam-Heated Dry- 

cleaning Dryers — Single 

Basket: 36° x 18°, 36’ x 

30°, 42° x 42°. ALSO 

AVAILABLE: Cissell Gas- 

Fired or Steam-Heated 

Laundry Dryers: Double 

Basket “‘Twin"; Single ’ 

Basket 36” x 18”, 36” x : coon 
30, 42 x 42. 


April, 1959 


Cissell 8-Stage Heat Control 
eliminates temperature guesswork 


Operator sets control for the heat required and for- 
gets it! With Cissell’s 8 FIXED stages of heat, 
temperature is positively maintained — and every 
drycleaner knows how important this is. 


W. M. CISSELL MFG. CO., INC.— LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles. 
Foreign Distributors write Export Dept.—Cable Code ‘‘CISSELL". 





prevent overloading of electrical 


equipment by high head pressures. 
The average city water supply pres- 
sure Is adequate for installations up to 
the third floor 


cooled units require 


Since most water 
about 20-pound 
pressure including control-valve 
losses, it is important that any units 
served by gravity from roof tanks be 
checked carefully if located less than 
10 feet below the tank 

Drain connections from condensers 
should flow to an open and properly 
trapped sink as required by most city 
codes. This prevents back pressure on 
the city water system in the event of 


failure A check 


should also be installed in the water 


condenser valve 


supply as a further precaution against 


contamination 


What about drains and what 
to do about them? 


Since the drain connection is usu 
ally made on the exit side of the coil 
it is important that the drain line be 
properly sealed. This seal should be at 
least twice as dee p as the suction on 
the fan in inches of water, to prevent 
gurgling sounds, and to insure a posi- 
tive seal against infiltration of odors 
and moisture-laden ai 

Drain pans should not be used to 
support the coils, unless they are de 
signed to hold this weight without 
sagging. As the movement of air 
draws the condensate or excess hu- 
midification water toward the fan, 
drain connections are usually placed 
on the exit side of the coil. The ad- 
vantages of quick drainage are lost if 
improperly supported coils distort 
drain pans and cause water to accum- 
ulate in the center or back of the pan 

When the fans of vertical units are 
stopped condensate that has been 
held up in the coils by fan suction 
drops into the drain pan and splashes 
the casing. If water damage is to be 
avoided flashings should he provided 
to prevent this water from running 


out of the unit at the seams 


Aren't there other problems beside 
plumbing? 


Of course. From the standpoint of 
building construction you have this to 
Self-contained units should 


installed 


consider 
be carefully since their 
weights run as high as 200 pounds per 
installed 


in street-floor stores, the extra precau 


square foot. When they are 


tion of placing a column beneath 
them in the basement is an inexpen- 
sive method of reducing vibration, as 
well as providing insurance against 
overloaded floor beams 

Besides this, the services required 


for operation of this equipment should 


68 


conform to the many restrictive, but 
necessary, local municipal codes. Ex- 
isting buildings are seldom wired ade- 
quately for the electrical load imposed 
by the starting of an air-conditioning 
branch 
Even the smallest room cooler can 


compressor on any circuit. 


draw enough current to reduce the 
voltage of a lighting circuit to the 
point where it is visibly apparent. This 
voltage drop may even affect the life 
of the unit due to the relatively slow 
starting. The cost of a separate elec- 
trical circuit of adequate capacity 
from the main panel is more than 
justified it IS a necessary expense in 
the majority of installations. 


How do you determine the proper 
size of the air conditioner? 


Guessing is not necessary today. 


There are any number of st} 


1ort cuts 
either equipment makers or sales engi- 
neers will use in giving you some 
gauge on how large a unit you need. 
Here is a universally accepted one 
(Fig. 2). It is put out by the Self- 
Contained Air Conditioner Section of 
the Air Conditioning and Refrigera- 
tion Institute 


What does all this mean? 


The cooling load estimate form 
Fig. 2) 
The quantity entered should in each 
case be multiplied by the factor given 
or indicated, and the product (B.t.u. 
per hour) entered in the last column. 


Remember that a ton of air condition- 


uses many numbered items. 


more exact, a ton of 
refrigeration is 12,000 B.t.u. per hour 


ing or, to be 


and you can see the size of unit you 
will need. 


People (Item 1). Insert the number 
of persons normally occupying the 
space after the air conditioning is in- 
stalled, If all the people are engaged 
in the activity, the 
should be placed on the proper line 


same number 


If some are engaged 
than others—that means, busy moving 
out the garments to be cleaned and 
bringing in the finished 
against a clerk just checking in or 
stock — the 
total number would be properly di- 


more actively 


Ww ork as 


collecting for outgoing 
vided on the two lines. 

If it is a space that would be occu- 
pied by a large number of people for 
only a few minutes duration and then 
a smaller number for the remaining 
time, like commuters in the morning 
and night, use the largest number that 
would be present for approximately 
15 minutes. 

Windows in Sun (Item 2). Insert 
the maximum total square feet of 
window area on any one wall of the 


direct sunshine. 
There are detailed _ tables, 
which we'll designate as “A,” to which 
engineers refer, that let you select the 
proper factor which must be inserted 
in the space indicated. If all the 
windows are on the north wall, for 
example, or on a wall shaded com- 
pletely from the sun by an adjacent 
building, no figure will appear in this 


space exposed to 


special 


item. 

Lights (Item 3). Insert the total 
number of watts in use, not including 
the watts consumed by appliances. 
Lights in store showcases contribute 


heavily to the load and must not be 


neglected. 

Other Heat Gains (Item 4) 
there are tables, designated as “B,” for 
calculating the heat load due to gas 
and electrical appliances and motor- 
driven apparatus. Insert the total in 


Again 


the space indicated in Item 4. 

Subtotal (Item 5). After checking 
the extensions of the first four items, 
add them and carry this subtotal to 
space at right. 

Other Windows (Item 6). Insert 
the total square feet of windows not 
included in Item 2. In another set of 
tables, “C,” select the factor for these 
windows under the design outside 
dry-bulb temperature for the given 
location, Insert this factor in space 
indicated in Item 6. 

Walls (Item 7). Three lines are 
provided in this item, as it is quite 
possible that several wall constructions 
may be used on a particular space. In 
each case subtract the area of the 
windows from the total wall or parti- 
tion area and insert the total net wall 
or partition area. In table “C” select 
the proper wall or partition factors 
shown under the design temperature 
already established. Insert these fac- 
tors on the proper lines at the spaces 
indicated in Item 7. 

Floors (Item 8). Insert the total 
square feet of floor area. Refer to table 
“C” for the factor to be inserted in 
the space indicated 

Subtotal (Item 11). After checking 
the extensions of Items 6 through 10, 
add them and carry this subtotal to 
space at right. 

Total Load (Item 12). Add sub- 
totals, Items 5 and 11. This total is 
the B.t.u. per hour cooling load. Re- 
member to divide this figure by 12,- 
000 to give you an answer in tons, A 
rough guess on today’s costs for these 
units would be in the neighborhood 
of $200 per ton. The exact price de- 
pends to a large extent upon the con- 
trols you want or need, An air con- 
ditioner with capacity equal to or 
greater than this load must be selected 
to obtain comfort conditions within 
the space. # # 
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Look at the quality of your work 


a4 z Ma DP 


thru the eyes of your customers 





CISSELL 
FORM FINISHER 


* No Foot Pedals 
* Fully Automatic 


Air and Steam at the 
same time 


* Controlled Air Pressure 


Meet your customers’ demand for a soft, no-shine finish 

with equipment built to do the job. Even hard-to-work 

materials that demand air while steaming are finished 

beautifully on the FULLY AUTOMATIC Cissell Form ethane ita ata 
Finisher. The Cissell Time Switch permits operator to do 
other work while the Cissell Form Finisher steams, dries 
and cuts off automatically. Levers regulate size of nylon 
form at waist, hip and lower positions by moving back 
and forth in a horizontal motion and quickly locking into 
position. 

Finish any size garment—from the smallest child's to the 
largest adult’s. Air pressure adjustable from minimum to 
maximum or to any intermediate stage. Superb construc- 
tion—the kind you expect from Cissell. 

CISSELL FORM FINISHER includes one set of #11 
Sleevers, one set of #24 Sleevers, and one Cissell Vent W. M. CISSELL MFG. CO., INC. 
Clamp. Guaranteed for one year against manufac- 

sures’s defects. LOUISVILLE 1, KENTUCKY 


Pacific Coast Office: 4823 W. Jefferson 


Bivd., Los Angeles. Foreign Distributors 
Consult Your Dobler write Export Dept.—Cable Code “CISSELL". 


CISSELL BUILT TIME SWITCH 
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Minnesotans Want To Know 


The answermen gove their expert opinions on problems that 
covered a variety of topics from advertising to truck replacement. 





Panel moderator Roger Foussard is at left 


ONE OF THE HIGHLIGHTS of the Minnesota Institute's 
convention program was the Question-and-Answer session. 
At this session, a pan l of plantowners answered all manner of 
questions pertaining to industry problems submitted from 
the floor 

Phe panel ne mbe rs ine luded Ceorge Berman Independent 
Cleaners & lLaunderers, Duluth; William Hirsch, Anchor 
Laundry Company; Peter Rauen, Despatch Laundry; and Fred 
Samels, Vogue Cleaners & Launderers, all of Minneapolis. 
Roger Foussard, Model Laundry Company, St. Paul, was the 
panel moderator 


Heres a parti il list of the topics cove red 


> Should I run specials and when? 
There's hardly a retailer who doesnt run a special at some 
time. The panel recommendation: Use it sparingly and give 


rood reason to justify lower price 


> How can a small plant survive in the midst of mergers and 
consolidations? 

Concentrate on one service and do it well. Closer contact 
with customers an employees can also prove to be an im- 


portant uivantage 


> Should you advertise when business is good or when it’s bad? 
Set up a budget for a year-round advertising program. And 
plug hardest during seasons when business is normally on the 


upswing 


> What about charge accounts? 

Three of the four panelists thought charge accounts were 
most desirable since the customer with a good credit standing 
tends, they find, to be more loyal and spends more. The fourth 
felt it was a lot of trouble and only offered credit on the routes. 


One drops the cash-and-carry discount for charge customers.) 


> How long should you keep a truck? 
Estimates ranged from three to five years, although one pan- 
elist frankly admitted that they “ran the wheels off” their 


trucks before getting new ones. 








DESPITE SUBZERO temperatures 
that dipped to 14 below, attendance 
hit an all-time high for the Minne- 
sota Institute of Laundering & Clean 
ing’s two-day program at the Nicollet 
Hotel, Minneapolis, January 17 and 
18. 

A total of 504 registered for the 
convention which featured topnotch 
speakers and a 16-booth equipment 
and supplies exhibit 

William L. Browne, director of pub- 
lic relations, National Institute of 
Drycleaning, pointed out some of the 
misconceptions that wash-and-wear 
has bred: (1) that drycleaning will 
become obsolete; (2) that vou can 
do it better at home (3) that it’s 
o.k. to look sloppy. Actually, he noted 
that wash-and-wear has not increased 
the sale of fabrics, nor does the house- 
wife welcome another chore. “We 
must stress the fact,” he said, “that 
drvcleaning is good for clothes and 
that the drvcleaner is her expert ally 
and friend.” 

Ward Gill, director of industry re- 
lations, American Institute of Laun- 
dering, warned the assembly that the 
minimum wage issue was alive again 
and that the industry would have to 
fight tor its exemption 

Guest speaker Dr. John Philip Wer- 
nette of the University of Michigan 
predicted a surging economic boom 
by the 1960's as population, produc- 
tivity and disposable capital continue 


to increase 


Workshops and demonstrations 


The second day's program was 
turned over to workshop sessions and 
finishing demonstrations, The instruc 
tors and their subjects were as fol- 
lows: 

Charles Riggott, NID, “Better In 
spection for More Profit”; Paul Jacob- 
sen, Wallerstein Co., “97% Passups”; 
Ernie Heidersbach, R. R. Street & Co., 
“Pricing, Price-Cutting and Profit.” 

Harold Speier, Johnson Launderers 
and Cleaners, Albert Lea, is president, 
Roger Foussard vice-president, 
George Berman, secretary-treasurer, 
and George Samels executive manager. 

—Harry Yeates 
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when you water repel with 


nl aincole 





es —_ 


al types of fabrics & for all kinds of weathe 


No Separate Rinse Required 
Signal Raincote is a new type formulation that's effective 
on all fabrics and protects them from rain and water- 


borne stains. Doesn't leave fabrics stiff and restores their 
original mill finish. 


ECONOMICAL TO USE—Dilutes 5 to 1. Dilutes 


With Synthetic or Petroleum Solvents. 





garments from 
Rain » Stain 


FREE 


promotion’! gga f==2- | )j,] Newpone BS 
. | Mail Mats 


Hang Tags 


chargé i ; wee ry oe 
extra Pron sorta | bern 


_— ~ 
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Service Window — 


Signs 


CHEMICAL MFG. CO., INC. 


5020 RICHMOND RD. 
BEDFORD, OHIO 
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Left: lowa officers include, left to right 
tary. Nebraska's leaders are, left to right 


Vic Helling, president; Don Graham, vice-president; Clarke Wilson, treasurer, and Robert Corwin, secre- 
Lyle Owens, president; Joy Ushio, vice-president; Oscar Nielsen, secretary-treasurer 


Little National Offers Varied Program 


A CRACKER BARREL session tooh 
top billing at the Little National con 
vention in Des Moines lowa Feb 
wry 13, 14 and 15, Over 650 regis 
trants from the Nebraska-lowa area 
ittended the meetings ind toured thi 
exhibit of equipment and supplies 
sented by 20 allied tradesmen 
Participants at the round-table dis 
divided into groups of 
| Pai moderators summat 
cyte tion posed by \] (, 
Street and (¢ 


mm were 


tham 
OMIA Liv veh 
the SESSIOI Five 
imagination ol 


ittendane 


Question 1: Should a plant establis} 
i different price structure hetweet 
cash-and- ma pickup-delivery ? 
Answer: So! vpe of cash discount 

it ke ist LO percent should be set 


up to mecrease cash and-carry trafhic 


' 

Route customers should pay a little 
more for the convenience of deliver 
service Although a discount usually 
implies a bargain 


ifford te lowe the 
work to 


plantowners cant 
quality of thei 
und-« ry busi 
difference 


used periodically to build new busi 


ittract cash 


1CSS The price should be 


ness not as a cure ill to keep volume 


steady all vear long 


Question 2: How should a plant with 
in established price compete with a 
newcomer offering cut prices? 

Answer: Price-cutting can be com 
batted by 


motion campaign 


1 good advertising or pro- 
This means talking 
thout special services like repair de 
partments, ete letting people 
available to 


them. If consumers aren't educated 


know these services are 


tlong these lines they will fall prey 
the cut-rate ce mpetition 

Question 3: What can be done to cut 

costs and keep present prices—o! how 


can the convinced that a 


public be 
rice rise is justified? 
Answer: Only bette: quality show- 
ing tangible results of plant workman- 
hip, like unusual packaging, ete.— 
will justify a price increase. Guided 
tours through the plant acquaint peo- 


je with the many details involved in 


| 
processing a garment 


Question 4: How can the public be 
convinced that wash-and-wear  gar- 
ments should be sent to the drvclean- 


ing plant? 


Answer: Advertising the fact that the 
plant IS equipped to handle all types 


Capacity crowd attended cracker barrel session during Little National convention 


of garments, It’s up to the drycleanet 
to sell the concept of good grooming. 


Question 5: What sideline offers the 
most profit for a plant wanting to ex- 
pand service? 


Answer: It was generally agreed that 
box storage offers a good potential for 
new business. Anyone branching out 
into new sidelines should stress items 
related to drycleaning, such as moth 
proofing, household cleaning, et¢ 


Guest speakers included William L 
Browne, National Institute of Dry- 
cleaning, who based his talk on the 
recent motivation study, Mr. Browne 
suggested that plantowners can com- 
bat wash-and-wear trends in three 
ways: (1) Let the customer know the 
plant can do a better job than home 
laundering. (2) Be an expert on all 
cleaning problems. (3) Make it a 
pleasure for the customer to use plant 
facilities 

Charles Lamb, Emery Industries, 
Inc., illustrated the importance of a 
good quality control system through 
inspection. Plantowner Betty Corwin, 
Corwin Cleaners, Des Moines, out- 
lined a simplified and 
method used in her plant 


effective 
(This sub 
ject will be treated in a forthcoming 
article in The Nationa CLEANER & 
DYER. ) 

Four reasons why plantowners don’t 
promote household departments were 
discussed by John A. Ireland, director 
of industry relations, Caled Products 
Co. Too many plantowners fear that 
they can’t do households, they fail to 
promote the department, a lack of 
packaging know-how hinders the op- 
eration, and proper techniques are not 
available in the plant. Mr. Ireland 
cited examples of plantowners around 
the country who have successfully 
built household departments into ex- 
tremely profitable operations 


—Harry Yeates 
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MAKE ANY PLANT SPACE.. 


PLUG IN & YOU'RE IN BUSINESS |! 


FOR DRY STORAGE... 
two completely self-contained package units: 
MODEL DS-100—servicing up to 10,000 cu. ft. 
MODEL DS-50—servicing up to 5,000 cu. ft. 
featuring: 
Automatic and positive dehumidification 
Air purification 
Powerized and filterized ventilation 
Thorough fumigation 
Lowest possible installation costs 
Lowest possible economy of operation 
All duct work supplied; no extras to buy 
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FOR COLD STORAGE . . . completely self-con- 
tained package unit conditioners in sizes for 
every vault. Undoubtedly the finest of their 
kind anywhere . . . and they're guaranteed 
for 5 years. Manufactured to suit your re- 
quirements. Just connect electric and water 
lines and you're ready to operate for profits! 


Ct eS , boo pms MRR OF 
£ 





te) 48 
VC-200 


itr . = 
ee 


FITABLE 


Any of our package unit vault conditioners 
can be used in conjunction with our fumiga- 
tion, ventilation and air purification package 
units to give you the most flexible, efficient 
and economical system for your vaulf. 


' RELIABLE MACHINE WORKS, INC. 
> 231 EAGLE STREET,BROOKLYN 22, NEW YORK 





Agreement Invalid 


Is a partnership agreement still valid 
after the partnership business has been 
transferred to a corporation where the 
original partners own 99 percent of the 
stock? 


\ partne rshiy 


ged the services 
of an emplo ee 1 igreement 
binding him not ) wag ith icom 


peting busine I vears atte 


! 
termination of fi ‘ nployment The 
partnership busine vas subsequently 
transterred to a corporation formed by 


i 
the partnet 

The Massachusetts Supreme Judi 
cial Cor West \ ITS N. I 

615 ecided th partners had no 
right to | mplovec from vio 
latin " ! The court took 
the py siti 


Jac obs 


disposed ol 
their busin to ie corporation the 


id such legal in 


terest u ith to 


partnet 
entith 


them to T i it reach b the em 


Theft Precautions 


Is the drycleaner liable in the theft of 
a valuable garment from his premises 


where it had been placed in storage? 


claimed that 
nt from the room for five minute 
entered and took the stole 
According to his version burglar 
must \ entered throug 
whicl nly been fa 


snap | ch 


someone 


In awardin judgment against the 
furrier and his insurance company, a 
New York Municipal Court judge said 
the defendant custodian, had the 
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_| By A. L. H. STREET 


obligation of due care Arkush v. Cit- 
ron, 180 N. Y. Supp. 2d 514). The 
judge said that although the burden 
of proving negligence might rest upon 
the failure of 


the furrier to return the property es- 


the owner of the stole 


tablishes a prima facie case of negli- 
gence and requires an exone rating ex 
planation from him 

Assuming Citron’s credibility,” the 
judge ruled, “the court finds him 
ruilty of negligence in leaving no 
more than a snap lock between this 
valuable garment and a felon. and in 
failing to apply the window and man- 
ual door locks against intrusion. In 
the absence t anv recognized safe 
guards on his premises for articles of 
such value ot which he was aware 
when he previously placed the stole 
in the vault of another for safekeep- 
ing, it was his duty to utilize all the 
limited means with which his prem- 
ises were equipped before leaving the 
garment unattended. And if the exi 
rencies of his physic al condition did 
not allow him the time to do so. he 
had the 
nit ol portable 


irticle with him when he left. the 


ilternative duty and opportu- 
taking this « isily 


Premises 
The judac com luded by remarking 
on the incredibility of the 


story and the coincidence that an in- 


turrier s 


truder had chosen the isolated few 


minutes to steal the fur plece 


Cleaner’s Lien Rights 


A cleaner ordinarily has a lien upon 
garments serviced by him. Has he a 
right to refuse to redeliver them as se- 
curity for the payment of delinquent 
charges for previously servicing the same 
or other garments of the patron? 


One of the le iding decisions on this 
ubject was rendered by the Pennsv!l 


inia Supreme Court (Firth & Foster 





A new book on “Legal Deci- 
Drycleaner,” by 
A. L. H. Street, has been published 
by The Nationa CLeaner & 
Dyer. The problems discussed are 
classified by subject for convenient 


sions for the 


reference. 

“Legal Decisions for the Dry- 
cleaner” is available at $2.00 per 
copy from: 

The NATIONAL CLEANER 

& DYER 
305 E. 45th St., New York 17, N.Y. 











Bros. Co. v. Deelmore Manufacturing 
Company, 167 Pa. Rep. 382) in a case 
involving the dyeing of fabrics for a 
manufacturer, But the same reasoning 
would apply to the relations of any 
cleaner and the owners of the garment 
serviced. 

In this case the defendant disputed 
the plaintiff's right to withhold cer- 
tain goods to cover charges on other 
goods which had been returned, but 
the court upheld the dyer, saying: 

“That a general lien may be created 
by contract between the two parties 
is a proposition that is not disputed; 
but this may be either by express 
agreement or by notice from the dyer 
that he will receive the goods only 
upon condition that he shall have a 
lien upon them for the balance due, 
provided it be shown that the owner 
received the notice prior to entrusting 
his property with the dyer. ; 

“In the (English) case of Kirkan 
vs. Shawcross, 6 Term Reports, 14, 
a meeting of the dyers of Manchester 
was held at which the said dyers gave 
public notice that they would not re- 
ceive goods except on condition that 
such goods should be subject to a 
lien for the general balance of ac- 
count. These resolutions were signed 
by the plaintiffs and were advertised 
in the Manchester 
this advertisement was seen by the 
defendant, It was held that the plain- 
tiffs had a general lien on the defend- 
int’s goods for the balance of his gen 


newspapers, and 


eral accounts 

“The evidence shows that the notice 
of this general condition was printed 
on most of the slips on which dyeing 
orders were written by the Deelmore 
Manufacturing Company, on the de 
livery slips signed by the company Ol 
its employees, and on all bills and 
monthly statements mailed to the com- 
pany covering a period of three or four 
vears, In the absence of any denial 
that the 
ceived and read by the officers or 


notice or condition was re 


employees of the defendant company, 
the presumption is that it was re- 
ceived and read, The transactions be 
tween the parties were many and fre 
quent, ind no effort was made by 
the defendant to show that the officers 
and employees of the company were 
not aware of the condition upon which 
the plaintiff received the goods 

and under this state of facts the con- 
tract has the same force and eftect 
as if it had been formally signed by 
the parties.” 
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Per 50 designed to provide the finest cleaning with maximum solvent 





mileage, lowest operating and maintenance costs. 


mercury numatic 


Progressive cleaners are modernizing the 
Mercury Lease-Purchase way. Frees working 
capital. $45.-$50. per week for Per 50 above. 


Per 50 pictured above is fully automatic, with dry 
load capacity of 45—50 Ibs. per load . . . $2000 to 
$2500 weekly volume. 


New Clover-Leaf Muck Stripper attached to 2000 
GPH Monel Tubular Filter ‘valves away the muck" 

. reduces filter pressure for fast solvent flow. 
Eliminates chore of cleaning filter. Over 10,000 
lbs. mileage per drum of Perc. 


New Automatic Still provides greater capacity with 
no ‘‘foam-over,"’ no ‘‘surge." 


Over 4600 Successful Mercury Owners in 49 States 


New Twin-Disc Fluid Drive controls acceleration for 
smoother operation. Reduces vibration and main- 
tenance. 


New Heavy Duty Transmission with double belt 
drive. 


Mercury solvent reclaiming tumblers, optional. 


Petroleum units also available . 
140F or Stoddard solvent. 





$7440. 


COMPLETE, F.O.B. FACTORY 








CLEANING SYSTEMS, INC. 





1817 Benson Avenue, Evanston, Illinois ¢ DAvis 8-0710 
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LET'S CALL LAIDLAW 

OR PITTSBURGH. THEY 

HAVE HANGERS FOR 
EVERYTHING! 


W. A. LAIDLAW WIRE CO. 


Peoria, Illinois 


PITTSBURGH HANGER CO. 


r . 
Monaco, Pennsylvania 


CLEANER 
FRIEND 


You can depend upon this 
rugged V-belt drive Viking 
pump as a true friend 

always operating efficiently 
It always delivers a smooth, 
even flow of solvent. It is 
Underwriters approved 


Note these features 
@® Holds a high vacuum 
@ Fast self priming 


@ Does not heat solvent 





ASSOCIATION NOTES 








CDA To Co-Sponsor Tokyo Conven- 
tion: The California Drycleaners As- 
sociation is joining the Japanese Pro- 
ductivity Council in sponsoring an in- 
ternational convention to be held at 
the Imperial Hotel. Tokvo. June 24- 
26. it has been announced by George 
M Shephe rd 
the CDA 

Mr. Shepherd noted that this is the 
first industry 


executive secretary of 


group in the United 
States to sponsor such an international 
meeting and it is expected to set a 
pattern for closer relations between 
businessmen in the two countries 

In addition to U. S. and Japanese 
delegates at the convention, there will 
be representatives of most other coun- 
tries on the Pacific Basin, with the ex- 





~ 
VIKING 
SOLVENT 





@ Does not block up with lint 
@® Quiet operation 


@ No lubrication of pump required. 


For complete information, write for bulletin DQ. 


VIKING PUMP COMPANY 


Cedar Falls, lowa, U.S.A 


In Canada, it's "“ROTO-KING” pumps 


Offices and Distributors in Principal Cities. 
See your classified Telephone Directory 


ception of Red China. Invitations are 
being sent to organizations in India, 
Burma, Thailand, Malaya, Hong 
Kong, Philippines, Australia, New Zea- 
land, Guam, Mexico and 
Canada. 


Hawaii. 


The California delegation, in addi- 
tion to attending the convention, will 
spend three weeks visiting dryclean- 
ing establishments throughout Japan 
and other areas of the Orient 

Plans for the convention were dis- 
cussed recently at a meeting of the 
committee, above, which consists of, 
left to right: Mr. Shepherd; Japanese 
Consul-General Yukio Hasumi; Keii- 
chi Igarashi, Tokyo drycleaner; John 
Brittain, president elect of CDA; Tom 
Jones, chairman of U. S. delegation to 
Japan and CDA director, and Jack 
Wada, co-chairman of the U. S. dele- 
gation. 


Miller Joins NCA Field Staff: Jerry 
Miller, active New York City Chapter 
board member from Queens, has re- 
signed from the board of directors 
and is selling his store to become a 
Neighborhood Cleaners Associations 
(New York) fieldman, it was reported 
in the NCA Bulletin. 

His territory will cover Manhattan 
and eastern upstate New York 


Local Elections: Joseph Wolf of Wolf's 
Cleaners has been elected president of 
the Dry Cleaners Guild of Milwaukee, 
Inc. Other officers are Vincent Groff 
Oakland Cleaners, vice-president; 
Richard Assman, Bellview Cleaners 
Waukesha, secretary, and Ted Sedlik, 
Lake Cleaners, Cudahy, treasurer 

r. C. Allin was elected president of 
the Jacksonville, Fla., Laundry and 
Cleaners Assn., Inc., at a recent an- 
nual meeting. Named as _ vice-presi- 
dent was Charles F. Johnston, Jr., and 
R. L. Padgett was elected secretary. 
The group elected Johnnie Holton 
treasurer, and the following will serve 
as directors: Messrs. Whitlaw, Allin, 
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There’s 
STYLE 

in 
American 
Clothes 





...and they have it 

as long as they last! 

It’s because American 

people enjoy the 

services of 15,000 

professional dry- Courtesy of Finchley, New York & Chicago, 
cleaners with modern Unique Among America’s Finest Shops 


equipment and the 


‘ @ STAUFFER’S PERCHLORETHYLENE 
finest modern 12 Quality Control measures 
solvents such as... insure the safety of fine fabrics 


SINCE Sy 1885 


STAUFFER CHEMICAL COMPANY 
380 Madison Avenue, New York 17, N. Y. 
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The All-NEW 


oS DRYCLEANING 
Or) 
3 FILT 


ER POWDER 


because... 


SO-LITE gives you more 


filter pow 


der per dollar. 


25% more filtering action 


per pound. 


20% less weight in every 
full-size bag. 


Leading drvcle 
found that SO-I 


‘aning plants have 
ITE maintains fast 


flowrates and does a wonderful job 


of keeping solvent clean and bright 


Ask your distributor, or write 


Asso- 


satety 


GREAT LAKES CARBON CORPORATION 


612 So. Flower Stre 


et, Los Angeles 17, Calif. 


Featuring a drawing of a press opera- 
tor, the colored posters include slo 
gans to foster plant safety precautions 


FILC Names Pearson: Dick Pearson 
has been announced as the new execu 
tive secretary of the Florida Institute 
of Laundering and Cleaning. He was 
formerly manager of the Department 
of Sales and Advertising at the Ameri 
can Institute of Laundering. He 
joined the AIL staff immediately after 
graduating with honors from the Uni 
versity of Illinois College of Journal 
ism where he majored in advertising 

As executive secretary, Mr. Pearson 
will coordinate the activities of the 
Florida Institute of Laundering and 
Cleaning and work with the board of 
directors in developing new services 
for members. He will also work with 
the board of trustees on the Work- 
men’s Compensation Self-Insurers Pro- 


vram for association members 


Local Meetings: The Tuscarawas 
(Ohio) County Dry Cleaners held its 
regular dinner meeting recently in 
Wainwright with Charles B. Truxall 
secretary of the Ohio Drv Cleaners 
Association, as quest speaker. He 
spoke on new wage and hour laws for 
emplovees of drycleaning and laundry 
plants 

During a previous meeting the asso 
ciation saw a film of the mining and 
processing of diatomite, a chemical 
used chiefly by drycleaners. The film 
was shown by H. J]. Weil. sales engi 
neer from Johns-Manville Corp., fol 
lowing a business meeting presided 
over by Herman Morris, association 
president 

The Southern Tier will be host to 
the spring meeting of the New York 
State Launderers & Cleaners Associa 
tion at the Mark Twain Hotel in El 
mira, N. \ , on April 2 3. 

The Lancaster City and County 
Pa.) Dry Cleaners Guild met recentls 
to present the first in a series of pro 
grams to educate the public about 
new fabrics coming on the market 
The book. “Focus on Fabrics.” was 
presente d at the meeting, followed by 
an informative talk by Frank Filling 
and Richard Yorgey, plant operators 


Reference Book Donated: The Drv 
Cleaners Guild of Cleveland. Ohio 
has given a copy of Dr. Dorothy 
Lyles “Focus on Fabrics” to the 
Cleveland Public Library for its ref- 
erence file. A copy has also been given 
to Elizabeth Kardos, columnist for the 
Cleveland Plain Dealer 
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ARE YOU "HUNG UP" 


In Your Alteration Department? 
That isn’t necessary, you know! 


U.S. Model 518-2 


BLIND STITCH MACHINE 


Will get your work out on time. make your customers happy and bring back peace 
and happiness into your own life and all your employees. LU. 5. Model 518-2 does 
many things—It hems dresses. skirts. bottoms of coats, coat linings. cuffs 


and sleeves... . even reinforces worn spots. 


Saves time, money and temper .. . works 
beautifully on every type of material. 


U.S. BLIND STITCH MACHINE CORP. 


231 West 29th St., New York 1, N. Y. LAckawanna 4-9144 
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boro, N. C.; James N. Fordham, Spot 
less Cleaners. Goldsboro, N. C.; Rol- 
land E. Lindsey, Reed Cleaners, Inc., 
Fargo, N. D 


=e 


New NID Certificate: To the usual an- 
nual membership insignia mailed to 
all NID members in good standing 
has been added the attractive “Mean- 
ing of Membership” certificate. It will 
fit a standard 9-by-12-inch frame and 
all members are urged by the NID 
to frame their copies and hang them 
in their call offices. Additional certifi 
cates mav be had at a slight charge 


. ne NID Tour: Fifteen drycleaners from 
The first non-flammable a 12 Georgia towns took a two-day tour 
— of the NID headquarters on January 
21 and 22. They were welcomed by 


water repellent with built-in 


> te > < te . o 
detergent neutralizer. George P. Fulton, NID general man 
ager, before observing the testing, re- 


search, educational and administrative 

Spray rating: 100-100-100 ~ CHEMISTS Sy facilities of the Institute. They also 
a * studied the model drycleaning plant 

operated by the NID. Arrangements 
Prepare now for profitable water | for the tour were made by Louis A. 





repellent business. Order the new and Klauber, executive secretary of the 
Ceorgia Launderers d Cleaners As- 
improved REP-100 from your favorite rg Launderers and 
sociation 
jobber salesman. FREE advertising 


1ids enclosed in every case. 2 Ss 


Correspondence Graduates: During 
January 1959 20 students completed 





: : eae correspondence courses on fabrics, 
N.1.D. NEWS ee ee spotting and drycleaning 

The graduates are: Mrs. Viola 
Schiller, Jasper Laundry & Dry 

Cleaners, Jasper, Ind.; Barney C 
New Publication: the NID’s new quai may be used by drycleaners as_ the Clary, Jr., Superior Laundry & Clean- 
terly public ation ( lothing (are basis for editorial type ads or in a di- ers. Gaffney. Ss Cc John E. Hancock. 
News,” has been sent to more than rect-mail series. The quarterly news- 
> OOO editors in the United States to letter deals with all tvpes of clothing 





Havnes Cleaners. Harlingen, Tex.: 
Owen Roscoe Philipps Cleaners 
tell more eflectively the drvcleanet ind fabrie care even to possible Garv., Ind.: Violet A. Isbell. Mrs. Wini- 
tol The NID suggests the storie stains from flights to the moon fred Spain, Lloyd A. Lawrence and 
Mrs. Hattie T. Allen, Spitzer The 
Cleaner, Richmond, Va.; Melvin Pol 
Management Graduates: Ten studen vel J. Sylvia, fi Beauchemin Dry sky, Dollar Cleaners. Ltd., Calgary, 
from eight states completed the NID‘s Cleaners, Wareham, Mass.; Edwin A Alta.. Canada; Laurence Richard De- 
fortv-eighth management course at LeSchander, Crescent Puritan Laun vore, Weitzel Dry Cleaning, Wooster, 
the end of January at NID headquar dry, Rochester, N. Y.; Frank Kastelic Ohio; Barry L. Somerville, Kay Clean- 
ter Paradise Cleaners, West Allis, Wis ers, Inc., Brockton, Mass.; David 

Craduating from the four-week Thomas D. Kimmel, Kimmel Clean Jones, Troy Cleaners, Fort Wayne, 
course were, left to right: David H ers, Upper Sandusky, Ohio. Back row Ind.; Lawrence A. Hunter, Max I. 
Stotts, Vogue Cleaners & Launderers Arthur A. Oehme, Shield Engineering Walker, Omaha, Neb.; John L. Pruett, 
Minneapolis, Minn.; Robert L. Biel & Mtg. Co., Cleveland, Ohio; Donald Cleanatorium Cleaners, Inc., Rich- 
Biel Cleaners, Fullerton, Calif.; Man (. Smith, Smith Dry Cleaning, Greens- mond, Calif.; James A. Fureigh, Acme 
Laundry & Cleaners, Inc., Little Rock, 
Ark.; James N. Martin, Crescent-Puri- 
tan Laundry, Rochester, N. Y.; Alov- 
sius P. Bukosky. Reliable Cleaners, 
Klamath Falls, Ore.; James A. Garner, 
Ralph Brothers Laundry, Texarkana, 
Ark.; Bernard Lustman,  Jac-Lyn 
Cleaners, Philadelphia, Pa.; Joe Del 
Busto, Jr., White Star Laundry & 
Cleaners, Gary, Ind. 
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the Qualitex Sun Glow 
Pad and Cover 


for dry cleaning presses 


SUN GLOW Covers provide ideal pressing surface 
longer than any other cover on the market. Tests 
prove that Sun Glow Covers last 28% longer than 
any other type. 


SUN GLOW Cover combined with the famous 
Qualitex foam press pad, delivers better finishing than 
any other cover and pad combination. 


SUN GLOW Pad and Cover is guaranteed in writing 
to last a minimum of 4 months. 


ORDER A QUALITEX SUN GLOW PAD AND COVER 
FROM YOUR JOBBER TODAY — After a short try 
on one of your presses, you too will join the many 
progressive dry cleaners who have switched to the 
Qualitex Sun Glow Pad and Cover. 


products company 


WORLD'S LARGEST MANUFACTURER 5760 W. GRAND AVE., 
OF DRY CLEANING PRESS PADS AND COVERS CHICAGO 39, ILL 
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By LOU BELLEW 


NEW Cleaning Room Machinery 





Slashes Costs... 


All departments benefit from faster, better cleaning 


WONDERFUL is the word for the re- 
sults of a new equipment installation 
at Brvan’s Cleaners in Pasadena, Cali- 
fornia. According to Garnet Bryan, the 
new 180-pound washer-extractor unit 
permits one man to handle the same 
volume of work in 32 hours that for- 
merly required a 51-hour week in the 
cleaning room. By actual time studies 
the cleaner now spends only 25 per- 
cent of his time in cleaning, which 
gives him more time for hanging, sort- 
ing and tumbling. 

Two 100-pound split-cylinder tum- 
blers eliminate sorting and extra han- 
dling, since the dark garments from 
half the washer go into one tumbler, 
and the grays and whites from the 
other half are placed in the other 
tumbler. Naturally, the plant uses the 
charged system for cleaning 

Garnet has found work coming to 
his finishers in far better condition, 
with less lint and without wrinkles 
As a result he has eliminated one wool 
presser. Fewer wetcleans and _ better 
cleaning have considerably reduced 
his spotting costs, too. Formerly he 
employed three spotters who worked 
a 48-hour week. With the present 
equipment one spotter and a girl 
“cutter” are handling the same _ vol- 
ume in a 36-hour week 

The new machinery takes up only 
half the space occupied by the old 
cleaning room equipment, which con- 
sisted of three 30-by-36 tumblers, a 
30-inch extractor, one 30-by-36, one 
36-by-48 and one 36-by-36-inch wash- 
er. Besides, the room is far cleaner 
in appearance. With no need to trans- 
fer wet garments from washers to ex- 
tractors, there is no spillage of solvent, 
which formerly meant wasted solvent, 
soap and cleaner’s time. Best of all, 
the National Institute of Drycleaning 
swatch tests indicate the highest rat- 
ing in the history of Bryan’s Cleaners. 

Future growth will pose no prob- 
lem for the cleaning room, either. If 
it’s ever necessary to return to the 51- 
hour week in the cleaning department, 
it will be because volume has in- 
Cleaning unit speeds production nearly 40 percent; eliminated three productive employees in creased 63 percent over what is now 
other departments being handled in 32 hours. # # 
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NETWORK RADIO 7 
SPARKS NEWEST $f@- Nu 
PROMOTION! 


UNSMOKE 


MOST POPULAR “WESTERN” ENTERTAINMENT 
CBS RADIO 


Sundays—6:30 -7 P.M. (E.S.T.) 


Again, Sta*Nu franchise holders will be offered one of the many exciting 
““firsts’”’ in the dry cleaning industry. Participation in the Gunsmoke 
program will present the Sta*Nu story to millions of customers and 

prospects — your customers and prospects— provided you are a Sta*Nu 
franchise holder. But this isn’t all. There will be beautiful posters, garment 
tags and syndicated material tieing in the popularity of Gunsmoke and 
the added value that Sta*Nu offers at no extra charge. For your use 
locally, there will be sparkling ad mats, handbills, mailers, radio 

scripts and a new radio transcription. All this adds up to real impact 
through the most progressive merchandising program Sta*Nu dry 
cleaners, or any other dry cleaners, have ever been offered. 


All this...for you...if you act NOW! 


This Sta*Nu program with all the attendant sales training materials and 
counseling services can only help you if you are a Sta*Nu franchise holder. And you 
can be, provided there is an opening in your territory and you meet the quality 
standards typical of Sta*Nu plants. We know, through more than seven 

years experience, that Sta* Nu—the program—the product —and the personnel 
can mean money in your cash register through more sales, season after season. 


ae STA*NU CORPORATION 
5101-15 North Sheridan Road, Chicago 40, Illinois 
* sels Fs Gentiemen: 


(] Send information - pronto! 
PROCESS 
fast draw i 


NAME — 


for more sales, FIRM WANE 
shoot us this coupon! Biaaaas 


April, 1959 
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NEW PRODUCTS AND LITERATURE 


Continued from page 
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Products 2519 
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Folding Table Converter 


Savers, Inc., has intro 
do-it-vourself kit) de 
practically 


Tirne 
duced 
igned to 1 
iny folding table 
lent of a semi 
table 

The 


grated 


wdernize 
to the equiva 
iutomatic folding 
kit « of three 
units an iir-driven, 
heated Collar Form 
R, a Fold-Master folding device 
ind i foot-operated i 
with t teet of 
ind two fittings 
According to the manufa 
possibl to make the 


changeover in a cou 


onsists inte 


electrically 


V alve 


copper tubing 


turer, it 
omplet 

ple of 
For further intor 

to Time Saver In 

Walnut St Montclair 


hour 


Lapel Conversion Service 


tailoring service ot 
the 


A new 


fering lapel conversion to 
fashionable 


be mg 


tre nd 


Nu W t\ 


narrow 
now offered by 
I vilors 


Nu-Way p 


ing this feature 


nts out in oller 
to cleaners that 
ind tags to 
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order 
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the 
with every first 


promote 
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The 


seTvice 
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YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
let- 
to men- 


CLEANER 


it’s written 

terhead. Be 

tion NATIONAI 
DYER 


on your 


sure 
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mail or by 


Ne Ww 


its service by 
the 


otters 
tree five 
York 

For further 
Nu-Way ‘Tailors 


rick Blvd 


pickup in 
boroughs 
information write 
119-10 Mer 
44. N, Y 


Jamaica 


Four New Spotting Tips 


Four new stain removal 


lo” sheets have recently 
issued by A. L. Wilson 
Chemical Co., re presenting new 
idditions to the 
stain-tip cards re leased last year 
with the Wilson “Spot 
Stain Removal Handi-File.” 
The cards deal with methods 
for removal of coffee stains, tar 


“How 
been 


series of € ight 


and 


nish from metallic fabrics, fades 
and stains from 
matchbooks. The “D” cards re- 
late to drycleaning stain removy 
il, the “L” Series to 
stain problems 


from car coats 


laundry 


The se new cards ire availa- 
ble free of charge on request to 


4. L. Wilson Chemical Co., 
Kearny, N. | 


Compact Cleaning Unit 


The 
pound load 


Lexington 30, a new 30 


pere drycleaning 


unit requiring i minimum of 


space has been introduced by 
the American Cleaners Equip 
ment Co i division of — the 
American I Machinery 
Co 
The 


unit 


vundry 


bath 


compat tly designed and 


single transter-type 


requires only 77 inches by 36 
inches of floor 
to the maker 
that cleaning and extracting are 
quick ind the ) 
by 20 inch the 
evlinder isily re 
left 
features in 
button tr ip, 
plate-steel sol 

ind 


space, according 


American notes 
thorough in 
cevlinder ind 
door can be 
for either right- or 
hand swing Other 
lude front-access 


ch 


verse 


root 
tank 


whi h 


corrosion 


! 
: 
‘ 


vent ba spring 
the 


necessity for special foundation 


mounting eliminates 


For more complete informa 


tion on the Lexington 30 write 


to the American Cleaners 
Equipment Co., Div. American 
Laundry Machinery Co., Ross 
& Section Aves., Cincinnati 12, 


Ohio, or its nearest distributor. 


Automatic Perc Reclaimer 


A new automatic filter clean- 
er and perce reclaimer, which is 
installed directly to the filters 
on practically any standard dry- 
cleaning machine, has been in- 
the Master Manu- 
facturing Company. 

The 


its new 


troduced by 
manutacturer claims 
unit 

Ingenious 


use ot a 
filtration 
principle, accomplishing the en- 


make Ss 
new and 
tire filter cleaning and recovery 
operation automatically, In just 
the maker adds, 
drycleaning 


a tew minutes, 
the 
igain ready for use 

The new Master-Matic is said 
to automatically the 
muck dryclean 
tubes, bags or filter 
without additional labor 
Filters need be opened only for 
periodic inspections. It occupies 


machine — is 


clean out 
chamber, then 
screens 


cost. 


24 square inches of floor space 
and is claimed to be the only 
transfer unit on the market that 
successfully recovers perc from 
still residue 

For further information on 
the Master-Matic write Master 
Manutacturing Company, 119 


Main St., Sioux City, Iowa 


New Tape Dispenser 


- 


\ new idea in tape dispensers 
has been marketed by the Min- 
nesota Mining and Manufactur- 
ing Company for faster, perma- 


Seveea cows te ee 


nent application to papers, 
photographs or cloth swatches. 

According to the maker the 
dispenser, called the C-12 Dou- 
ble-Coated Tape Applier, is 
loaded from underneath with 
Scotch brand  double-coated 
tape No. 665. A strip of tape 8 
inches wide is exposed across 
the top of the device. 

The operator simply lays the 
paper on top of the tape, pulls 
to the right until the left edge 
of the paper is flush with the 
cutter bar, and pulls down to 
cut the tape. The taped paper 
is then pressed to whatever it 
is to be attached to 


The 


inches high, 10 inches wide and 


dispenser measures 2 
{lo inches deep 

For additional information 
write Minnesota Mining and 
Manufacturing Co., 900 Bush 
Ave., St. Paul 6, Minn. 


Street's New Spray Spotter 


R. R. Street & Co. Inc., Chi- 
cago, Ill., 
spray spotter to be sold under 
the trade name of Blendsol. 

Street's that the spray 
formula, from part 
Blendsol and four parts water, 
is optically clear instead of 
milky. The company claims that 
the clear 
tages over the milky formula in 
that the former does not sepa- 
rate in the spray tank, does not 
clog the spray 


announces a new 


notes 


made one 


solution has advan- 


gun and leaves 
no rings or swales 

The introduction of Blendsol 
Spray Spotter is being made si- 
multaneously with the free dis- 
tribution of new spotting kits 
Street’s asks that they be 


obtained from jobber salesmen 


ind 


rather than from the company 
direct 


Free Marketing Booklet 


4 booklet long- 
range marketing, merchandising 
and planning for 
laundries, drycleaners and rug 
cleaners has been published by 
Malis & Worn, Inc., 
Chicago marketing consultants. 

Continued on page 85 


¢ xplaining 


advertising 


Caruso, 
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Continued from page 84 


Titled “How To Plan for 
Profit,” the booklet gives a mer- 
chandising and marketing guide 
to the service industries in the 
United States. It discusses and 
analyzes problems and opportu- 
nities in all phases of small and 
medium-sized business manage- 
ment, step by step, coordinat 
ing charts with the text. 

Caruso, Malis & Worn spe- 
cializes in service industries, of- 
fering a complete merchandis- 
ing and advertising service in 
addition to its market planning 
service. 


all A-24 springs for longer life 


company 


is being steamed on the 


machine 
the 


facturing Co., 16220 S., 
roa St., Gardena, Calif. 


Free copies of “How To Plan 
for Profit” may be obtained by 
writing Caruso, Malis & Worn 
300 W. Washington St., Chi 
cago 6, Ill 


Amber Sleeve Former 





More 
life are 
claimed for the 
Coat Machine 
made by the 


efficiency and longer 


two new features 
improved A-24 
Sleeve 


Ambe I 


Former, om 
Manutac- The 


lected as 


M.LL. 
the 


12 has 


most 


been se 
turing Co suitable 


The sleeve former is made of 
lightweight basswood with 
spun-nylon covers, now used on 


According to Harry H. Amber, 
president, the sleeve 
former will not cause the shoul- 
ders to droop while the garment 


coat 


For additional information on 
A-24 Coat Machine Sleeve 
Former, write to Amber Manu- 
Figue- 


equipment for the neighbor- Signal Promotes Raincote 
hood tailor and cleaner convert- 
ing to on-the-premises opera- 
tion, according to Rudolph J. 
Von Mumb, president of Conti- 
nental Cleaning Equipment 
Corp. 
The unit is a 30- to 35-pound 
load capacity self-contained 
package, and was selected by 
Mr. Von Mumb after he had 
investigated all available equip- 
ment, both in the United States 
and in several countries abroad. 
The M.I.L. 12 operates elec- 
trically, which, besides being 
clean, is most economical as no 
power or steam is wasted while 
the unit is idle, Mr. Von Mumb 


Promotional aids for spring 
said. The only requirements for 


water repellent services are be- 
ing offered to drycleaners by 
the Signal Chemical Manufac- 
turing Company with every or- 
der of Raincote water repellent. 

The display kit 
two different 
dow _ streamers, 


installation are two water lines 
and a power plug. The absence 
of vibration eliminates the need 
of a installation. The 


electrical equipment is 60 cycle 


concrete 


consists of 
and the controls are of low volt three-color 
button tags, 
newspaper mats and a counter 
display demonstration kit. 

According to Signal, Raincote 
is a new formulation to nullify 
the rewetting effect of deter- 
gent without requiring 
information on a This single- 
the M.I.L. 12, write to Ru- step treatment is said to reduce 
dolph J. Von Mumb, Conti 
nental Cleaning Equipment 
Corp., 218-54 Hempste ad Ave 
Queens Village 29, New York. 


win- 
age. 

extraction and 
drying cycle is about 
permitting 
completion of 


rhe cleaning, 
20 min and 
comfortable 


two 


utes, 
loads an 


hour or about 


we ek. 


For further 


3.000 pounds a 
residue 
separate rinse. 
labor cost, speed up the process 
and afford 100 
repellency. 


percent water 


taincote, the manufacturer 


Only UniMac Equipment Has the Profit Features that Assure 


SURVIVAL IN COIN OPERATION 


Rugged Construction Guarantees Years of Operation 


UniMac was the first equipment ever designed for self 
service laundries. In hundreds of installations original 
UniMac equipment is still operating profitably after 
more than 15 years. 


Today UniMac is the only practical heavy duty equip- 
ment for coin operation. It is engineered for trouble-free, 
profitable operation day after day, year after year. 


Customer Satisfaction Guarantees Years of Profits 


Only UniMac customers wash as they please: a few 
minutes for delicate fabrics, longer for heavily soiled 
articles. Only in UniMac can they do color tinting, starch- 
ing, and wash rugs, dust mops, quilts and spreads. 


UniMac’s 12-minute wash-rinse-extraction cycle 
is the fastest of any equipment. Only UniMac 
combines rinsing with extraction. Exclusive Jet- 
spray rinsing and 1725 RPM extraction are so 
thorough clothes dry in half the time necessary 
with other type equipment. 


UniMac customers get the cleanest, most economical 
wash in the shortest time. UniMac customers 
coming back! 


keep 


April, 1959 


Get the UniMac Facts 
WRITE TODAY, DEPT. N-49 


niAsac 
Company 


723 Ponce de Leon Place, N.E. 
Atlanta 6, Georgia 











NOW 
WOOL KNIT wear 


DYED 
ANY COLOR 


Almore Dye House offers you precision 


color dyeing of garments made of: 


Vicara 
Wool 
Gabardine 
Corduroy 


Alpaca 
Camel Hair 
Cashmere 
Nylon 


Velveteen Arnel 


and of course all garments made of 


any type of dyeable material 


KNIT GARMENTS: You can offer this profit- 
able and satisfying service to your customers 
in the full confidence that knit suits, dresses 
and sweaters which come back to you from 
Almore will be complimentary to you and of 
added value to your customers. 


Send KNIT WEAR and all other garments 
for dyeing to: 


DYE HOUSE 
DYEING is our ONLY Specialty 


4412 Wentworth Ave., Chicago 9, Ill. 


Leon Teichner, President 


continuously —o 
in ) memecr dyeing 


| Garment Overs \ 
aes GUILD \ 


1919 
ae of America 
_ amerks 


ae 


business name of 
undying 


fame 








idds, dilutes at room tempera- 
ture with either synthetic or 
petroleum solvents and is used 
it a | to 5 dilution for the “dip 
ind extract” method and 1 to 
10 for the “drip and drain” 
method 

For further information on 
Raincote and the 
naterial write Signal Chemical 
Manutacturing Co., In 5020 
Richmond Rd Bedford, Ohio. 


promotion 


New Spotting Kit 

R. R. Street & Co., Inc., Chi 
cago ill 
spotting kit containing eight un 
bre ikable, 
bottles 

Each bottle is imprinted with 
detailed instructions for its spe 


MMOUuUNCes i new 


polye thvk ne squeeze 


| 


ific formula, and each is read 


ily distinguished by a different 
color. Every bottle has a special 
spout of the type most adapt- 


able for its individual use 
cording to the maker. 
Street's reque sts that free kits 
« Obtained from jobbers’ sales 
men, and shipments are not to 
he requested trom the factory 


NEWS FROM THE ALLIED TRADES 


Continued from page 16 


Midland; Frank L. Larabee; ¢ 
\Il. Doscher and J]. A. Mazman 
in, New York; D. G. Arteberry 
St. Louis; Cliff Mort 
sales manager, Dow-Canada; R 
W Haeger Detroit W l 
Hardy, Chicago: W Seiler 
solvents field service supervisor 
] W Woods Los Ana le Ss ] 
F. Fowler IIL, Charlotte; W. J 
Keenan and ] I Bark Mid 
land | ( Wheeler, Houston; 
D. I McEwen, Boston. Kneel 
ing R M MeCarthy San 


solvents 


Francisco; I QO. Litherland 
New Orleans; F. R. Rice, Min 
neapolis Joe Sherk fom Chris 
tlansen industrial solvents prod- 
uct nanager Kenneth M 
Wildes, Chlor-Alkali sales man- 
ier: Dale Bryan 
Larry Boutchard 
product manager; F. H. Sellars 
Atlanta: W H Colgrove Chi 
cago: J. M. Kearns, Camden; 
Joseph Hardig, agency repre 

Mi Manus John and 


idvertising 
drvcleaning 


sentative 
Adams 


Davies-Young Awards Are Presented 


The McKague Chemical 
Company of Canada has been 
iwarded the 1958 jobber cita 
tion for the greatest increase in 
business during the vear by the 
Davies-Young Soap Company, 
Dayton, Ohio 

At the presentation, above, 
were left to right Harold 
\loore MekKague drycleaning 
sales managcer; Giles Mik Kague 
Morry 
Friedlander, Davies Young sales 
promotion manager, and Wick 


owner! ind president 


Green, general sales manager of 
Vickague 
Ken Robinson, Davies-Young 


Canadian sales representative, 
received the company’s “Buck 
of the Year” award from Mr. 
Friedlander for recording the 


largest sales volume and great- 


est vearly Increase In sales 


Signal Chemical Expands 
Sales Force 


A number of major changes 
have been announced in the ex- 
panding sales force of the Sig- 
nal Chemical Manufacturing 
Company of Bedford, Ohio. 

Newest member of the sales 
staff is Ed Edelmann, who is 
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Central area 
Ohio Michigan 


taking over the 
consisting of 
and Kentucky 

Dan Mazzi a recently ap 
pointed sales representative, has 
transterred to th Mid 
western territory 


been 
while Signal’s 
Southern area will be covered 
by James Parker 

Clifford 


the company in the 


Pratt will represent 
Mid-At 
Arthur 
named 
Northeast 
includes New 


lantic territory ind 
Nascarella has 
representative for the 
district 
York 
Joe Purcell Midwest 
les representative IS 


he en 
which 


former 
being 
Western di 
Ballard will 
Southwestern 


transferred to the 
Vision ind ( irl 
take ove! the 
territory 

All districts \ 
der the 


ontinue un 
direction 
Lorme, sales 


Chemical 


Hoyt Appoints Winterbottom 


EDMUND J. WINTERBOTTOM 
Edmund J. Winterbottom 
Ir., has been ippointed resident 
sales manager of the Hovt Man 
West 


been an 


WW alke - 


ufacturing Corporation 
port Mass it has 
Gordon 
director of sales 
A graduate of 
Mr. Winterbottom spent 


four vears selling insurance and 


HoOUnce d by 


Brown Uni 
versity 


four vears teaching English be 
fore taking up his position with 
Hoyt 

will include 
sale S ame \ sing problems 
Im connect with the com 
pany clair driers and 


hill I 


Detrex Expands Kentucky 
Plant 


Detrex Chemical ! 
Tri Detroit, Micl via m 


nounced i quarter million-dol 


| 
hal expansion pr rath 


Bowling Green, ky 
According to R. A 


pl int 


Kimett 


April, 1959 


Jr executive vice-president ot 
Detrex, this will 


proximately 25 


provide ap- 
percent addi- 
tional production space 

Work will begin immediately 
under a contract with Cunning- 
ham-Limp Company, designers, 


enginecrs ind builde rs 


Excelsior Appoints Stevens 


EVERETTE STEVENS 


verette Stevens has been 
ippointed sales and promotion 
manager for the manufacturing 
| national distribution divi 
Excelsior Machinery 
Detroit, Mich., it has 
been announced by W. B. ¢ ip 
lan Excelsior 


Mr. Stevens was pre 


atte 
sions of 


Companys 


pre sident 
iousls i 


for Excel 


field representative 
slor In his new « ipa itv he will 
direct the 


Wie sales toree ne 


ictivities of the grow 
connection 
with the distribution of an ex 
| inding line of specialty equip 
ment for the drvcleaning in 
dustry. In addition, Mr. Stey 


ens will supervise and direct 


periodic sales 


( linic s 
for Ex 


ithons ind 


regular 


| 
tid 


ct lsior iobber orvanil 


their stalls 


tramming seminars 


Diamond Advances Ryan 


JEROME A. RYAN 


Jerome \ 
ippointed assistant manager of 
solvent sales, Chlorinated Prod- 


Ry in has been 








OMCO 
The Water Heater 


engineered to give you 


More Hot Water Per Dollar! 


Here is a superior water 
heater designed especially for 
commercial installations where 
trouble-free hot water opera 
tion 18 a must 

Quick 


more hot water and internal 


recovery provides 
flue design gives economy of 
operation, The tank design 
combines strength with dur 
ability. The heater is hot | 
dipped galvanized inside and | 
out, including tubes, for rust 
and corrosion-free perform. 
ance. 

The unit is automatically 
controlled with General Con 
trols, Easy access is provided 


to both controls and burner. 


RATINGS: 
COMCO 900 900,000 BTU 
COmMCO 700 680,000 BTU 
COMCO 500 500,000 BTU 
COMCO 260 2 000 BTU 


One Year Unconditional 
GUARANTEE, 
Four-year Prorated 
Approved by AGA & ASME 


Laboratories 


Save Money in Your Coin-Op Store 


Quick Way 


Prefabricated pipe and electrical unit 


installation for coin-op stores and 
laundromats Completely 
with Marlite for long life and ease of 


cleaning. U.L. Approved 


ene losed 


Sold only through Authorized Jobbers 


Eastern Representative: Henry O. Norton, 
518 Prescott Rd., Merion Station, Pa 


Jobbers write today for details 


COMMERCIAL HEATER CO., INC. 


648 N. CALHOUN BOX 4525 FORT WORTH 6, TEXAS 






































So SNS 8 8S ewe SSO WSS Se Vases SSC Ss GS 
FAMOUS pended 
Leather 
for a quarter 
Dyes and 
. . 
of a Century Finishes 
‘As a superior drycleaner you must assume responsibility for the 
suede and leather garments vou accept from your customers. 
DO YOU THINK YOU CAN QUALIFY to be a suede, leather WOULD YOU LIKE TO BE a suede, leather and glove 
ind glove cleaner and refinisher? cleaner and refinisher? 
Do you have the proper equipment and solvent that If you are sincerely interested in adding this highly 
will permit you to clean and refinish suede and leather? skilled sideline to your business you can do it easily 
if you don’t clean suede and leather garments cor Simply send for a questionnaire in order to determine 
rectly you can never finish them, no matter what dyes your eligibility to handle suede and leather in your plant 
or dressings you use You will also be interested in our “on the job” training 
Is your cleaning room properly set up for suede and which is held, at any time, in our Chicago plant. Ad 
leather cleaning? Recent design changes in washers, plus vance reservations are necessary 
harged soivent cleaning have been very beneficial to During July and August we will conduct a suede and 
cleaners when working on fabrics, But some of these leather school. Classes will be both practical (on the job) 
changes have eliminated the possibility of properly proc and theoretical 
essing and cleaning suede and leather We suggest you qualify your plant and make reserva 
We can show you exactly what equipment you need tions well in advance. If you qualify there will be no 
to turn out quality. The kind of work that parallels charge for this course. Only qualified plant personnel 
our other services will be accepted. Classes limited to 10 pupils per week 
KIRKPATRICK SPECIALTIES CO. 
7320 Melrose Avenue, 1731 West Fulton Street, 
Los Angeles, California Chicago, Illinois 
ucts Division of Diamond Alkali for leading | S. appliance and Metallurgy in 1948 and his Signal Adds Lund 
Company, Cleveland, Ohio, it) manufacturers and was former M.B.A. from the Harvard Grad- 
has been announced by L. P ice-president and director of uate School of Business Admin- 
Scoville eneral manager of uirketing for a large Chicago istration in 1953 
the di lvertising agency Before joining Wallerstein, 
In his new post Mr. Ryan will Mr. Hoelscher was affiliated 
assist C, W, Wheeler, manager with major oil and = sulphu 
ot ale for a produ ed Wallerstein Appoints companies 
im the company’s Giece plamMs so. thee 
in Ohi West Virginia and 
Pexa 
Mr. Ryan is a graduate of the Four New U-San-O 
University of Alabama He Salesmen 
joined Diamond in 1954 after awn Mothpr: eftae Cons 
gaining experience for several pany, St. Louis, Mo., has an- 
years in the technical sak scry 
ice field nounced the appointment of 
four new sales representatives 
in accordance with its current 
Elect Divco-Wayne U-San-O expansion program 
Soleemnan William Winer will represent H. H. LUND 
the company in Maine, New 
Raymond E. Miller has been Hampshire Vermont, Massa The Signal Chemical Manu- 
elected vice-president of mat chusetts, Rhode Island and facturing Company, Bedford, 
keting and sales of Divco Connecticut, His headquarters Ohio, has announced the addi- 
Wayne Corporation, it has been will be in Canton, Mass tion of H. H. Lund to its tech- 
announced by Newton Glekel, Carl Blesch will cover the nical and research staff. He will 
president state of Wisconsin, operating be engaged in developing and 
In his new position Mr, Mil out of Milwaukee improving chemical products 
ler will be responsible for sales JAMES W. HOELSCHER Norman Bishop will be repre- for the drycleaning industry. 
and marketing of Divco senting the company in Mis- Mr. Lund comes to Signal 
Wayne's specialized automotive James W. Hoelscher has been souri, Iowa, Nebraska. Minne Chemical with 20 years experi- 
and electronic products ippointed manager of market sota, Kansas and part of Texas. ence in analytical, research and 
A graduate of Newspaper In- research for the Wallerstein Elden H Al) Riter of New- development laboratories, He 
stitute of America and Alex- Company, New York, N. Y., a ton, Kans., will handle the also holds a degree from Wis- 
ander Hamilton Institute, Mr. cording to an announcement states of Oklahoma, New Mex-  consin State University and has 
Miller served with the U, S. from the company ico, Arizona, California, Nevada, furthered his studies at North- 
Air Force during World Wat Mr. Hoelscher received his Oregon, Washington, Idaho, western University, the Univer- 
Il. He subsequently organized B.S. in mining engineering from Colorado, Montana, Wyoming, sity of Chicago and Illinois In- 
marketing and sales promotion the Missouri School of Mines Utah and sections of Texas stitute of Technology. 
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Butler Salesmen Preview Air Press 


The new Butler Fabric-Feel 
patent pending) air press was 
recently Butler 
salesmen during a regional sales 
meeting at Kansas City 
The one-day 
strated the air 
features operation of the 
unit detailed 
of the working parts 


previewed by 


clinic demon- 


press covering 
and 
with description 

A similar 
meeting was held in Chicago. 

Attending the Kansas City 
meeting, were, left to 
right: Andy Rosenquist, Charlie 
Briner, Ary de Cunha, 
Rhoda, Harmon 
Cozad, Noel 


above, 


Vernon 
Partin, Dale 
Coope rider, 


Charlie “Ritsch, 

Schlemon, 

Don Dunn, Larry 
In Los 


Herb Yates, 
Don Tipps, 
Kratofil 

Angeles the Fabric- 
Feel press was introduced at a 


George 


Goss-Jewett sales 
representatives, presided 
by D. Tamietti, sales manager 
and C. D. Baxstresser. 
president. The 
cluded working sessions 
Mr. Schlemon, Butler's 
and finishing consultant. 

For further 


meeting tor 


over 


vice 
meeting in 
with 


press 


information on 
the new air press, write Butler 
Manufacturing Co., 7400 E. 
13th St., Kansas City 26, Mo. 





PLACES 





Drive-In Cleaners has 
been established on Third St. 
and Whitmore Ave.. Ceres, 
Calif... by Harvey Ward, The 
firm also has a bran h in Em- 
pire 


Modern 


New Method Cleaners, 939 E. 
Colfax Ave., Denver, Colo., re- 
cently marked the beginning of 
its fiftieth year 


Chula Vista (Calif.) Cleaners 
has opened a branch in the 
Country Club Square Shopping 
Center at Hilltop Dr. and Na 
ples St. The firm is owned by 
Jack and Joan Blair 


Construction is under way on 
1 new general administrative of 
fice at New Fashion Cleaners 
and Shirt Laundry, 10033 E 
Colfax Ave.. Aurora, Colo. One 
thousand square feet of space is 
also being added to the firm’s 
drive-in plant on E. First Ave 
and Adams St. in the Cherry 
Creek shopping district. 


and Laun- 
Colo : has 


Gigantic Cleaners 
dry ot Denver, 
opened a new $60,000 plant in 
the Lakeside Shopping Center. 
This is one of eight in the met 
ropolitan area. 
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PEOPLE AND 


Mr. and Mrs, B. B. 
have leased Hubbs 
Fort Stockton, Tex., 
Hubbs. 


Huckabay 
Cleaners, 


from Jack 


Barbara and Phil Jacobson 
have announced the opening of 
Supreme Cleaners, 21013 Sher 
man Way, Canoga Park, Calif 


Jack Bugdanowitz, president of 
Dependable Cleaners. Inc . 
Denver, Colo., has announced 
plans for the construction of a 
new branch in the Bear Valley 
Shopping Center, S. Sheridan 
Blvd. and W. Hampton Ave 


Modern Cleaners of Placerville, 
Calif., has opened a unit on 
Laurel St. and Highway 50 in 
Pollock Pines 


El Monte (Calif.) Cleaners has 
been opened in the new El 
Monte Square, Chestnut Ave 
and Clayton Rd., by Mr 
Mrs. James Heflin 


and 


Hammons Cleaners, 8226 Men- 
aul, N. E., Albuquerque, N. M., 
has opened an establishment in 
the Princess Jeanne Shopping 
Center, Eubank and Constitu 
tion, N. E. Edward V. Ham 


mons is the owner 


») 


ECONOMY 
HANGING SCALE 


Ideal Scale for selling service by 
weight. Heavy gauge metal basket. 
Attractive scale graduated to pounds 
and half pounds. Approved by Dept. 
of Weights and Measures. Capacity 
up to 100 Ibs. 


Scale and basket as shown $39.75 
With stand add .. $15.00 
Scale alone $18.00 


Basket alone $22.00 


PRE-SPOTTING MOISTURE GUN ........ 


STANDARD 
a SCALE BASKET 


16” x 18” x 32” heavy 
gauge steel wire basket 
with removable plastic liner. 
Capacity 60 Ibs. Steel car- 
riage with 3” ball bearing 
casters, Weight figures are 
reflected in magnifying mir- 
ror and plainly visible with- 
out stooping. $69.50 


Replacement Liner 


$ 4.95 


$12.95 


Interchangeable nozzle and brush. Suction hose and check valve. Pre- 
heats chemicals. Ideal for sizing. Fits any spotting board. 


PRE- 





SPOTTING 
UNIT 


Moisture 
Gun 
Steam Valve 


Foot Pedal 
with Chain 
Complete <». 1 or ae 
$23.95 OF 


CHECK VALVE KEEPS 
MOWSTURE LIME PRIMED 
—y? OO MOT USE AMY CHEMICAL (MN SOLUTION 

THAT WILL DETERIORATE ROBBER 


WOOD INSULATOR 





For Cissell Sleever. Protects and trebles the life of sleeve bag. Fits 


into and shapes shoulder without puffing or padding 


immediate 


steam with completely diffused moisture. Cuts bag costs 50 % 


Complete with Collar, Only ......$3.45 


Sold through all Drycleaning & Laundry Jobbers. 


NEWHOUSE SPECIALTY CO., INC. 


3827 San Fernando Road, Giendale 4, Calif. 
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MODERNIZE WITH 
COUNTER RACKS 


ers LEATHER s SUEDE 


~— S 


»peeds heck-out Keep 
JL . prevents damage to bags 
no A igang Mais Expertly CLEANED, DYED 
\ onstruction strong, pol P y / 
shed chrome plated steel 
a. om | as with cast aluminum Rounded Yo “ and REFINISHED 
base Special set-screw in Yoke Wont 4 


» | 
base keeps hook in position Tear Plastic 


prevents rod trom turning 






Round Base $4.50 ea. 


... at LOWEST 
WHOLESALE PRICES 
* Jackets * Coats 


* Gloves and every- 
thing in Leather 





Tray Base $5.50 ea. 


Floor Base $4.95 ea. 


Pi 
bf 
@ PORTABLE BAGGER 


Handy, fast-action, portable bagqger takes minimum 
space Foot-pedal operation. Raises and lowers to 
y height desired Silent cushioned stop Light 





weight. Sturdy construction. Attractive finish. Han Prompt Service 
dies any size bog pooper or plast Smooth Anywhere in U. s. A. 
rounded yoke will not tear plast 
P i . . 
an Sees ee wae SEND FOR COMPLETE DETAILS: Price lists, labels, 
See Your Jobber For These Other KD Products order blanks and advertising geen 
New! KD Quick Bagger — Roll Plastic Bog Moker ee 
KD KAR BAR . KD Little Joe Pi: se 4 h Ti 
Numbering Outfits @ identification Tags and Systems | @ ouUTI —_: 














J La nance | 7606 CARNEGIE AVE. 


- “VEC.INAVIC Write ie CLEVELAND 3, OHIO 
KEYES-DAVIS for ‘ DYE HOUSE 7 


MPaANY ( 


UTah 1-0898 





Battle Creek, Michigan 





Mr. and Mrs, Dick Parker and Consolidated Cleaners & Laun- 








\I i M Charl Green derer wned by Jack and Eli 
1 B Square Cit Bariteau, has been opened in 
1s ( tied 1d nM) Calif tiv Hamilton Plaza Shopping 
from Nis Bonnie Dude Live Center, Hamilton Ave and San 
tablisl ent ha branche n lose-I Catos Rd Campbell 
| i] rl ' ( if 
Ed Oleschuk has opened a dry- Fry as vice-president and assist 
cleaning establishment on Main unt general manager, and T. W 
St. in Rainy River, Ont Terry Morris as sales man 
igel 
Sun Valley Cleaners has been _ 
opened by Bill Pratt in Me- Saltsman Cleaners and Tailors, 
Bride. B. ¢ 26 Ainslie St N.. Galt, Ont 
has opened Galt Shirt Laundry. 
° . } ) 4 s \ ‘« S; s ‘ 
: New drycleaning equipment has he owner i lax Saltsman 
Walhalla (N. D.) Drv Cleaners nee 53, is also vice-presi heen installed ot Hill lop Nios 
has been opened | Joe Mur lent of the Suede ind Leather \fodern Dry Cleaners, Grand Economy Dry Cleaners, Wood- 
phy Refinishers of America Falls, Nfld. Roy Baker is the stock, Ont formerly operated 
proprictor by Lorne Steeves, has been 
A. P. (Art) Weinkauf, owner of Kellogg's Pantorium Drive-In taken over by H. B. Bartlett 
Cotta Cyt Ore Cleaner Cleaners has been moved t = 5 ind will be located in the Bart 
vill Op Econo-Wash nd newls comy eted buildin it An pe eae a wae ey re- Jett Bldg. on Main St 
Spot Cleaner i radi t i SI6 W Main St Centralia cently at teen are, Grycican 
~ ing establishment in Hinton, ’ : 
re nt announcement Wash Luar Kellogg. owner! Ne | ‘le: , . > 
Alta. The concern is one of ew drycleaning equipment 
raduate f the NID even owned by Fabric Care has been installed at Aida 
Harold —_ president of Reed Associates Ltd Cleaners, Stoufville, Ont 
Clean | N. D 


New drycleaning equipment 


tor the | ist 20 year tur ed has been installed at West Linn plans have been announced for M and M Cleaners, Oromocto, 
! the nanage nent t R Cleanet Ore aT C ty Ore construction of a drvcleaning N. B., will occupy space in a 
ind | ndsey ‘ i“ in operate Butt Kt pf is the owner plant at 148 Craig St Vancou shopping center under con 
1 new travel agency. Mr, Reed ver. B. C.. for G. A. Fowler struction 
cretary of t th Dakot 
Laundry and Cleaners Associa- Hugo Ford has purchased Ford 


tion and past president of the Cleaners, Redmond, Ore., from Swan_ Bros, Ltd., drvcleaning A one-story addition is to be 
North and South Dakota Drv Bend Troy Laundry. Mr. Ford and dyeing establishment, Van- constructed at Brookshire Clean- 
Cleane Association. Mr. Lind had formerly owned the estab ouver, B. ( has announced ers, located on Boyd St., Ot- 
e’ e-president f Reed lishment the appointment of Victor C. tawa, Ont 
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GAS BOILERS OIL BOILERS 


Vertical tubular Vertical tubular 
Vertical flueless Vertical flueless 
Portable horizontal Portable horizontal 
Fully automatic units including boiler feed or complete 
return systems. All boilers ASME Code & National Board. 


Specializing in boilers for the garment 
and cleaning trades since 1916. 


Over 10 sq. ft. heating surface per H. P. all sizes of HRT's. 


P. M. Lattner Mfg. Co. Cedar Rapids, lowa 


Dealers & Distributors most everywhere 











NORTH CENTRAL 


Robert Stone has been appoint- Calumet Cleaners has an- 


ed general manager of Ross nounced the opening of a new REVOLUTIONARY NEW 
Cleaners, 21 W. State St., Co- drive-in at 11059 Halsted, Chi 


lumbus, Ohio, and Myer “Red” cago, Ill SOLVENT PUMP UNIT 
—— vane —— so 
tion move announced by _ the 
company. The firm, which is 


Transfers solvent to cleaning machine automatically! This complete 
4 grand opening was held re- portable, electric unit installs in less than 15 minutes, without special 
¢ . 
cently by Morry Hirshman at ools. Price of $87.50 includes 8° of solvent-resistant hose. Made by 
UNITED—your guorantee of quality! See your nearest dealer, or write 


Flair Cleaners, located in the 


my ap = cc 10 loca, Roseland Shopping Plaza, 115th UN ITED BRASS WORKS, INC. 
Sa iS ‘ om i s ’10C% ., BB ce “J 
GOEMMG J. «= RANDLEMA 


and Mic higan, Chic ago, I] N, N. Cc. 


thons 


One Hour Fashion Award Dry by 


Ray A. Bevington has opened Cleaners end Shit lLeundn 


Bevy’s Drive-In Dry Cleaners | 
Ss Ss sti st ent to 
alt Gilet. © onindioy in tha Case the first establishmen ld ¢ 


“ - open at the new Park Plaza 
ror ig ong | my * ariel oo Shopping Center, Manitowoc AMERICA’S LEADING OPEN-END WASHER 
je smaieiedl au” Showin Wis. Owners of the firm are 
een associatec i a es 


Young Soap Co. of Dayton for D- E. Beduhn and D, N, Fuller ~~ THE WISE ONES OWN... 


over 17 vears as a field tech 
nician and salesman covering Quality Cleaners, 1305 Wood- Vizahette 
Ohio, and in his earlier vears, side Ave.. Essexvill Mich 
western Pennsylvania and Mich has announced the opening ot ; 
gan it branch at 508 Salzburg Ave 

in Salzburg The owners ire . en 
An addition has been construct- Mr. and Mrs, Walter Rufl WASHETTE—the choice of ex 
ed it Delano Minn Drs perienced successful, up-to-the 
Cleaners, owned by Mr. and New drycleaning equipment minute commercial laundry 
Mrs. William Racklifle, to house has been installed at Lake operators 
new shirt finishing equipment, Cleaners, Woodlake, Minn WASHETTE—completely flex 

ible, hand'es all washing jobs 


Profits go up! 
Costs go down! 


large of small! 
WASHETTE—higher production 
turns out more work faster 
more uniformly clean 
WASHETTE—low original cost 
N re) R T H E 7.¥ 4 less maintenance, rugged stain 
less steel construction 
Only WASHETTE offers complete 
line pedestal and cabinet models 
sizes 25, 50, 75, 100 Ib. Automatic 
Fox Cleaners has moved to its ters on Federal St.. has another with supply injector, semi-automatic, 
new modern drive-in at 7339 unit at 807 Dalton Ave in manual, and automati-< 
Elmwood Ave Philadelphia, Coltsvill Write for FREE brochure 
Pa. Eugene Fox, son of the WASHERS - EXTRACTORS 
owner, Is vice-pre sident and ( ooperstown (N. Y.) Drv ( —— DRY TUMBLERS 1 


general manage! 
eneral manage ers. Inc has been inc orporate d 48-Hour Shipment on all Standard Models 


by Robert E, Guiney and John 
Stetson Dry Cleaners, owned M. Potrikus. The firm’s former 
by Earl W. Stetson, has opened establishment on Main St. was 
its second branch. on Elm St. de stroved in a $100.000 fire last 4301 S. Fitzhugh ern Dallas 10, Texas 


and Stratford Ave., Pittsfield, November. Mr. Guiney will 
Mass. The firm, with headquar- serve as president and vice 
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SHIRT LAUNDERING 


TIME SAVERS, INC. WRITE TO US 
8) 79 WALN Teeer MON aie NEw teste 


FOR FULL DETAILS! 


Dept. N 


STORAGE VAULT, FUR AND 
SYNTHETIC CLEANING SUPPLIES 


Haertel’s Storage Vault and Fur cleaning supplies 
put added profits in your till 


@ FUR SHEEN CLEANER for furs and pile coats 
@ POLAR SHEEN process for finishing 
@ FUR CLENE cleaning fluid 

@ TRI-EX FUMIGANT 


and cleaning bags * sponges « carding brushes « coat hangers 
* garment number guides * storage boxes + button covers * 


garment tags * storage receipts * and a complete advertising kit 


WALTER HAERTEL COMPANY 


2840 Fourth Avenue South, Minneapolis 8, Minnesota 


GARMENT RETAINER 


An Inexpensive, Deluxe Service 
that brings in customers 
Maintains lapel roll with a “just 
off the press look 
any style coat. Brings customers 
back for Send for 
sample 





new 
Easy to use 


more tree 


ORDER TODAY OR ASK 
YOUR JOBBER 


Jobbers send for attractive 
box display. 


Coat Retainer (o. 


Pat. 2641390 
137 Haggin St., San Antonio 10, Texas ss 














b SNE Sots Seer ven cceeeeeee 


TRIPL-SAFE GRID PLATE |!- "er: er 
Masters ANY Fabric \3. Napped surface 
The Grid Plate 

that CAN'T 
make a mistake 





Single Plates 
still only 
under 46” 
over 46” 


mushroom 


under 46” 

over 46” $38.75 

mushroom $21.75 
from your jobber 


$29.75 





$12.50 








GROSS STAR TRIPL 
MFO 
L. BEHRSTOCK CO 
1708 S. STATE ST. CHICAGO 16, ILL 


PATENT 
APPL'D FOR 


WITH BUILT-IN &d 
STEAM FILTER 





TIME SAVERS 
13 STYLES 


MOBILE SHIRT SORTING- 
UNITS 
HX FIT EVERY SIZE PLANT /~/ 
WEVERY SYSTEM 
* EVERY LAYOUT 
WEVERY BUDGET Bx 





Js 
— 


TIME SAVERS, INC. WRITE Ti 


FOR FULL DETAILS! 


Dept. N 
and Mr. Potrikus, 


and treasurer. 


New Wilmington (Pa.) Clean- 
ers, owned by Lloyd Davis, was 
gutted by fire recently. 


pre sident, 
secretary 


4 grand opening was held re- 
cently at Sarni Cleaners’ new 
drive-in unit at 2060 Common- 
wealth Ave., Auburndale, Mass. 
Miss Massachusetts (Patricia 
Nordling) officiated at the cele- 
bration 131 


Paris Cleaners, 143 Main 
Ridgway, Pa., recently cele- 
brated its twenty-fifth anni- 
versary. Arthur and Ambrosine 
Paris established the business at 
Main St 


St., 


Linton Cleaners has been moved Leonard G. Mullin, owner of 
new location at Fifth St. Mullin’s Dry Cleaning & Laun- 
and Graham Ave., Winston- dry on Main St., Cynthiana, 
Salem, N. C Ky.. is constructing a building 
on Court St. to house Mullin’s 
Wash & Dry, featuring 
operated equipment 


to a 


com 


Ky., re- 


twenty 


Bond Cleaners, Paris, 
cently celebrated _ its 
fifth anniversary. W. D. Shriv- 
er, founder of the firm, retired A grand opening was held re- 
from the business in 1956, sell- cently at Swiss Drive-In Clean- 
ing it to his two sons, Joe and ers’ new headquarters, 800 W 
Larry Powell St., Dothan, Ala. The 
firm is owned by Hansel Kirk 
Charley Dixon, proprietor of land 
Westside Cleaners, Gretna, La., 
has opened Launderama, fea- Town Cleaners, Denton, Md., 
turing coin-operated equip- has just completed installation 
ment, at 2041 Lafayette St of new equipment, according 
to Marvin Chambers, owner 
Master Cleaners of Columbia, 
S. C., recently opened a new One Hour Cleaners has been 
establishment at 3351 Forest opened on Broad St., Brevard, 
Dr. Leon Cooper, Jr., is the N. C., according to a recent an 
manager nouncement 


OBITUARIES 


John Emile, 35, Southeastern district sales manager of Forse 
Corporation, Anderson, Indiana, and Ray Solomon, 31, vice- 
president and sales manager, died as the result of an air- 
plane crash at Anderson on January 13. Mr. Emile and the 
pilot were killed instantly and Mr. Solomon died of burns 
several hours later 

Mr. Emile was a native of Jacksonville, Florida. In 1945 
he moved to Miami and opened one of the first service-type 
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Are YOU missing 
this juicy 


volume 


There's BIG PROFIT in 


DYEING tire 


GENERAL 


No investment. No over- 
head. Extra custome: 
satisfaction and good 
will. 25 years growing 
nationwide service, all 
under one roof. All 
work fully guaranteed. 


7 Profit-making Extras for YOU! 


1. DYEING—garments and household goods—fully or semi-finished 

2. RUGS—cleaned, dyed, finished. Any size rug or carpet, any grade of finish 
RE-WEAVING— invisible repairs of cuts 

4. LEATHER—suede and leather cleaning, dyeing, finishing 

5. STORAGE—refrigerated 

6. PILLOWS—cleaned and renovated—fluffed, sterilized, deodorized 


tears, burns, moth damage 


moisture-controlled vaults for furs, woolens 


FURS—cleaned and revitalized by furrier method. Not drycleaned 


FREE! Write today for handsome 
brochure and confidential whole- 
sale prices 


AL, 


SE UNIT 


818 DORMAN ST., INDIANAPOLIS, IND. 


ming © 


launderettes in the area. Surviving are his wife and daugh- 
tel 

Mr. Solomon joined the Forse organization in March 1955 
as national sales manager, and later that year was advanced 
to vice-president. He served in the U. S. Navy, and following 
first for Conlon-Moore 


Corporation and then for Gerber Enterprises, both of Chi 


his discharge Was sales manager, 
cago. Before joining Forse, he occupied a top sales post for 
the Norge Division of Borg-Warner Corporation 


are his wife and two sons 


Surviving 


Paul Marcus, first president of the statewide Neighborhood 
New York, died on January 21, 1959 
Mr. Marcus fell victim to a disease which slowly robs the 
He Was a board Ine mbe I and 


NCA for 


Cleaners Associations 


sufferer of the use of his limbs 
officer of the New York City many years 
Max Neumark, president of Illinois Cleaners & Dyers, Inc 
St. Charles, Illinois, died Mr. Neumark was a 
charter member of the West Suburban Cleaners and Dyers 
Association and was its president from 1938-39. He was an 
Odd 


his wife, two sons and a daughter 


recently, 


active member of Fellows and Masons. Surviving are 


Eugene (Gene) S. Weil, well-known allied tradesman, died 
in Miami on February 25. Mi 


corporators of G. $ 


Weil, one of the original in 
Robins & Company of St 
vice-president of the firm at the time of his passing. He was 
LCATA Major Distributors Committee and 
District Committee No. VII. He was 
also a member of the Associated Drug and Chemical Indus 
trv of Missouri, St. Louis Section of the 
Society, Alpha Chi Sigma, St 
Athletic 


viving are his wite 


Louis, was 


a member of 


general chairman of 


American Chemical 
Louis Electroplaters Society 
Club. Sur- 


Missouri Club and Westwood Country 


two sons and a daughter 
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NOW—YEAR ROUND SOLVENT TEMPERATURE 
CONTROL for synthetic or petroleum units 
WITH THE NEW IMPROVED BENTON SOL-TEMP* 


ONE MINNEAPOLIS . HONEYWELL 
DUAL MERCURY SWITCH GIVES A 
3 DEGREE VARIATION AT THE DE 
SIRED SET TEMPERATURE 2 











HOLDS ANY TEMPERATURE AT A SET 
POINT WITHIN ONE AND A HALF 
DEGREES THE YEAR ROUND 


ELIMINATES 


human error 

color bleeding 
stubborn heat wrinkles 
shrinkage in washer 


Electric Controls 
$465.00* 


*Does not include refrigerant 
compressor 


AVAILABLE NOW in 
plete unit including 
Bush's Brunner-Metic 
ant Compressor 


REDUCES 


sizing destruction 

fire, explosion hazard 
com- 
Dunham- 
Refriger- 


solvent discoloration 
many filter problems 


operator illness, discomfort 
from fumes 
Jobber Inquiries Invited 


SATISFIED USERS Many Good Territories Open 


MISSISSIPPI STATE COLLEGE LAUNDRY, Starkville, 
LANDERS LAUNDRY & CLEANERS, Atlanta, Ga 
DOMESTIC LAUNDRY, Gadsden, Ala 


For more information WRITE or phone Alpine 1-8141 


BENTON SOL-TEMP CO. 


2322 12th Ave. North, Birmingham, Alabama 


*Patent Pending 


ANNUAL CONVENTIONS 


Miss 


4 


April 10, 11 Dry 


Cleaners 


12—North Dakota Laundry and 
Plainsman Hotel, Williston 


and 
Association 


April 25 and 26—Connecticut Launderers & Cleaners Asso- 
ciation, Inc., Hotel Statler, Hartford 


April 30, May | and 2—Pacific Northwest Launderers and 
Dry Ridpath Hotel, Spokane, 
Washington 


Cleaners Association, 


May 14, 15 and 16—Idaho Launderers and Cleaners Asso 


ciation, Rogerson Hotel, Twin Falls 


June 6 and 7—Southern Laundry and Cleaners Association, 
Holiday Inn, Memphis, Tennessee 

June 17 and 1S—North Carolina Association of Launderers 

Inc Robert E Lee Hotel. Winston 


and Cleaners, 


Salem 


June 19 and 20—West Virginia Launderers & Drycleaners 
Assoc lation, Bec kley 


June 19, 20 and 
Claremont Hotel 


21—California Drycleaners Association, 


Be rke ley 


August 21, 22 and 23—Georgia Launderers and Cleaners 


Association, Inc., Atlanta Biltmore Hotel, Atlanta. 


September 24, 25 and 26—New York State Launderers & 


Cleaners Association. Scaroon Manor, Schroon Lake 





NATIONAL MARKET PLACE 


Where Buyers and Sellers Meet 








10¢ a word for the first insertion and 8¢ a word for each subsequent, 


insertion of the same ad. Advertisements set 
or bold face type |5¢ 


quent 


consecutive in capitals 


a word, first insertion; 10¢ a word for subse 
consecutive insertion. Minimum charge 
Wanted ads 
4¢ a word for each subsequent 


$1.00 


double these rates 


$2.00 (new or repeat) 
Help Wanted and Situations 5¢ a word for first inser 
tion consecutive insertion of same ad 


Minimum charge (new or repeat). Capitals or bold face type 


Add five words if answers are to come to a box number to be for 


warded by us. Be sure to write your copy, name and address plainly. 
Advertisements in this department must be in our hands NOT LATER 
THAN THE 10th OF THE PRECEDING MONTH 


Cash must accompany all orders for advertisements in our classified 
columns. No book accounts can be opened, as the low charge made 
does not permit this expense. 

Rates for classified advertising are net. Classified advertising is not 
commissionable 





Mail Your Replies to Box Numbers to National Cleaner & Dyer, 305 E. 45th St., New York 17, N. Y. 








CLEANING PLANTS FOR SALE 





SOLVENT PLANT DOING $250,000 IN 1958 (WITH SHIRT LAUNDRY 
ONLY) IN BUSINESS TWENTY-NINE YEARS BEST REPUTATION IN 
TOWN. GETTING $1.50 FOR MEN'S SUITS AND PLAIN DRESSES. HAVE 
TO RETIRE. SIX ROUTES, SIX STORES, REQUIRES $35,000 CASH. BAL- 
ANCE CAN BE ARRANGED. ADDRESS: Box 8710, NATIONAL 
CLEANER & DYER 2 


jairyland—Greer 


Ideal _ t for iple t erate wi minimum of helt 
ana ; J I A 


M 


equipment aione 


w askir ated. ADDRESS 


NATIONAL CLEANER & DYER 


FOR SALE 


FOR SALE: Mods thet eaning plant tod is 
: sles $¢ A ew synthetic equipment. Wi 
ADDRESS: 8 NATIONAL CLEANER & DYER 


FOR SALE 
int lot next $ Write for more det 
1. ADDRESS: 8 NATIONAL CLEANER & DYER 

CENTRAL ILLINOIS: ONLY PLANT IN TOWN OF 1,500 POPULATION 
ESTABLISHED 14 YEARS, SAME OWNER. REAL ESTATE OPTIONAL 
DOING $12,000. OWNER HAS OTHER INTERESTS. ADDRESS: Box 8763, 
NATIONAL CLEANER & DYER 


Mostly i ar i J diz ye ¥y. ideal for i 
ADDRESS 


we . - p $ 


NATIONAL CLEANER & DYER 


nt mplete, « I ed t A ish-and 
thwe 
, : ts 


NATIONAL CLEANER & DYER 


iple 


ADDRESS: 8 


urea. Last yea jr $7° Approxi 
nd ry $1.2 basic f{ € e route. Wit! r wilt 
é estate ncij ADDRESS: Box NATIONAL CLEAN- 
ER & DYER 2 
" t ma Maryla t west Baltimore establishe 3% 
year wre etir +. ADDRESS: 8B NATIONAL CLEANER & 
DYER 
CALIFORNIA: IN THE SUNNY SAN JOAQUIN VALLEY. We 
pe plant anitone tranchise JrOW y towr farmur 
I t time n the market. Owns ret y trom busine 
mate 71 eceip! $4 family L 1 
ranged $1 per month. Fu ADDRESS 
TIONAL CLEANER & DYER 


94 


PHOENIX, ARIZONA—Synthetic drycleaning plant, Detrex-Coronet, 
established 3 years. $19,000—terms. ADDRESS: Box 8769, NATIONAL 
CLEANER & DYER. 2 


Gross 
rice of equipment and machin 
37 years. Write P. O 
8770-2 


Finest plant in growing city of 20,000. Two locations 
ver $50,00¢ 
out $35,00 


Poplar Bluff 


cleaning 
Will sell for replacement fF 
Owner wishes to retire after 


Missouri 


ery at 


Box 206 


MIAMI, FLORIDA. PETROLEUM PLANT. YEARLY VOLUME $75,000. 
LONG-TERM LEASE PROPERTY. ASKING $75,000. ADDRESS: Box 8779, 
NATIONAL CLEANER & DYER. 2 
CONNECTICUT: plant and shirt laundry, Gross 
$35,000. 1956 truck. Drive-in only. Plant in town of 5,000. Personal rea 

ns for selling. Make offer. ADDRESS: Box 8780, NATIONAL CLEANER 
& DYER 2 


Complete synthetic 


WESTERN MONTANA—Modern solvent plant in growing town, $20,000 
Couple can net $9,000. Cas! $13,000. ADDRESS 


NATIONAL CLEANER & DYER. 2 


jross sales 


Box 8781 


necessary 


Arizona. Long-estak 
increase. 1958 gross 
yne-half down, or $14,000 cash. Owner 


NATIONAL CLEANER & DYER. 2 


mplete solvent plant. Ideal location in northerr 


ished, lucrative busines with tential for 
$26,00 Selling price $15,000, 


ADDRESS: Box 8782 


high f 


retiring 


Owner 


with conductivity 


uthern Michigan drive-in petroleun lant at shirt laundry 


ng Up-t jate equipment! with 4 ; systen 
Selling price $15,000 


ADDRESS: Box 


washer-extractor machine 
Long lease n building. Near 


NATIONAL CLEANER & DYER. 


j center 


ideal situatior 


n small 


r 12 ,olorad 
8790-2 


PHILADELPHIA, PETROLEUM PLANT, HOFFMAN MACHINERY 4 year 
i, BOILER 30 HP. 1 year old GROSS BUSINESS 
$55,000. 2 8791-2 


established 13 years 


buildings with apartments. TOBEN—PI-2-4 








CLEANING PLANTS WANTED 


> wiih 





ption to buy, or partnership, medium-size 


ida, California or Arizona. 20 years experience in 


spotting, capable f supervising and training employees 


b in the plant. ADDRESS: Box 8761, NATIONAL CLEANER & 


i 








BUSINESS OPPORTUNITIES 
$20 PROFIT FOR ONE HOUR’S WORK! These are normal, usual earnings 


made by skilled carpet reweavers working on 
insfifufions, 





location for homes, offices, 
We will show you this easy-to-learn 
can make invisible repairs to small damages in rugs and 
Make burns, tears, cuts disappear 


insurance companies 
Work so you 
carpets Save valuable floor coverings 
earn big profits for yourself. Details FREE. Write Carpeton, 
CD, 1201 W. Rosemont, Chicago 40, Illinois 8694-11 


for customers 


Dept 


NATIONAL CLEANER & DYER 











SITUATIONS WANTED 


MERCHANDISE FOR SALE 





Manager's position wanted in plant where 23 years experience is appre- 
ciated, where a future is secure. Strictly sober. ADDRESS: Box 8658, 
NATIONAL CLEANER & DYER. 5 


Experienced spotter would like position as cleaner, spotter, in small to 
medium-sized plant that has washer-extractor unit. Have managed 
plants, sober, family man. Something secure, permanent. ADDRESS: 
Box 8714, NATIONAL CLEANER & DYER. 5 


TOP QUALITY man desires position as PLANT MANAGER or working 
foreman in solvent plant in Midwest, former owner of plant. Best of 
references, married, presently employed. ADDRESS: Box 8774, NA- 
TIONAL CLEANER & DYER. 5 


Spotter or manager, New York City or surburban area. Honest, willing, 
hard and able worker. ADDRESS: Box 8778, NATIONAL CLEANER & 
DYER. 5 


Position wanted. First-class 


DRYCLEANING PLANT MANAGER: 


man 


rgar 
izer, production and quality looking for steady job anywhere ir 
the U. S. Age 45, with 20 years experience. ADDRESS: Box 8785 


NATIONAL CLEANER & DYER. 5 


Expert silk and wool spotter. Thoroughly experienced in all phases of 
high quality drycleaning and production. Age 50, 27 years of experi 
ence. Desires steady position. Good references. ADDRESS: Box 8786 


NATIONAL CLEANER & DYER. 5 
SUPERVISOR, 35 


training second 


production, manage 
NID graduate; age 
participate in construction goals and ideals 
where there are r t ndaries t Frank 
R. Hart, 507 Second Avenue, Bethlehem, Pa 8787-5 


years diversified experience in 


ment and generation in industry, 
49, married. Would like t 


inhibit growth and enthusiasm 








HELP WANTED 





Write Empire 


letown, Conn 874 


Immediate placement Dyeing & Cleaning 


ad St.—Midd 


Suk spotter 
Co.—40 Br 
wants 


ung ambitious man wi 


OUTSTANDING OPPORTUNITY for a y 


lis own business. Must possess high management ability, knowledge of 


all phases of the laundry and drycleaning industry and experie 


cost and quality cont: Applicant must be capable of asst 
sponsibility of plant doing $400,000 annually. Owner wishes 


Excellent plan whereby 
person 
bility of gaining fu control on a ten-year 


Middle Wes 


e carefully 


starting alary plus a prohit-sharing 


can buy part ownership wit! wl with the 


payment 
plan located 


Plant 
{ high caliber need apply as all replie 
replying give full information about yourself 


jing marital statu educatior experience, reference and phot 


All replies ADDRESS: Box 8741, NATIONAL CLEANER & 
DYE -7 
Manager with previous ownership experience and desire for future 
rcleaning plant. L 


ADDRESS: Box 8775 


ership in moder! edium-size drive-in adr 
suburb of Washington, D. C. Good pay plus bonus 


NATIONAL CLEANER & DYER. 
LAUNDRY and DRYCLEANING MANAGER for well-estal 


ability, knowledge of all phases of the 
ntrol. Applic 
f plant doing $40,( 


sharing 


Must have high mar yement 


istry and experie t and quality c int must be 


nsibility 


annually 


capable of assuming full resf 


ery good starting wage plus a profit plan whereby the right 


could gain part or full ownership without a capital investment 


Only need apply as all replies will be carefully 


screened 


men t nigh caliber 


Give full information about yourself in first reply including 
status, education, experience and references. All replies confi 


lential. Please write Robert C. Evans, EVANS LAUNDERERS & CLEAN- 
ERS, 1206 HARRISON STREET, DAVENPORT, IOWA. 


marital 
8776-7 
Plant manager 


age $3,000 week plant in Boston area. Extremely attractive profit sharing 


ADDRESS: Box 8792, NATIONAL CLEANER & DYER. 7 


Fully experienced in all phases of drycleaning. To man 


arrangement 








CONSULTANTS 


IN TROUBLE? Our chemical analysis of garments and laboratory reports 
place responsibility for damage, and save your money. Charges light 
HUBBARD TEXTILE CONSULTING BUREAU, RT. 3, CHARLOTTESVILLE, 
VA. 6040-25 





LET US TELL YOUR CUSTOMER! Impartial laboratory reports on garment 
damage for settlement of claims, expert testimony for arbitration or 
referee. Prompt service, reasonable fee. TEXTILE ANALYSIS SERVICE, 
53 Auburn St., Concord, N. H. 3635-25 


April, 1959 


24 x 36” NYLON NETS ONLY $13.50 PER DOZEN, FINEST QUALITY. 
SEND $1.25 FOR SAMPLE NET. L. S. SUPPLY COMPANY, 211-57 18th 
AVENUE, BAYSIDE 60, N. Y. 8648-45 


Paper signs for cleaners and laundries such as for shirts, flatwork, all 
kinds of cleaning and alteration signs. Size 11 x 35 inches in fluorescent 
color. Regular price 75¢ each. Will send two signs and catalog for $1. 
Royal Signs, 472 Ferry Street, Newark 5, N. J 8692-45 








BUSINESS SERVICE 


DIRECT MAIL ADVERTISING for cleaners that gets new business at low 
Write for free samples of famous 
N. W. 2nd Ave., Miami 37, Fla. 

5947-10 
DOUBLE YOUR INCOME from your newspaper advertising by using our 
low-cost CLEANER TOONS and verses. For FREE proofs write DAVID 
LILLY CARTOONS, Box 167, Long Beach, Calif 8752-10 





cost reactivates old customers 
Kolorcards. Reba Martin, Inc., 4201 


Suits double-breasted made single—$9.95 
Talis, 11 


Also lessons on any kind of 


tailoring by mail Pleasant Street, Worcester, Mass 8789-10 








TRAINING SCHOOLS AND INSTRUCTIONS 
LEARN TAILORING, REPAIRING, DESIGNING and CUTTING on men’s 


and women’s garments. (separate books.) Free booklets describing these 
Master Designer, Dept. K, 
5670-15 





books sent on request. Resident courses also 


400 S. State Street, Chicago, II 
HUBBARD DRYCLEANING AND REDYEING SCHOOL, Route 3, 


lottesville, 


Char- 


Virginia. Courses offered in drycleaning (petroleum and 


synthetic), spotting, wetcleaning and dyeing. Study while you work and 
A CORRESPOND- 
5902-15 


do both to advance yourself. Catalog sent on request 


ENCE SCHOOL SERVING THE INDUSTRY SINCE 19332. 


BIG EXTRA PROFITS IN INVISIBLE REWEAVING! Do it yourseli—in 
your own shop giving customers finest work and prompt service. Find 
ut how quickly you can learn to make holes, tears, cuts DISAPPEAR 
from all clothing and fabrics. Famous original Fabricon professional 


1 an hour—ALL PROFITS! Write for FREE details. 
8398-15 


method pays up to $10 iz 
Fabricon, Dept. R R, 6238 Broadway, Chicago 40, Illinois 
LEARN REWEAVING, ALTERATIONS, REPAIRS, pattern drafting, block- 
ing, grading, pressing, pants making, men’s and ladies’ custom tailoring, 
ne of America’s finest tailoring schools. Superior simplified training 

{ Tailoring, 422-A East 
7129-15 


Please write for free literature 


Hazleton 


Empire Institute 


5th Street Pennsylvania 








WHOLESALE DYEING FOR THE TRADE 


SHARP’S REDYEING COMPANY—DYEING EXCLUSIVELY. WHOLESALE 
ONLY. We are now located in a large building and, in addition to our 





regular service on garments and household goods, are equipped to give 
you a complete service on rugs and carpets, any size. 977 Jackson Ave 
nue, Memphis, Tennessee 160-12 
Dyeing Is Our Business—'’Science in the Art of Dyeing’’ by the South's 
Our 24- to 48-hour SERVICE on garments, house- 
hold items and rugs is unmatched. Let's get acquainted NOW for bigger 
DUFFIN DYE WORKS, 221 County St., 


most modern dyehouse 


profits. Portsmouth, Virginia 


7638-12 


LOEBL DYEING IS THE FINEST QUALITY PRODUCED. Al! garments are 


deluxe semi-finished, wrinkle-free, soft feel, easy-to-press, Individual 


inspection of each piece assures satisfaction or money back. We spe 


cialize in draperies, slipcovers and rugs. Loebl’s dye all colors every 
day. Quick service to parcel-post shippers always. Use LOEBL’S EXPERT 
WHOLESALE DYEING SERVICE NOW for better work—bigger profits 


LOEBL DYE WORKS, INC., 348 W. SALEM AVE., ROANOKE, VA. 8742-12 








SEWING ROOM SUPPLIES 


SAVE 60°, ON TALONZIPPERS —1 dozen Talon trouserzippers $1.50 
(store price $4.20)—100 only $11.50. We send you free our price list with 
amazing bargains in Talonzippers, leatherpatches, knitted cuffs, buttons, 
thread, complete Nassau Notionhouse, Nassau, N. Y. 

8596-42 





trimmings line 


95 











SUEDE, LEATHER AND FUR SERVICES 


MISCELLANEOUS 





SUEDES AND LEATHERS cieaned and dyed to perfection. Prompt service 


Pully insured. Any jacket $3.75. Ship to THE SUEDE KING, 1311 Eas! 
State Street, Sharon, Pa. 5234-13 


Suede and Leather Specialists. “‘Lano-Lustre’’ process. Member S.L.R.A. 
Natural oils, color and softness restores. Send for information folder and 
price list. Free window display sign with first job. One-week service. 
Send to—Wardrobe Service, 1304 McGee, Kansas City, Missouri. 8088-13 


Suede and Leather garments cleaned and refinished. We also change the 
color of suede. Send for price list. Advance Leather Coloring, 1628 Pitkin 
5849-15 


Avenue, Brooklyn 12, N. Y 


SUEDE and LEATHER—Cleaned, dyed, refinished 
TEx" Jackets—$5, coats—$10 
Carnegie Ave., Cleveland 3, Ohio 


Guaranteed *‘FRENCH- 
LaFRANCE DYE HOUSE, 7606 
‘‘Members of the S.L.R.A."" 7947-13 


process 


Wholesale leather and suede cleaning, redyeing, refinishing. Hundreds 
of satisfied customers in every state. Open account. Try our exclusive 
DAVOTEX process. You will become a regular customer. C.O.D. 
CLEANING & DYEING CO., 1430 Harrison St., Davenport, lowa. 6055-13 








REWEAVING 


**40°/, PROFIT WITHOUT INVESTMENT.” Send us garments with burns, 
rips, holes to be skillfully rewoven by the exclusive WONDERWEAVE 


method. 100 


ment 





yperators, fast service. All work guaranteed for life of gar 
time or labor required. OR, do your own reweav 
ing. We sell equipment for $12 complete with instructions. Replacement 
points $6 each. Write to Wonder Weavers, established 1899, 44 Whalley 


Avenue, Dept. 9, New Haven, C 3298-29 


No investment 


onnecticul 


HEDDA MOHL, REWEAVER, formerly VIENNA, PARIS. Original! French 
weaving, reweaving, stoting, invisible mending. Holes, burns and tears 
expertly Quick 
prices. Return postage paid 48-hour service 
Mohl, Reweaver, Colorado Springs, Co 
Mohl, 832 Montrose Ave., Chicago 13 


rewoven service. Satisfaction guaranteed. Wholesale 
(Promotion kit free.) Hedda 
East of Chicago, Hedda 


4839-29 


lorado 


REWEAVING, ONE-DAY SERVICE: Cigarette burns, moth-holes, tears, 
spots in clothes, linens, rugs, upholstery fabrics, like new. Small jobs 
returned same day. Send garments for estimate. GIVE US A TRIAL. 
You'll the difference between our work and what 
you've been getting. Established 1910. American Textile Weaving Co., 
5 N. Wabash Ave., Chicago 2, Ill 5516-29 


be amazed to see 


FOR GUARANTEED REWEAVING SERVICE 


garment to us 


ship your next damaged 
We use the real French-Rochester Method only. Send us 
the difficult jobs that others reject. We will do it right or no charge 
French Textile Co., Dept. N, 428 Avenue A, Rochester 21, N.Y 5831-29 


REWEAVING. Complete SALES KIT FREE including signs, advertising 
mets, instruction book, PRICING CHART, work tickets and envelopes at 
NO CHARGE. A prompt efficient WHOLESALE service at a MODERATE 
COST. We reweave the exact pattern in all fabrics. Our complete re- 
weaving service will make you a satisfied, permanent customer. Send 
garment for estimate. Open accounts if desired. Return postage paid 
MONEY BACK GUARANTEE. CINCINNATI REPAIR SERVICE, 125 West 
Sth Street, Cincinnati 2, Ohio. 6066-29 


MONEY BACK GUARANTEED REWEAVING. Best 


None better 


possible methods 
Display signs, pricing charts, etc. We supply at no charge 
necessary Liberal discount. Open 
Return postage paid. Send garment for estimate or ask for 
WEAVE MASTERS, 125 West 5th Street, Cincinnati 2, Ohio 
7369-29 


RE-WEAVING AT LOWEST WHOLESALE PRICES, 1-day service, we pay 
return postage, work guaranteed for the life of the garment 
or no charge 


everything to sell this fine service. 
accounts 


Sales Kit 


Satisfaction 
Free estimates in ad 
THRIFTY 

7446-29 


Special low prices on large damages 
vance if requested 


WEAVERS, 


Write for free signs, pricing rulers, labels 
1412 Adams St., Toledo 2, Ohio 


The old reliable “BERGER DAMAGE REWEAVING" serving the cleaners 
and tailors trade almost forty years. The finest type of skilled work only 
Our work wins you good will. Esti 
mates cheerfully made. Return postage paid by us. If you want the 

Best,’ mail your jobs to “BERGER DAMAGE REWEAVING COMPANY,” 
765 Madison Avenue, New York 21, N. Y 5966-29 


FREE SALES KIT—We are 


turing 24-hour service 


Prompt service, reasonably priced 


America’s Leading Reweaving Service,’ fea 
We reweave all sizes of damages in all kinds of 
GLOBE WEAVING SERVICE, 210 W. Van Buren Street, Chi 
8516-29 


REWEAVING BY THE SUPERIOR FRENCH PROCESS. MOTH HOLES, 
BURNS, ETC., REWOVEN TO THE EXACT PATTERN. COAST-TO-COAST. 
MODERATE PRICES. SMALL DAMAGES RETURNED SAME DAY RE- 
CEIVED. SATISFACTION GUARANTEED. SEND A TRIAL ORDER TO- 
DAY. R. M. WEISSERT, 315 NORTH 7TH ST., ST. LOUIS, MO. 5545-29 


materials 


cago, Illinois 


96 


ANDREA MEASURING CHART, it takes length and width at the same 
time. CUTS CHECKER’S TIME IN HALF. M. Andreas, 156 East 88th St., 
New York 28, N. Y 8777-8 


WEDDING GOWNS expertly cleaned and processed for storage. Her 
metically sealed in beautiful chest. Liberal discount. Retail price $25 
and up. Carwile'’s Custom Cleaners, 1725 Madison Avenue, Memphis 4, 
Tenn 8788-8 








MACHINERY WANTED 


WANTED—USED DETREX CLEANING MACHINES—any amount, any 
condition— 30 lbs. or larger. ADDRESS: Box 8705, NATIONAL CLEANER 
& DYER. -3 











MACHINERY FOR SALE 


Two-roll, 100” and 120” AMERICAN and C/L RETURN FEED IRONERS 
MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Ma 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y 8310-4 





42 x 84” AMERICAN MASTER CASCADE double end driven Monel metal 
washers, two-compartment two-door cylinders, motor-driven. CUMMINGS- 
305 Ten Eyck St., Brooklyn 6, N. Y 

8309-4 


LANDAU Laundry Machinery Co., 


IMPERIAL CLEANING MACHINERY COMPANY, 12! Greenpoint Ave., 
Brooklyn, N. Y. EV - 9-6585, has available American Notrux extractor, 
American 8- and 6-roll ironer; American Cascade 42 x 84, also 9-pocket 
stainless washer; Hoffman drycleaning and laundry washers; Pellerin- 
Milnor automatic washers; Hoffman and American 30, 48 and 60” extrac- 
tors for laundries and cleaners; Hoffman 140F and synthetic cleaning 
unit. Also Prosperity, Mercury, Manitowoc, Columbia, Butler, Sec-O- 
Matic synthetic units with Hoyt solvent savers, Prosperity 2-girl shirt 
unit, Bendix washers, Bock extractors; Huebsch tumblers for launderettes 

8434-4 


IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV - 9-6585, has Sec-O-Matic synthetic unit with solvent 
saver—Mercury—140F unit—60 lb. Automatic unit—10 lb. Columbia unit 

8435-4 


IMPERIAL CLEANING MACHINERY COMPANY, 12! Greenpoint Ave., 
Brooklyn, N. Y. EV - 9-6585, has available laundry and drycleaning 
equipment from several modern plants. Price reasonable, with terms 
Request availability list without obligation. 8436-4 


IMPERIAL CLEANING MACHINERY COMPANY, 12! Greenpoint Ave., 
Brooklyn, N. Y. EV - 9-6585, has large stock of new and rebuilt equip- 
ment, reasonable prices and terms, one-year guarantee. Individual ma 
chines or complete plants for laundry, synthetic or petroleum, also laun- 
derette. List the machines you have for sale with us. 8437-4 


We buy and sell complete drycleaning plants. Also have a complete 
line of up-to-date, rebuilt and new drycleaning equipment. Contact us 
for your machinery needs at bargain prices. WILLIAMS LAUNDRY MA. 
CHINERY CO., INC., 37-37 9th Street, Long Island City 1, N. Y., STill 
well 6-6666. 8291-4 


40” extractor, Hoffman motor-driven, Monel basket, electric controls 
Like new. Neild, Charles at 22nd, Baltimore, Maryland. 8735-4 


P-H TOPPERMATIC automatically finishes trouser tops. Uncrated, never 
used. Only 40 days old. Excellent operation. Sacrifice for quick sale 
Banner Laundry & Cleaner, Ligonier, Indiana 8736-4 


Mercury 140°F. safety tumblers, reconditioned. Bargain 


MARTIN EQUIPMENT CO., Cincinnati 12, Ohio 


price $300 
8737-4 


TWO MONARCH TWIN TUB LAUNDRY WASHERS, with coin taker. 
Used one month. $800 each. Miller, 2617 N.E. 26th Avenue, Ft. Lauder 
dale, Florida. 8771-4 


$1,500—Complete Hoffman 140 F drycleaning unit. Now running at Van's 
Cleaners, 8338 La Mesa Blvd., La Mesa, California. HO-6-5992 8772-4 


Complete synthetic package plant: Sec cleaning unit, Martin reclaimer, 
2000 gallon tubular filter, Per-Claimer, Hoffman presses, 5 HP. Kisco 
boiler, return system, air vacuum, Cissell spotting board, puff irons, eté 
1646 Hoffner St, Cincinnati 23, Ohio. Phone: MUlberry 1-4569—KI 1-5674 

8773-4 


NATIONAL CLEANER & DYER 





ADVERTISERS 





Mr. Manufacturer: 


To build sales of 
equipment and supplies 


URGE YOUR 
JOBBERS AND 
SALESMEN 10 
RECOMMEND 
“DO-IT-NOW" 
TO THEIR 
CUSTOMERS 
AND 
PROSPECTS 


“Do-It-Now” — Nationals 
big, recent six months series 
—is now available in handy 
book form. It’s a complete 
manual for checking and 
improving plant efficiency, 
economy and profit! 


Only $2.00 a copy from 


CLEANER & DYER 


305 East 45th Street 
New York 17, N. Y. 
ORegon 9-4000 
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Adco, inc. .. 

Ajax Presses 

Almore Dye House 

American Cleaners Equipment Co. 
American Mothproofing Co. 
Anderson-Prichard Oil Corp. 


Behrstock Co., L. .. ee ; : = 
Benton Sol- Temp i. ceca 0% hah, 
Bishop David Freeman Co. 5 wih eum 
Butier Manufacturing Co. 4th Cover 


Cc 


Caled Products Co., Inc. 

Cissell Mfg. Co., Inc., W. M. .... 
Coat Retainer Co., The 
Commercial Heater Co., Inc. 
Cook Machinery Co., Inc. ; 
Cravenette Co., U. §. A., The . 


Darco Division, Atlas Powder Co... 5, 65 
Davies-Young Soap Co., The ...... 1 


E 
Eastern States Petroleum & Chemical 


Corp. .. 
Emery industries, Inc. 


Ford Motor Co. . 


G 


General Dyeing Co. . 
Great Lakes Carbon Corp. . 


Haertel Co., Walter ; 
Hoyt Manufacturing Corp. 
Huebsch Originators 


Johns-Manville Second Cover 


K 


Keyes-Davis Co., The 
Kirkpatrick Specialty Co. 
Kwik-Kover Sales Co. 


L 


LaFrance Dye House 

Laidlaw Wire Co., W. A. 
Lamson Corporation ars 
Lattner Manufacturing Co., P. M. 


IN THIS 


ISSUE 


MAFS Corp. 
Manitowoc Engineering Corp. 
Marlow Pumps, Division of 
Bell & Gossett Co. 
Master Manufacturing Corp. Tere 
Mercury Cleaning Systems, Inc. 
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Never Too Late 

lo the Editor 
Would like to have the 
the detergent 
Marcl issue 1958S ot 
NER & Dyer 


names ot 
manufacturers in the 
NATIONAI 

The a 
under the he iding “The 
ystem Che 
vald be 


MmacaZine 


irticle said 
upplies on writ 
vaited 

Crorce F. Powers 
Powell Cleaners 
Elkhart Kan 


Guidebook in Africa 


Spotting Quiz Correction 


| » the Editor 


re 
d that they 
hes that wer ring bleaches 


O those 


giving the in 
there is an O after 
ilfate. This is 


questionnaire 
litanium 
in error. It. of course 
i reducing agent That O should 
have been placed after Hydrogen Per 
oxide. Probably someone has already 
brought this to vour attention 


(/orT ANTONSON 


U. S. Solvent Use 


lo the Editor 

We would appreciate it very much 
if you would be kind enough to give 
us the following information which 
our association IS desirous ot obtain 


ing 


98 


| 


The Customers Always Write | 


1—Approximately what percentage 
ot plants in the U.S.A. or in the New 
York area wuseé 
what percentage use the other sol- 
vents such as 140° F.. Stoddard. etc? 
2—When properly used, does one 


synthetic solvent and 


type of solvent vary very much from 
the other in the question of cost? 
3—Are there any fire regulations 
which enforce the use of one solvent 
or the other? 
} Generally 


type of solvent have any bearing on 


speaking does the 


the prices charged by the plants? 

5—The very large plants such as 
the chains what type of solvent do 
thev use? 

Rest assured that we shall greatly 
ippreciate this information from you 
ind thank 
ittention we feel certain vou shall give 
this letter 


11 in anticipation for the 


Roperto HoMarR 
Principado Modern Dry Cleaning, Inc 
Santurce, Puerto Rico 


There has been a decided swing to 

rchlorethylene drycleaning in the 

United States in recent years In 1948 

if five used this type of 

solvent. In our last Government Busi 
} 


om plant out ¢ 


wy had increased to 
Mac hine ry 


last wear were five to one im 


ness Census, t 
} 


one pliant ut of three 


favor of perchlorethylene equipment 
There is little or no difference in 
st or quality of cleaning, all things 
ing equal, when they are properly 
used 
One of the 
ethylene has had such a great accept 
ance is that fu 


reasons tu hy pere hlor 


ordinances in’ our 
larger cities pre lude the use of pe 
troleum solvents. As you know, syn 
thetic solvent is nonflammable 

The type of solvent used has little 
or no bearing on the prices ¢ harged by 
cleaners. There are quality cleaners as 
well as discount operators using both 
types of solvent 

Up to now the larger plants have 


used petroleum solvent and continue 





Let's Hear From You... 


We welcome your inquiries, your 
views about every phase of the dry- 
cleaning industry, your problems and 
your solutions to problems. Address: 
The Editor 
National Cleaner & Dyer 
305 East 45th Street 
New York 17, N. Y 











to. One reason is that, until recently, 
the maximum load sizes in synthetic 
machines has been 25 and 50 pounds. 
Manufacturers are now 
100-pound machines, and it is possible 
that even larger sizes may soon be 
available—the type needed by the 
high-production plants —Eprror 


producing 


Wants To Learn 


To the Editor 
I am trying to learn to press here 
in the cleaning plant, but we don't 
have any experienced men. So will 
you please send me some literature on 
how to press? I would like to know 
what lays to make, and the follow- 
throughs. I have vour Guidebook Is- 
sue of the Drycleaning Industry of 
March 1958, but it does not give any 
illustrations on how to be a presser. 
So will you help hie Im any Way you 

canr 

No. X 
Missouri State Penitentiary 


Charge Accounts Contemplated 


lo the Editor 
We are considering starting charge 
account business at the present time 
What information can you send me 
along this line of business? Also 
where can I obtain help in the starting 
of charge accounts? Do you know of 
any plant in our area that does main- 
tain this type of an account? I would 
certainly appreciate receiving word 

from you 

Victor. A. COGNETTA 
Sales Manager 
Stapleton Service Laundry 


Staten Island, N. Y. 


Motivation for Brewery 


To the Editor 

We would like to receive two re- 
prints of “Hiring, Training and Mo- 
tivating vour Sales Personnel (Feature 
Article).” This was advertised in the 
Distribution Data Guide of Novem- 
ber/58. Volume V. Number 11. and 

carried the reference # 118-96 
R. C. AINSWORTH 
Advertising Manager, Quebec 
O'Keefe Brewing Company Limited 
Montreal, Canada 


The Distribution Data Guide is a 
monthly listing of source material for 
business published by the U. S. De- 


partment of Commerce.—Ep1Tor 
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You get steam followed by air 
air together. A selection for every type of fabric 


and every garment. 


 Catomaticaly. YOU WISH 


WASH and WEAR 
- HOUSE COATS 


AT LAST ... a steam-air 
finisher designed to do SO 
much for SO many gar- 
ments. The Fashioner 
Model A-3 is brand new... 
completely revolutionary 
It’s the finisher you hoped 


someone would make to 


handle ALL fabrics. Our en- 
gineers have done the job! 
The Fashioner serves all the 
needs of wool finishing, PLUS 


the finishing of silks, sport 
shirts, short jackets, cotton 
wash-and-wear, heavy duck 
jackets ... and many, many 
other items. Here is unequaled 
versatility that will cut finish- 
ing costs at the most expensive 


point in your operation. 


We are proud of the record Model A-3 
is setting for trouble-free operation 
You, too, will be proud to have a 
Fashioner in your plant. We personally 
guarantee the Fashioner to be the finest 


steam-air finisher in the world 


WICHITA PRECISION TOOL CO. INC. 
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e's the biggest news in presses since the invention easy, fast, foolproof no risk of shine, no chance of a 

the garment press! Imagine it — a single press that poor finish. With Fabric-Feel, even the inexperienced 
ombines the “feel” of manual pressing with the speed, operator gets into volume, quality production faster 
and greater production potential of Add to this the fact that the Butler air press mini- 


ease of operation 
mizes fatigue, encourages continued high production 


air pressing 
The new Butler air press with Fabric-Feel control levels, contributes to employee contentment, reduces 

loes just that. Say you're pressing a pair of wool pants operator turnove1 and you have a truly remarkable 

You make your first lay, then flick the Fabric-Feel con- new press that makes all other presses obsolete! 

trol knob to “wool” on the Fabric-Feel control panel The new Butler air press with Fabric-Feel control 

Presto! When the high pressure lever is activated, the has numerous other features you will like. For the 

exact pressure for wool is applied — automatically. It’s whole story. mail the coupon below. 


Get the whole story on new Butler air presses 
with Fabric-Feel control. Mail coupon today for 
free descriptive literature. 


ay) 7h ct 
BUTLER MANUFACTURING COMPANY 


7452 East 13th Street, Kansas City 26, Missouri 
Dept. 13, Room 602, 103 Park Avenue, New York 17, New York 
Dept. 23, 1905 Piedmont Circle, N.E., Atlanta 9, Georgia 
3414 North Harlem Avenue, Chicago 34, Illinois 
8905 Lake Avenue, Cleveland 2, Chio , 
Address 
Manufacturers of Equipment for Dry Cleaning 
Farming, Oil Production and Transportation, Outdoor Advertising 


Cit 
Metal Buildings + Contract Manulacturing y 
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